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HO.  1 1N  THE  USA...5.S41,000  READERS  EVERY  DAY 


The  Big  IWo  have  made  big  gainsi 
In  the  past  year  boi^  USA  TODAY  and 
The  Wall  Street  Journal  hove  inawised 
their  daily  readership  significantly. 
The  Wall  Street  Journal  increased  its 
readership  by 447,000— up  11%. 

USA  TODAY  gained  749,000  readers— 


USA  TODAY  over  a  million  more  readers 
than  1^  Wail  Street  Journal.  We're 
delighted  that  The  Nation^  Newspaper, 
USA  TODAY,  is  now  being  read  by 
more  people  thon  ever  everycfciy! 


Good  news  for  newspapers: 
the  Big  Two  are  getting 
bigger-and  befter! 
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A 
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M78,000 
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Who  brings  you  this  dty 
Like  no  one  else  can 
The  wond  onto  street 
The  lay  of  the  land 

Who^  with  you  each  morning 
A  friend  stopping  by 
Full  of  great  stones 
Make  y3u  laugh,  make  you  cry 

Its  your  dty 
Re^  it  your  way 
The  Herald  Examiner 
All  over  LA. 


all  over  LA. 


Atex  Advertising  systems  save  time,  save 
money,  and  enhance  revenue.  In  short,  they 
give  you  a  better  profit  picture! 

The  powerful  Atex  Integrated  Advertising  System 
database  manages  every  step  of  ad  processing  — 
classified  and  display  —  from  order  entry  through 
production  to  billing.  Combined  with  the  Atex 
Architect  program,  it  can  dummy  a  64-page 
paper  in  less  than  two  minutes.  A  Classified 
Pagination  system  cuts  page  build  time  in  half 
The  time  between  ad  deadline  and  press  run  is 
reduced,  so  you  can  accept  more  ads.  A  display 
ad  makeup  system  is  linked  directly  to  the  adver¬ 
tising  database.  Lost  revenues  from  lost  ads  are 
virtually  eliminated...the  list  goes  on.  Everyone 
saves  time  and  money.  And  every  system  is 
backed  by  a  total  commitment  from  the 
Eastman  Kodak  Company. 

Talk  to  an  Atex  representative  about  improv¬ 
ing  your  profit  picture.  Or  call  61 7-275-8300. 


32  Wiggins  Avenue 
Bedford,  Massachusetts  01730 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 

AUGUST  SEPTEMBEK  OCTOBER 

SMT-WTFS  SMTWTFS  SMTWTFS 

t  I  J  3  4  5  1  2  3 

2345678  678  91011  12  4  5  6  7  8  910 

9101112131415  13141516171819  11121314  151617 

161718192021  22  20  21  22  23  24  2526  18192021  222324 

23  24  25  26  2728  29  27282930  25262728293031 

30  31 


AUGUST 

18-23— National  Association  of  Black  Journalists,  Inter-Continental  Hotel, 
Miami. 

20-22— West  Virginia  Press  Association,  Annual  Convention,  Wheeling. 
30-9/2 — New  York  Newspaper  Publishers  Association,  Gideon  Putnam, 
Saratoga  Springs. 

SEPTEMBER 

9-11— International  Newspaper  Group,  Marriott’s  Desert  Springs  Resort, 
Palm  Springs,  Calif. 

11- 12 — Maine  Press  Association,  Fall  Conference,  Sebasco  Estates, 

Sebasco,  Maine. 

12- 15— Southern  Circulation  Managers  Association,  Fall  Convention,  Fort 

Lauderdale,  Fla. 

13- 17— Canadian  Newspapers  Advertising  Executives  Association,  Hotel 

Beausejour,  Moncton,  N.B. 

15-16— The  Newspaper  Features  Council,  Inc.,  Westin  Hotel,  Denver. 

15- 18 — Associated  Press  Managing  Editors  Conference,  Westin  Hotel, 

Seattle,  Wash. 

16- 18 — Interstate  Advertising  Managers  Association,  Downtown 

Hilton,  Allentown,  Pa. 

16- 18 — Suburban  Newspapers  of  America,  Editorial  Conference,  Brown 

Palace  Hotel,  Denver. 

17- 19— Independent  Free  Papers  of  America,  Fall  Conference,  Marriott 

Airport  Hotel,  St.  Louis. 

17-19 — Mid  America  Newspaper  Conference,  Rock  Land  Lodge,  Branson, 
Mo. 

17-19 — New  England  Press  Association,  Fall  Convention,  Publick  House 
Inn,  Sturbridge,  Mass. 

17-20— Florida  Newspaper  Advertising  &  Marketing  Executives,  107th  Sales 
Conference,  Grosvenor  Hotel  and  Resort,  Lake  Buena  Vista,  Fla. 

17- 20— New  England  Newspaper  Operation  Association,  Inc.,  Conference, 

Impact  1987;  Technology  on  the  Move,  Killington  Village,  Killington, 
Vt. 

18- 20 — Foundation  for  American  Communications,  Journalism  Conference: 

Hard  Choices  —  Economics  and  Social  Policy,  Stouffer  Westchester 
Hotel,  White  Plains,  N.Y, 

20-24— Central  States  Circulation  Managers  Association,  Conference,  Con¬ 
tinental  Regency,  Peoria,  III. 

20-26— New  England  Society  of  Newspaper  Editors/Union  of  Soviet  Socialist 
Republics  Editors  Conference,  Middlebury  College,  Breadloaf  Cam¬ 
pus,  Vt, 

22- 25 — National  Conference  of  Editorial  Writers,  Pan  Pacific  Hotel,  Van¬ 

couver,  B.C. 

23- 26— Asian  American  Journalists  Association,  First  National  Convention, 

Downtown  Hilton,  Los  Angeles. 

23- 26 — Pennsylvania  Newspaper  Publishers  Association,  Annual  Conven¬ 

tion,  Hilton  Lackawanna  Station,  Scranton. 

24- 26— Western  Newspaper  Production  Conference,  Western  Bay  Shore 

Hotel,  Vancouver,  B.C. 

30-10/2— Catholic  Press  Association,  Midwest  Regional  Conference,  Hilton 
Downtown,  Fort  Wayne. 

30-10/3 — National  Newspaper  Association,  Marriott  Hotel,  Portland,  Ore. 

Seminars!  Workshops!  Clinics 

AUGUST 

17-21— ANPA  Web  Offset  Newspaper  Press  Operations  Seminar,  The 
Newspaper  Center,  Reston,  Va. 

20-21 — Georgia  Press  Association,  Editorial  Seminar,  King  and  Prince  Hotel, 
St.  Simons,  Ga. 

23-26— SNPA  Foundation  Seminar,  The  City  Editor's  Job,  Nashville  Banner. 

23- 28— The  Poynter  Institute  for  Media  Studies,  Graphics  &  Design  Center: 

College  Seniors  and  Graduate  Students  Fellowships,  St.  Petersburg. 

24- 28 — ANPA  Newspaper  Color  Scanner  Operations  Seminar,  The  News¬ 

paper  Center,  Reston,  Va. 

30-9/2— American  Press  Institute,  Regional  Reporters  Workshop,  Desmond 
Americana  Hotel,  Albany,  N.Y. 
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The  4th  Estate 


By  Doug  Borgstedt 


About  Awards 


NFPW  woman  of  the  year.  Kay  J.  Kennedy  of  Fair¬ 
banks,  Ala.,  was  named  the  1987  Woman  of  Achievement 
by  the  National  Federation  of  Press  Women. 

Kennedy,  81,  spent  more  than  50  years  as  a  reporter, 
editor,  free-lance  writer,  public  relations  director  and 
researcher  before  her  retirement. 

N.J.  editor  honored.  Thomas  W.  Jobson,  managing  edi¬ 
tor  of  the  Ashury  Park  (N.J.)  Press,  was  honored  by 
Monmouth  College  at  West  Long  Branch,  N.J.,  for  his  24 
years  in  journalism. 

Lincoln  Steffens  winner.  Thomas  Richman,  of  Monte 
Rio,  Calif.,  won  the  Lincoln  Steffens  Trophy  for  his  five- 
part  series  of  articles  exploring  the  effects  of  growth  in 
Sonoma  County  on  present  and  future  flooding  problems 
along  the  Russian  River.  The  series  appeared  in  The  Paper 
published  in  Guerneville,  Calif. 

First  Vicoy  fellowship.  The  Reuter  Foundation  has 
awarded  the  first  Willie  Vicoy  Reuter  Fellowship  in  news 
photography  to  Claro  Cortes,  26,  of  Manila. 

The  Fellowship  is  for  four  months'  study  at  the  Univer¬ 
sity  of  Missouri  School  of  Journalism  at  Columbia. 

SNA  General  Excellence  Award.  Winners  of  the  Subur¬ 
ban  Newspapers  of  America  General  Excellence  of  Pre¬ 
sentation  Award  were  recently  honored  by  the  group. 
They  are  among  the  650  entries  in  the  SNA  Advertising 
and  Promotion  Contest  held  earlier  this  year. 

The  Bernardsville  News,  Recorder  Publishing  Co.,  Ber- 
nardsville,  N.J.;  the  Reston  Times,  Arundel  Communica¬ 
tions  Inc.,  Herdon,  Va.;  and  the  Valley  Times,  Lesher 
Communications  Inc.,  Walnut  Creek,  Calif.,  captured 
first-place  honors  in  class  A  (up  to  50,000  circulation), 
class  B  (50,000  to  100,000)  and  class  C  (100,000  and  up), 
respectively. 
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Investing  in  a  SCC  single  copy  conveying  and 
processing  system  is  the  sure  way  to  put  modern 
automation  technology  to  work  in  your  mailroom. 

Reliable  performance  and  long  equipment 
life,  even  at  maximum  load,  combined  with  versa¬ 
tility  of  operation  and  flexibility  in  future  expan¬ 
sion,  work  togethertoprotectyouroriginal  invest¬ 
ment. 

Ferag’s  systems  engineering  serves  the  prin¬ 
ted  word  by  streamlining  the  complex  task  of  pro¬ 
ducing  a  newspaper. 

Plan  the  future  with  Ferag  from  the  top  down 
-  and  turn  your  mailroom  into  a  profit  center. 


Invest  in  a  system  ftfr  your  mailroom 


F'E'R'A'G 


FERAG  INC.,  BRISTOL,  PA.  19007 
KEYSTONE  INDUSTRIAL  PARK,  190  RITTENHOUSE  CIRCLE 
TELEPHONE  215-788-0892,  TELEX  834743 


How  Creative  Data  Systems 
and  IBM  have  teamed  up 
to  bring  winning  business  solutions 
to  your  team 

1. Wfe  recogfiiize  that  one  solution  won’t  solve  every 
problem  yon  may  have. 

Even  though  our  systems  are  staiulaidi/ecl  and  developed  for  the  news- 
[)aper  industry,  there  are  150  control  files  that  give  circulation,  ad¬ 
vertising  and  f  inancial  executives  more  than  a  million  and  a  half  options 
for  their  specif  ic  needs. 

2.  We  utilize  IBM  ecpiipment  for  its  conipatil)ility 
and  dependability. 

For  seven  years  Creative  Data  Systems  has  worked  closely  with  IBM.  Our 
experience  has  affirmed  the  IBM  re|)utation  for  excellence.  As  a  result  of 
our  joint  effort,  we're  in  a  [X)sition  to  offer  you  the  most  comjnehensive 
systems  that  address  your  business  processing  needs. 

3.  We  believe  you  should  contume  receivuig  quality 
support  after  installation. 

The  members  of  your  team  rec'eive  iMjth  on-site  and  off-site  support  from 
our  team  in  the  form  of  comprehensive  training  sessions.  Two  or  more 
Creative  Data  Systems’  staff  members  are  assigned  to  your  system;  they’re 
familiar  with  every-  portion  of  your  system  —  including  all  specifications 
particular  to  your  operation. 

For  more  Ulformation .  . .  and  to  learn  why  more  than  400  U.S. 
newspapers  have  already  selected  Creative  Data  Systems,  call  or  write  tcxlay. 

CREAkiVE  DAEA  ^V^EEIil^ 

9.300  W.  I  lOth  Street.  Suite  1.50 
Overland  Park.  KS  66210 
Telephone:  (913)451-4618 
An  IBM  value-addefl  reniarketer 

Newspaper  software  professionals. 


HiTbrief - 


CWO&O  now  reps 
for  Houston  Post 

Cresmer,  Woodward,  O’Mara  & 
Ormsbee  Inc.  has  been  named  the 
new  national  advertising  representa¬ 
tive  firm  for  the  Houston(Jexas)Post. 
The  Houston  Post  was  previously 
represented  by  Branham  Newspaper 
Sales  Inc. 

Contracts  voided 

The  Shawnee  (Okla.)  News-Star 
notified  seven  unionized  typesetters 
in  its  composing  room  that  their  con¬ 
tracts  were  voided  on  Aug.  1,  as  the 
paper  moves  to  a  desktop  publishing 
system  that  requires  fewer  employees 
in  composing. 

Employees  vote 
against  Teamsters 

Employees  of  the  Muskogee 
(Okla.)  Phoenix  &  Times-Democrat 
recently  voted  91- 15  against  represen¬ 
tation  by  the  Teamsters  union. 

Worcester  paper  to 
debut  new  product 

On  Aug.  1  the  Worcester  (Mass.) 
Telegram  Gazette  introduced  a 
new  product,  the  Saturday  Paper,  a 
four-sectioned  leisure  and  entertain¬ 
ment-oriented  publication.  The  sec¬ 
tions  are  News,  Weekend,  Sports  and 
At  Home. 

Elberton  paper  is 
100  years  old 

The  Elberton  (Ga.)  Star/Elberton 
Beacon  is  celebrating  its  100th 
anniversary  this  year.  The  newspa¬ 
per,  published  Tuesdays  and  Thurs¬ 
days,  began  as  a  weekly  in  1887  and 
claims  to  be  the  oldest  business  still  in 
operation  in  Elbert  County. 

Gannett  grants 

The  Gannett  Foundation  has 
approved  190  grants  totaling 
$1,074,953  in  39  communities  served 
by  Gannett  Co.  Inc.  newspapers, 
broadcast  stations,  outdoor  advertis¬ 
ing  companies  and  other  interests.  To 
date  in  1987,  the  Foundation  has 
approved  about  $11.4  million  in 
grants. 
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United  Feature  Syndicate 
is  proud  to  weicome 
Jim  Davis  to  the  elite 
2,000  Club. 

GARFIELD®  now  joins 
PEANUTS®  as  our  second 
comic  strip  to  be  in  2,000 
newspapers  worldwide 

Not  bad  for  a  fat,  lazy  cat. 


«  UNITED  FEATURE 
i  SYNDICATE 

200  PARK  AVENUE.  NEW  YORK.  NEW  YORK  10166 


AN  AFFILIATE  OF  UNITED  MEDIA  A  SCRIPPS  HOWARD  COMPANY 
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of  Circulations 
Member  American 
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Publishers  Association 

6  mo.  avg.  circulation  June  30,  1986—27,978 
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Is  the  President’s  news  conference  dead? 

President  Ronald  Reagan’s  reluctance  to  hold  televised  news  con¬ 
ferences  is  well  known.  His  last  was  on  June  11. 

During  his  six-and-a-half  years  in  office  President  Reagan  has  met 
the  press  in  full-scale  conferences  about  once  every  two  months  —  41 
times.  This  year  he  has  held  only  two  although  he  has  instituted  a 
series  of  “informal”  conferences  with  a  small  number  of  reporters 
present.  In  contrast,  Eisenhower,  the  last  two-term  President,  had 
193  news  conferences.  Reagan’s  then-new  White  House  Chief  of  Staff 
Howard  Baker  told  ASNE  in  April  he  would  recommend  more  Pres¬ 
idential  news  conferences.  But  they  haven’t  materialized. 

Has  the  Presidential  news  conference  gone  the  way  of  the  dodo 
bird?  What  does  the  future  hold?  How  will  the  next  President  handle 
it?  The  National  Press  Foundation,  a  Washington-based  non-profit 
group,  is  trying  to  find  out. 

There  are  more  Presidential  hopefuls  than  you  can  shake  a  stick  at. 
Which  one  will  grab  the  brass  ring  on  the  last  run  of  the  merry-go- 
round  is  anybody’s  guess.  The  Foundation  has  been  canvassing  the 
views  of  all  the  candidates.  Up  to  now,  nine  have  responded  —  all 
said  they  would  hold  White  House  news  conferences  on  a  regular 
schedule.  The  promised  rate  of  frequency  varied. 

The  Foundation  received  answers  from  Robert  Dole  —  “keeping 
open  lines  to  the  nation’s  media  should  be  an  essential  component  of 
any  administration”;  Paul  Simon  —  “twice  a  month  might  be  rea¬ 
sonable”;  Albert  Gore,  Jr.,  Richard  Gephardt,  Bruce  Babbitt, 
Michael  Dukakis,  Jack  Kemp,  Paul  Laxalt  and  Alexander  Haig  prom¬ 
ised  to  hold  them  as  frequently  as  needed,  but  certainly  more  than 
the  incumbent.  There  have  been  no  responses  from  Joe  Biden,  Jesse 
Jackson  or  Pat  Robertson.  George  Bush  declined  to  answer  on  the 
grounds  he  is  not  yet  a  candidate. 

Such  pre-election  comments  come  easily.  They  must  be  converted 
into  post-election  commitments.  Commenting  on  the  informal  sur¬ 
vey,  Columnist  David  S.  Broder  wrote  in  the  Washington  Post: 

“The  National  Press  Foundation  has  done  a  good  job  of  raising  the 
issue.  Now  the  rest  of  us  in  journalism  have  to  do  our  part  in  prodding 
those  candidates  who  have  answered  only  vaguely  or  not  at  all  to  put 
their  planned  news-conference  practices  on  the  record. 

“This  is  not  special  pleading  or  improper  pressure  on  the  part  of  the 
press.  The  Presidential  news  conference  serves  a  vital  function  that 
can  be  abandoned  only  at  risk  to  our  democracy.  The  election  of  a  new 
President  offers  a  golden  opportunity  to  ensure  its  revival,  and  the 
press  has  a  special  obligation  to  see  that  the  opportunity  is  not 
missed.” 

Privacy  of  prison  inmate 

Can  a  convicted  criminal  use  prison  walls  as  a  shield  to  protect  his 
privacy?  Can  he  use  his  incarceration  as  a  guarantee  of  anonymity  to 
perpetuate  a  fictitious  story  he  has  told  relatives  about  his  where¬ 
abouts?  An  inmate  in  San  Quentin  prison  believes  he  can  (E&P, 
July  25,  page  41)  and  is  suing  a  newspaper  to  prove  it,  which  he  can’t, 
in  our  opinion. 
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Letters  to  the  Editor 


Says  Holmes  study  missed  a  ‘key  point’ 


Ivan  Holmes  (E&P,  June  20)  is 
critical  of  college  journalism  pro¬ 
grams  that  “have  divorced  them¬ 
selves  from  the  campus  press.” 

That’s  a  valid  concern,  but  it  misses 
a  key  point  —  the  temptation  for  the 
university  administration  to  control 
the  editorial  policy  of  a  campus  news¬ 
paper  by  punishing  (through  budget¬ 
ary  withholding)  and  rewarding 
(through  pay,  promotion  and  tenure) 
a  Journalism  program  held  responsi¬ 
ble  for  editorial  policy.  Professional 
Journalist-educators  could  find  them¬ 
selves  quickly  coerced  into  a  greater 
loyalty  to  the  chain  of  command  than 
to  an  uncensored  press.  The  Journal¬ 
ism  program  could  become  a  manipu¬ 
lated  mechanism  for  turning  the  paper 
into  Just  the  PR  tool  Holmes  warns  us 
about.  The  administration  would 
appear  credible  for  its  “hands  off' 

Says  only  NAPP 
offers  prepunched 
flexo  plates 

In  Mark  Fitzgerald’s  article  “Prog¬ 
ress  on  new  inks”  he  stated,  “A  trend 
emerged  in  that  more  manufacturers 
were  willing  to  prepunch  plates  to 
customers’  specifications,  sometimes 
for  orders  as  small  as  5,000  plates.” 

Currently,  NAPP  Systems  is  the 
only  manufacturer  offering  flexo 
plates  prepunched  and  exact  size. 
Our  state-of-the-art  manufacturing 
line  allows  NAPP  flexo  plates  to  be 
trimmed  to  the  exact  size  and  pre¬ 
punched  for  the  end-user’s  registra¬ 
tion  system. 

Presently  the  Letterflex  and  Her¬ 
cules  systems  do  not  offer  pre¬ 
punched  exact-size  flexo  plates. 

Prepunched  exact-size  plates  offer 
the  user  several  distinct  benefits, 
such  as: 

Eliminating  the  need  for  the  cus¬ 
tomer  to  purchase  trimming/punching 
equipment,  saving  the  associated 
costs  of  maintaining  and  manning  the 
equipment  during  production; 

Providing  the  user  with  a  simpler, 
more  reliable  and  precise  registration 
system  for  process  color. 

NAPP  feels  very  strongly  that  a 
pre-punched  exact-size  flexo  plate 
will  become  the  configuration  pre¬ 
ferred  by  the  end-user. 

Vince  Lapinski 

(Lapinski  is  manager  of  NAPP’s  flexo 
business.) 
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policy  toward  the  paper  while  the  visi¬ 
ble  and  accountable  supervisory 
faculty  would  assure  their  survival  by 
protecting  a  positive  image  for  the 
subtle  censors. 

At  the  University  of  Houston,  we 
have  resisted  efforts  to  give  us  a 
supervisory  role  at  the  Daily  Cougar 
because  we  see  such  an  arrangement 
as  a  threat  to  the  paper’s  indepen¬ 
dence.  Advanced  reporting  students 


Defends  astrology 

Letter  writer  Margaret  Kent  thinks 
newspapers  should  stop  publishing 
astrology  columns  because  “count¬ 
less  numbers  of  people”  believe  that 
stuff  Just  because  it’s  in  a  newspaper 
{E&P,  June  20). 

C’mon.  We  publish  our  horoscope 
column  on  the  comics  page.  “Gar¬ 
field”  is  there,  too.  He  won’t  get  out 
of  his  kitty-box  on  Mondays  because 
he  believes  Mondays  are  horrible 
days. 

So  what  are  we  going  to  do?  Stop 
publishing  “Garfield”? 

Some  people  might  believe  our 
horoscope  column.  Some  people 
might  believe  Oliver  North  these 
days,  too.  I  can’t  think  of  any  good 
reason  why  one  would  believe  North; 
but  we’ll  publish  his  Iran-contra  com¬ 
ments  anyhow,  and  let  our  readers 


here  work  for  the  paper  and  faculty 
members  critique  and  informally  look 
over  editors’  shoulders,  but  we  do  not 
have  a  formal  relationship  with  the 
paper,  and  we  want  to  keep  it  that 
way. 

Ted  Stanton 
William  Linsley 

(University  of  Houston) 


column 

decide. 

I  wonder  how  Kent  knows  that 
“the  primary  victims  of  astrology  are 
women.”  What’s  a  “victim  of  astrol¬ 
ogy”?  And  what  kind  of  a  world 
would  it  be  if  we  couldn’t  fantasize 
about  meeting  the  person  of  our 
dreams  because  it’s  “written  in  the 
stars,”  or  dream  about  winning  the 
Pennsylvania  Lottery  —  or  read 
“Garfield”? 

Danny  Bonavita 

(Bonavita  is  city  editor  of  the  Warren 
[Pa.]  Times  Observer.) 

Short  takes 

Cadets  from  Virginia  Military 
Institute  .  .  .  achieved  immorality 
during  the  charge.  —  Kansas  City 
Star. 


Would  you  consult  a  decorator  who  once 
brought  his  chent’s  new  sofa  on  the  plane 
with  him — as  carry-on  luggage? 

...Millions  do. 

Other  pertinent  facts  about  the  resource¬ 
ful,  award-winning  interior  designer 
Carleton  Varney,  author  of  the  twice-weekly, 
illustrated  home-decorating  advice  column 
YOUR  FAMILY  DECORATOR: 

THREE  COLORS  HE  WOULD  NEVER  DREAM 
OF  USING  TOGETHER:  Beige,  beige  and  beige. 

FAVORITE  HOBBY:  Opening  his  own  designer 
boutiques  on  lush  Caribbean  islands. 

Editors:  For  a  FREE  copy  of  Carleton  Varney’s  best-seUing 
book  Room-by-Room  Decorating  (Ballantine,  1984)  and 
a  FREE  month’s  trial  of  YOUR  FAMILY  DECORATOR, 
call  Dan  Barber  at  800-972-3550  or  (212)  645-3000. 


*3  Tht  HEwYoRKTi/nES  SYroKAnon  Sales  Corr 

130  rifth  Avenue,  New  York,  N.Y.  10011  •  800-972-3330  or  (212)  643-3000 


NEXIS 

computer-assisted 
research  service 
in  news,  business,  sports, 
science  &  technoiogy, 
heaith,  patents,  iaw, 
poiitics  &  government . . . 


For  more  information  on  how  you  can  use 
your  personai  computer  to  gain  access  to 
NEXIS,  call  1-800-227-4908. 

(Tfecx^DOtoCendnal 
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JOA  hearings  open  in  Detroit 

Opponents  of  the  joint  operating  agreement  between  the  Detroit  News 
and  Detroit  Free  Press  aiiege  the  use  of  ‘creative  bookkeeping’ 


By  Mark  Fitzgerald 

The  federal  hearing  to  determine 
whether  a  joint  operating  agreement 
is  needed  to  ensure  continued  edito¬ 
rial  competition  between  Detroit 
newspapers  began  this  week  not  with 
ringing  discussions  of  the  First 
Amendment,  but  dry  arguments 
about  accounting  procedures. 

Much  of  the  early  part  of  the  hear¬ 
ing,  which  began  Aug.  3  before  fed¬ 
eral  administrative  law  Judge  Morton 
Needelman,  centered  around  a  sum  of 
money  —  approximately  $71  million. 

Opponents  of  the  proposed  JOA 
between  Gannett’s  Detroit  News  and 
Knight-Ridder  Inc.’s  self-described 
“failing  newspaper,”  the  Detroit 
Free  Press,  seized  on  the  curious  his¬ 
tory  of  this  sum  of  money  during  the 
hearing’s  opening  days. 

This  sum  was  first  lent  from 
Knight-Ridder  to  the  Free  Press,  in 
Dec.  8,  1983.  Within  three  years  it 
accumulated  some  $26  million  in 
interest,  and  it  appeared  on  the  Free 
Press’s  balance  sheet  as  part  of  a 
growing  debt  the  Detroit  paper  owed 
its  Miami-based  parent.  Together 
with  other  interest-free  loans  and 
cash  advances  from  its  parent,  the 
Free  Press  now  owes  its  parent 
Knight-Ridder  company  $178  million, 
according  to  Philip  Lacovara,  the  lead 
attorney  for  the  two  newspapers. 

In  1985,  however,  the  $71-million 
loan  was  forgiven  by  Knight-Ridder 
and  began  to  appear  on  the  paper’s 
balance  sheet  as  equity,  or  “paid-in 
capital.” 

The  interest  owed  on  the  loan 
simply  disappeared  on  paper, 
according  to  the  testimony  of  the 
newspapers’  first  witness,  Ernst  & 
Whinney  auditor  Robert  H.  Thibault. 

Then  in  December  1986,  six  months 
after  the  Free  Press  filed  its  JOA 
application,  the  $71  million  was  again 


recorded  on  the  books  as  a  loan. 

Again  the  Free  Press  appeared  on 
its  balance  sheet  to  be  loaded  with 
more  debt  and  less  equity. 

To  the  opponents  of  the  JOA  — 
five  newspaper  unions  and  the  Anti¬ 
trust  Division  of  the  U.S.  Justice 
Department  —  this  flip-flop  amounts 
to  “creative  bookkeeping”  designed 
to  make  the  Free  Press  look  worse  off 
than  it  is. 


“The  point  1  am  making  is  that 
financial  figures  are  subject  to  widely 
differing  interpretations  according  to 
who  you  are  trying  to  satisfy,” 
Eugene  Driker,  the  attorney  repre¬ 
senting  the  five  unions,  said  in  an 
interview. 

“They  are  taking  a  small  slice  of 
time  —  the  worst  years  —  from  the 
middle  of  this  salami  and  don’t  want 
to  examine  the  ends  of  the  salami,”  he 
added. 

However,  witness  Thibault  and 
newspaper  attorney  Lacovara  firmly 
rejected  that  notion. 

Whether  the  $71  million  was 
treated  as  debt  or  equity  was  of  little 
importance,  Thibault  testified. 

“It  had  no  effect  whatsoever  on  the 
operating  losses,”  Thibault  said.  In 
its  application,  Knight-Ridder  has 
said  its  Detroit  paper  has  lost  $78.6 
million  since  1981. 

Thibault  said  the  chance  the  Free 
Press  would  fail  o.i  its  own  was  “very 
probable”  and  he  put  the  odds  at 
“more  than  50-50.” 

A  special  audit  of  the  Free  Press  by 
Ernst  &  Whinney,  the  firm  that  has 


been  the  longtime  auditors  for 
Knight-Ridder,  concluded  that  the 
paper’s  financial  statement  should 
receive  a  “going  concern  qualifica¬ 
tion”  opinion  —  meaning  it  has  a 
troubled  near  future. 

“In  my  experience,  this  was  one  of 
the  easiest  calls  I’ve  ever  had  to  make 
in  giving  a  going  concern  qualifica¬ 
tion,”  Thibault  asserted. 

But  Thibault  was  less  sure  about 


why  the  $71  million  was  first  a  loan, 
then  a  gift,  then  a  loan  again. 

Judge  Needelman  questioned  the 
witness  himself  and  concluded  by 
saying  he  remained  confused. 

“Do  you  mean  to  say  these  fellows 
[at  Knight-Ridder]  said  it  would  look 
even  better  in  a  JOA  application  if 
they  dressed  up  the  losses  on  a  non¬ 
operating  income  [line  item]?” 
Needelman  asked. 

“I’m  still  confused,”  the  judge 
observed  at  the  end  of  his  questions. 

On  redirect  testimony  the  next  day 
(Aug.  4),  Lacovara  read  from  a  Free 
Press  memo  from  1985  in  which  news- 
paper  executives  worried  that 
because  the  growing  debt  amount  was 
public  information  in  filings  required 
by  Michigan  corporate  law,  “ENA 
[Evening  News  Association]  might 
have  reason  to  believe  Free  Press 
operating  losses  were  even  greater 
than  ENA  may  have  thought.” 

Switching  the  accounting  of  this 
figure,  the  memo  continued,  “has 
[its]  basis  in  our  right  to  keep  com¬ 
forting  information  from  a  competi¬ 
tor.” 


“They  are  taking  a  small  slice  of  time  —  the  worst 
years  —  from  the  middle  of  this  salami  and  don’t  want 
to  examine  the  ends  of  the  salami,”  he  added. 
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Drug  busts  at  two  California  papers 

Seventeen  production  employees  arrested  in  recent  raids 

By  M.L.  Stein  I  the  private  investigators  to  collect  I  charged. 


Seventeen  production  employees 
of  two  Southern  California  newspa¬ 
pers  have  been  arrested  in  recent  drug 
raids. 

An  1 1 -month  undercover  narcotics 
investigation  led  to  the  arrest  by  San 
Diego  police  of  nine  employees  at  the 
Union  and  Tribune. 

Eleven  suspects  in  all,  including 
two  non-employees,  were  seized  in  a 
morning  police  raid  in  connection 
with  the  sale  of  narcotics  and  con¬ 
trolled  substances,  among  them 
methamphetamine,  according  to 
police. 

One  of  the  suspects  was  Richard  R. 
Jones,  31,  an  official  in  the  San  Diego 
Mailers  Union,  Local  75.  Five  of  the 
suspects  were  mailers,  a  union  official 
said.  The  others  worked  in  the  circu¬ 
lation  department. 

Union  and  Tribune  general  man¬ 
ager  Garry  D.  Goss  said  that,  acting 
on  tips  from  employees,  the  company 
hired  private  detectives  to  infiltrate 
the  workers’  group  suspected  of  sell¬ 
ing  and  using  illegal  drugs. 

Police  Lt.  Dan  Berglund  said  one  of 
his  officers  worked  undercover  with 


evidence.  The  officer  stated  that 
undercover  cops  and  the  hired  inves¬ 
tigators  made  about  20  buys  of 
cocaine,  marijuana  and  methamphe¬ 
tamine  during  the  probe. 

Three  cars  in  the  parking  lot  were 
searched  and  small  amounts  of  mari¬ 
juana  were  seized,  Berglund  said. 

Two  non-worker  suspects  were 
arrested  at  an  apartment. 

Goss  said  the  company  began  its 
investigation  after  anonymous  tips 
were  passed  to  management  by 
employees  and  labor  union  officials 
representing  Union-Tribune  employ¬ 
ees. 

After  the  arrests,  however, 
Michael  Forzano,  president  of  the 
local  mailers  union,  denounced  the 
undercover  investigation  and  any  fir¬ 
ings  resulting  from  it  as  unjusti¬ 
fied. 

“These  people  were  not  given  their 
due  rights  and  were  subject  to  disci¬ 
plinary  action  not  based  on  proper 
procedures,”  the  Tribune  quoted 
Forzano  as  saying. 

Goss  would  not  comment  on 
whether  any  of  the  arrested  employ¬ 
ees  would  be  suspended  or  dis- 


More  than  a  year  ago,  the  two 
newspapers  under  the  direction  of 
Helen  K.  Copley,  chairman  of  the 
Copley  Press  Inc.,  started  a  counsel¬ 
ing  service  for  drug  and  alcohol  abuse 
without  charge  to  employees.  The 
company  also  has  a  drug-screening 
program. 

Eight  mailroom  and  circulation 
workers  were  arrested  at  the  Ventura 
Star-Free  Press  following  a  six- 
month  investigation  triggered  by  a 
phone  call  from  the  father  of  a  news¬ 
paper  employee  who  said  his  son  was 
getting  hooked  on  cocaine  purchased 
at  the  newspaper. 

This  was  revealed  by  business  man¬ 
ager  Ron  Spurr,  who  received  the 
call.  Management  then  asked  police 
to  conduct  an  investigation. 

Spurr  said  those  arrested  face  sum¬ 
mary  dismissal  for  violating  company 
rules.  He  said  July  31  that  the  investi¬ 
gation  was  continuing. 

Four  of  the  employees  were 
arrested  on  suspicion  of  selling 
cocaine,  two  for  receiving  stolen 
property,  one  for  being  under  the 
influence  of  cocaine,  and  another  for 
selling  marijuana. 


Police  escort  some  production  employees  of  the  Ventura  (Calif.)  Star-Free  Press  through  the  newsroom  after  arresting 
them  on  drug  charges. 

Photo  by  Gary  Phelps 
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An  insider  s  look  at  the  newspaper  drug  bust 

Ventura  Star-Free  Press  reporter  is  invited  by  police  to  go 


on  drug  bust, 


By  R.W.  Greene 

Ventura  (Calif.)  Star-Free  Press 
police  reporter  Patty  McCormac  had 
been  working  for  weeks  on  an  in- 
depth  piece  on  Ventura  County’s 
drug  trade  when  the  call  she’d  been 
waiting  for  came  in  early  on  the 
morning  of  July  31. 

Ventura  city  police  were  planning  a 
major  drug  raid  and  McCormac  and  a 
photographer  could  come  along. 

McCormac  knew  only  that  the  bust 
had  been  in  the  works  for  months;  her 
police  sources  told  her  they’d  had  an 
undercover  agent  in  place  for  the 
same  amount  of  time. 


Almost  all  of  the  work 
in  the  newsroom 
stopped  as  reporters 
and  editors  watched  in 
stunned  silence. 


At  10:30  a. m.,  McCormac  and  pho¬ 
tographer  Gary  Phelps  headed  over  to 
police  headquarters  two  blocks  away 
for  a  pre-raid  briefing  by  Sgt.  Steve 
Bowman,  one  of  McCormac’s  best 
sources. 

Bowman  told  McCormac,  Phelps, 
and  the  assembled  police  that  the  raid 
was  going  to  be  on  the  Star-Free  Press 
itself. 

“I  think  I  laughed  out  loud,” 
McCormac  said  later.  “I  thought, 
‘That  Steve,  what  a  kidder.’  But  he 
kept  talking  and  I  turned  to  Gary  and 
said,  ‘Is  he  kidding?’  And  then  we 
both  realized  that  he  wasn’t.” 

Forty  minutes  later,  more  than  a 
dozen  police  officers  and  detectives 
shuffled  through  the  lobby  of  the  one- 
story  Star-Free  Press  building,  past 
the  editorial  and  advertising  depart¬ 
ments  and  headed  for  the  back  of  the 
building.  A  few  minutes  later,  by  the 
same  route,  they  began  hauling  out 
employees  of  the  newspaper’s  mail- 
room,  pressroom  and  circulation 

(Greene  is  a  staff  writer  for  the  Ven¬ 
tura  Star-Free  Press.  He  recently 
accepted  a  Kiplinger  Fellowship  at 
Ohio  University.) 


then  finds  out  it’s  to  be  at 


departments. 

Almost  all  of  the  work  in  the  news¬ 
room  stopped  as  reporters  and  editors 
watched  in  stunned  silence.  Manag¬ 
ing  editor  Stan  Whisenhunt  told  them 
from  a  prepared  statement  that  man¬ 
agement  had  been  cooperating  with 
police  for  five  months  in  an  investiga¬ 
tion  of  drug  use  and  sales  in  the  pro¬ 
duction  departments  of  the  newspa¬ 
per.  Some  employees  had  allegedly 
been  using  the  paper  as  a  base  for  drug 
transactions. 

In  all,  seven  male  and  one  female 
employees  were  arrested.  Three  were 
charged  with  selling  cocaine,  one  with 
selling  marijuana,  and  two  were 
arrested  on  suspicion  of  being  under 
the  influence  of  drugs.  One  employee 
was  arrested  at  his  home  on  charges 
of  receiving  stolen  property,  and 
another  was  arrested  on  an  unrelated 
motor  vehicle  code  violation. 

All  those  arrested  on  drug  charges 
were  immediately  fired  for  violations 
of  the  newspaper’s  employment 
rules,  as  were  several  employees  who 
handed  over  drugs  to  police  with  the 
promise  that  they  would  not  be  prose¬ 
cuted. 

Business  manager  Ron  Spurr  and 
editor  Julius  Gius,  the  only  two  who 
knew  about  the  investigation  — 
middle  management  was  not  told  until 
hours  before  the  raid  —  held  meet¬ 
ings  all  afternoon  with  employees  to 
explain  the  morning’s  events  and  to 
outline  a  new  drug-testing  policy  at 
the  paper.  The  policy  calls  for  drug 
tests  when  managers  have  probable 
cause  to  believe  that  an  employee  has 
been  using  drugs. 

Spurr  told  employees  the  investiga¬ 
tion  began  in  March  when  he  had 
received  a  call  at  home  from  the  father 
of  an  employee  who  complained  that 
his  son  was  a  cocaine  user  and  that 
other  employees  at  the  paper  were  his 
sources. 

After  a  private  investigator  looked 
into  the  situation,  Ventura  police 
were  called  in  and  asked  Spurr  and 
Gius  to  keep  quiet  while  they  con¬ 
ducted  their  own  investigation.  That 
involved  the  undercover  agent  and 
surreptitious  video  and  audio  moni¬ 
toring  of  the  drug  deals  from  outside 
the  plant. 


her  newspaper 


Spurr  told  horror  stories  of  employ¬ 
ees  using  heroin  and  cocaine  on  the 
job,  and  of  traffic  accidents  caused  by 
a  man  rushing  to  get  to  the  paper  for  a 
drug  transaction. 

“Sometimes  these  people  were  so 
high  they  couldn’t  find  their  cars  in 
the  parking  lot,”  Spurr  said.  “This  is 
a  terrible  blow  to  our  pride  and  to  the 
company,”  Gius  told  employees.  “In 
my  52  years.  I’ve  never  seen  police¬ 
men  in  the  newsroom.  But  we  were 
absolutely  determined  that  there  will 
be  no  drug  use  on  the  property.” 

Gius  wrote  the  initial  story,  which 
ran  on  the  day’s  front  page,  and 
McCormac  wrote  the  follow-up 
which  ran  the  next  day  inside.  Phelp’s 
photographs  ran  both  days. 

“This  is  a  terrible  blow 
to  our  pride  and  to  the 
company,”  Gius  told 
employees. 

The  Star-Free  Press  is  the  largest 
paper  in  Ventura  County,  70  miles 
north  of  Los  Angeles.  It  has  a  daily 
circulation  of  about  48,000  and  a  Sun¬ 
day  circulation  of  53,000.  It  is  the 
flagship  paper  of  the  San  Diego-based 
John  P.  Scripps  chain. 

Although  most  reporters  and  edi¬ 
tors  said  they  understood  the  neces¬ 
sity  of  the  raid,  the  presence  of  police¬ 
men  in  the  newsroom  unnerved  and 
angered  many. 

Especially  disturbing  was  the  pres¬ 
ence  of  a  newspaper-hired  security 
guard  who  stood  near  the  entrance  to 
the  newspaper  and  videotaped  the 
proceedings.  Several  reporters  made 
a  point  of  getting  out  of  her  field  of 
vision. 

What  rankled  the  most  was  the 
Ventura  Police  Department’s  very 
public  display  of  force. 

“There  certainly  was  no  need  to 
parade  these  people  through  the  main 
office,”  said  assistant  city  editor  Dan 
Young.  “They  could  have  just  as  eas¬ 
ily  been  placed  in  squad  cars  out  the 
back  door,  nearer  to  where  these  peo¬ 
ple  work.  Quite  frankly,  it  offends  me 
that  someone  feels  that  embarrassing 
(Continued  on  page  37) 


EDITOR  &  PUBLISHER  for  August  8,  1987 


11 


The  Press  in  the  Philippines 

23  daily  papers  are  battling  for  readership  under  the  free  press  policy  of 
Aquino,  but  the  government  has  not  been  open  as  it  was  during  the  revolution 


By  M.L.  Stein 

In  the  heady,  free-press  atmo¬ 
sphere  of  Corazon  C.  Aquino's  pres¬ 
idency,  23  daily  newspapers  are  bat¬ 
tling  for  readership  in  Manila,  but 
whether  most  will  survive  is  consid¬ 
ered  doubtful. 

However,  they  seem  little  con¬ 
cerned  about  their  survival  as  they 
splash  their  front  pages  with  investi¬ 
gative  and  political  stories  that  would 
have  been  unprintable  during  the  21- 
year  reign  of  former  Philippine  presi¬ 
dent  Ferdinand  E.  Marcos. 

In  the  final  years  of  Marcos’  rule, 
which  included  eight  years  of  martial 
law,  only  four  dailies  were  publishing 
in  Manila.  About  20  journalists  were 
arrested  in  the  Marcos  years. 

Describing  the  new  feeling  among 
journalists  there,  Manila  Times  col¬ 
umnist  Amante  E.  Bigornia 
exclaimed,  “It’s  like  the  bursting  of  a 
dam  that  has  been  bottled  up  for 
nearly  22  years.” 

But  E&P  interviews  with  several 
editors,  publishers,  journalists  and 
media  observers  in  Manila  indicated 
that  a  kind  of  martial  law  mentality 
still  exists  in  the  form  of  self-censor¬ 
ship. 

It  also  was  reported  that  despite 
President  Aquino’s  proclaimed  com¬ 
mitment  to  a  free  press,  she  herself 
remains  elusive  when  it  comes  to  giv¬ 
ing  interviews  and  holding  news  con¬ 
ferences  for  either  the  local  or  foreign 
press. 

Associated  Press  bureau  chief  Rob¬ 
ert  Reid  said  there  has  been  a  “cool¬ 
ing”  by  government  toward  the  media 
since  Aquino  won  the  presidential 
election  18  months  ago. 

“I  think  it  has  to  do  with  her  thin 
skin  about  criticism,”  Reid  added.  He 
noted  that  he  had  made  two  recent 
written  requests  for  interviews  with 
the  president,  one  of  which  was 
turned  down  and  the  other  unan¬ 
swered. 

“I  know  of  several  other  foreign 
reporters  who  have  had  similar 
experiences,”  Reid  reported.  “One 
or  two  have  been  told  [by  government 
press  officers]  that  she  didn’t  like 
their  writing.” 

Willie  Baun,  editor  of  the  weekly 
Economic  Monitor,  quipped,  “Our 


Ben  Rodriguez 
Editor  in  Chief 
Manila  Bulletin 


new  press  freedom  means  they  [the 
government]  are  also  free  not  to 
answer  our  questions.” 

Ben  F.  Rodriguez,  editor-in-chief 
of  the  Manila  Bulletin,  the  nation’s 
largest  newspaper  —  daily  circula¬ 
tion  270,000,  Sunday  310,00  —  said 
he  did  not  believe  Aquino  was  hostile 
to  the  press  but  added,  “I  think  she 
doesn’t  have  a  full  grasp  of  the  prob¬ 
lems  facing  the  country  and  is  afraid 
of  being  misquoted.” 


“It’s  like  the  bursting 
of  a  dam  that  has  been 
bottled  up  for  nearly  22 
years.” 


Another  view  was  advanced  by 
Manolo  B.  Jara,  executive  editor  of 
the  Press  Foundation  of  Asia,  a  media 
watchdog  organization  based  in 
Manila: 

“During  the  revolution  there  was 
free  access.  Mrs.  Aquino  and  her  peo¬ 
ple  needed  the  media  then.  Now  it’s 
more  like  the  situation  between  the 
president  and  the  press  in  the  United 
States.” 

According  to  Jara,  Western  report¬ 


ers,  by  going  through  channels,  have 
a  better  chance  for  interviews  with 
Aquino  than  the  Manila  press.  The 
AP’s  Reid  and  Filipino  journalists 
said  Aquino  is  reached  mostly  by 
“ambush”  interviews  while  she  is  en 
route  from  her  home  to  cabinet  meet¬ 
ings  in  Malacanang  Palace. 

At  a  meeting  with  trustees  of  the 
Press  Foundation  of  Asia,  Aquino 
pledged  to  uphold  press  freedom 
“even  to  the  extent  that  its  exercise 
may  take  destructive  forms.”  At  the 
same  time,  however,  she  expressed 
concern  over  some  media  reporting, 
citing  several  stories  which  she 
claimed  had  no  basis  in  fact. 

“While  it  is  true  we  have  to  sell 
newspapers,  1  think  we  should  also  be 
very  careful  not  to  harm  a  person’s 
reputation,”  the  president  declared. 

Information  Minister  Teodoro  Loc- 
sin  said  at  the  meeting  that  cabinet 
members  are  free  to  air  their  criti¬ 
cisms  and  disagreements  to  the  press 
under  a  “policy  of  pluralism  of 
ideas.” 

Government  press  undersecretary 
David  Benedicto  told  E&P  that  the 
media  is  given  access  to  Aquino 
“when  it  is  necessary.”  He  com¬ 
mented  that  the  Filipino  press  is 
“doing  a  pretty  good  job  but  some 
[newspapers]  are  more  responsible 
than  others.”  He  declined  to  desig¬ 
nate  particular  papers. 

Benedicto  stated  the  government 
makes  no  attempt  to  control  the  press 
“or  even  influence  it.”  Bigornia,  a 
former  president  of  the  National 
Press  Club,  smiled  when  informed  of 
the  press  official’s  statement. 

“In  the  Philippines,”  he  remarked, 
“you  don’t  have  to  control  the  media 
to  influence  it.”  He  explained  that, 
traditionally,  “interpersonal  relation¬ 
ships”  between  publishers  and  gov¬ 
ernment  officials  often  play  a  part  in 
how  certain  stories  are  handled. 

To  an  outside  observer,  Mrs. 
Aquino  would  seem  to  have  little  to 
complain  about  in  terms  of  press  cov¬ 
erage.  Her  official  statements  and 
actions  are  Page  I  news  in  virtually  all 
of  the  dailies  and  editorial  criticism, 
when  it  does  occur,  is  often  muted, 
although  she  has  been  the  target  of 
some  sharp  barbs.  Marcos-bashing  is 
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national  flag  with  the  inscription 
“Rally  to  the  Flag!”  The  Bulletin 
calls  itself  “The  exponent  of  Philip¬ 
pine  progress.” 

Manila’s  dailies  range  from  the 
somewhat  staid  and  respected  Bulle¬ 
tin  to  a  bevy  of  garish  tabloids  in 
which  leading  stories  are  frequently 
without  attribution.  For  example,  the 
tabloid  Tempo,  whose  slogan  is 
“News  in  a  Flash,”  recently  ran  a 
story  about  the  attempted  assassina¬ 
tion  of  a  congressman  and  named  an 
opposing  politician  as  a  prime  sus- 


common  on  opinion  pages. 

Reid  described  Aquino  as  “the 
product  of  expectations  more  than 
reality.”  He  said  that  her  “percepti¬ 
ble  drift  to  the  right”  has  disappointed 
many  liberal  journalists  and  editors, 
who  had  hoped  for  a  center-left  posi¬ 
tion  by  the  president. 

Still,  some  journalists  and  others 
asserted  that  the  press  treats  the 
Aquino  government  too  kindly. 
Manila  Times  editor  Manuel  O. 
Benitez  expressed  the  opinion  that 
newspapers  “Are  going  to  extremes” 
in  giving  Aquino  a  good  press.  “It’s 
part  of  the  Marcos  legacy,”  he  stated. 

Bigornia,  who  freely  admits  that  he 
once  worked  as  an  imformation  offi¬ 
cer  for  the  Marcos  government  when 
his  former  paper  was  shut  down, 
observed  that  editorials  in  Manila 
newspapers  “take  stands  on  issues, 
not  politics.  There  is  a  fear  of  dis¬ 
pleasing  the  government.” 

Bulletin  editor  Rodriguez  conceded 
that  newspapers  tend  to  practice  self¬ 
censorship,  “a  feeling  left  over  from 
the  Marcos  years.  Everyone  is  still 
testing  the  water.  Also,  the  press  is 
giving  [Aquino]  a  little  time  to 
adjust.” 

Bigornia  noted  that  newspapers  in 
the  Philippines,  like  those  in  other 
developing  nations,  tend  to  be  sup¬ 
portive  of  nation-building  efforts: 
“There  is  no  such  thing  as  a  com¬ 
pletely  free  press  in  a  developing 
country.  Journalists  are  inclined  to  be 
protective  of  the  government  in 
power.” 

His  own  newspaper,  the  Manila 
Times,  carries  a  front-page  ear  of  the 
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city,  leaving  22  other  dailies  scram¬ 
bling  for  the  remainder. 

Benitez,  who  said  his  paper  has 
40,000  to  50,000  subscribers,  also 
pointed  out  that  total  newspaper  cir¬ 
culation  in  the  Philippines  is  less  than 
two  million,  although  he  estimated 
readership  at  10  million.  Most  circu¬ 
lation  is  through  street  sales. 

According  to  Baun,  the  bulk  of  the 
dailies  are  owned  by  wealthy 
businessmen  and  -women,  who 
have  other  enterprises  and  can 
afford  to  absorb  newspaper  losses 
for  the  time  being. 

With  the  advent  of  press  freedom 
under  the  Aquino  government,  there 
was  a  desire  by  a  number  of  well- 
heeled  individuals  to  have  an  outlet, 
Baun  went  on.  “They  now  can  be 
critical  of  government  but  they  would 


Marcos  could  he  just  a  kigjoke 
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pect  without  listing  a  source  for  the 
allegation. 

Crime  stories  run  a  close  second  to 
political  articles  in  several  Manila 
papers,  particularly  the  tabloids. 

There  was  general  agreement 
among  those  interviewed  that  the 
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“During  the  revolution  there  was  free  access.  Mrs. 
Aquino  and  her  people  needed  the  media  then.  Now 
it’s  more  like  the  situation  between  the  president  and 
the  press  in  the  United  States.” 


call  it  constructive  criticism,”  he 
elaborated. 

Rodriguez  said  the  Bulletin  is 
owned  by  a  group  of  businessmen  but 
one-third  of  its  assets  are  sequestered 
until  a  court  rules  on  a  government 
claim  that  the  third  was  owned  by 
Marcos. 


majority  of  the  dailies  —  most  of 
them  English-language  —  will  disap¬ 
pear  within  two  or  three  years  for 
economic  reasons. 

“There  isn’t  enough  advertising  to 
support  them,”  Baun  declared.  Rod¬ 
riguez  claimed  the  Bulletin  draws 
90%  of  the  total  advertising  in  the 
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Everybody’s  up! 

Public  newspaper  companies  report  strong  second  quarter  performances 


Newspaper  companies  closed  out  the  second  quarter  of 
1987  with  strong  performances.  Many  of  the  companies 
reporting  their  quarterly  results  enjoyed  profit  increases  in 
the  double-digit  percentage  range;  while  none  of  them 
reported  decreases  in  operating  net  income  . 

The  effects  of  greater  cost  controls  and  more  operating 
efficiencies  were  also  apparent  as  the  percentage  gains  in 
earnings  were  usually  much  larger  than  the  growth  in 
revenues. 

Affiliated  Publications 

Boston  Globe  publisher  Affiliated  Publications  reported 
its  second  quarter  net  income  from  continuing  operations 
increased  to  $14.9  million,  or  420  a  share,  from  $10.9 
million,  or  310  a  share,  a  year  earlier.  Revenues  for  the 
quarter  rose  by  $25.3  million  to  $125.9  million. 

For  the  first  half  of  1987,  Affiliated’s  net  income  from 
continuing  operations  rose  to  $23.7  million,  or  670  a  share, 
from  $17.8  million,  or  500  a  share.  Revenues  for  the  first 
six  months  increased  to  $228.7  million  from  $192. 1  million. 

Affiliated’s  total  net  income  for  the  second  quarter  and 
half  was  affected  by  an  extraordinary  gain  of  $59.4  million, 
or  $  1 .69  per  share ,  from  the  company’s  equity  in  the  sale  of 
McCaw  Communications  cable  systems. 

That  gain  boosted  total  net  income  for  the  quarter  to 
$74.3  million,  or  $2.11  a  share  and  for  the  half  to  $83.1 
million,  or  $2.36  a  share. 

Affiliated’s  continuing  joint  venture  with  McCaw  in 
cellular  telephone  and  other  communications  technologies 
reduced  second  quarter  net  income  from  continuing  oper¬ 
ations  by  $2.3  million,  or  70  a  share.  Losses  from  the 
McCaw  joint  venture  reduced  first  half  net  income  from 
continuing  operations  by  $4.5  million,  or  130  a  share. 

The  Globe’s  total  advertising  volume  for  the  second 
quarter  was  1.23  million  inches,  up  81,000  inches,  or  7%, 
from  a  year  ago.  Classified  inches  showed  the  strongest 
gain  with  a  14.9%  increase;  national  volume  gained  5.2%, 
while  retail  stayed  essentially  flat  with  a  0.4%  gain. 

A.H.  Belo 

A.H.  Belo  Corp.,  publisher  of  the  Dallas  Morning 
News,  showed  an  increase  in  net  income  for  the  quarter 
and  half  despite  a  drop  in  revenues,  reflecting  the  sale  in 
1986  of  two  Dallas  radio  stations. 

Second  quarter  net  income  rose  to  $8.6  million,  or  790  a 
share,  from  $7.6  million,  or  660  a  share,  a  year  earlier, 
showing  increases  of  13.5%  and  19.7%  respectively. 
Revenues  in  the  quarter  declined  to  $101.3  million  from 
$104.9  million. 

For  the  first  six  months,  net  earnings  rose  to  $10.8 
million,  or  990  a  share,  from  $9.2  million,  or  800  a  share. 

Publishing  revenues  for  the  quarter,  principally  the 
Morning  News,  decreased  3.6%  to  $54.8  million.  The 
company  said  economic  conditions  in  the  Dallas-Fort 
Worth  area  contributed  to  lower  advertising  volume. 

Capital  Cities/ABC 

Capital  Cities/ABC  said  its  second  quarter  net  income 
rose  to  $99.7  million,  or  $5.88  a  share,  from  $67.0  million, 
or  $4.15  a  share,  a  year  earlier.  Second  quarter  revenues 
rose  to  $1.13  billion  from  $1.07  billion. 

For  the  first  half,  net  income  was  $123.7  million,  or 
$7.35  a  share,  versus  $349.0  million,  or  $21.60  a  share,  in 
1986.  The  1986  second  half  earnings  included  an  extraordi¬ 


nary  net  gain  of  $280.0  million,  or  $17.33  a  share,  from  the 
sale  of  broadcast  properties. 

Revenues  for  the  half  improved  to  $2.09  billion  from 
$1.98  billion. 

Publishing  revenues  improved  slightly  in  the  quarter  to 
$25 1 .8  million  from  $243.9  million  and  in  the  half  to  $489.2 
million  from  $474.2  million. 

Publishing  operating  income  declined  in  the  quarter, 
however,  to  $43.9  million  from  $45.1  million.  In  the  half, 
publishing  operating  income  declined  to  $78.7  million  from 
$82.4  million. 

Dow  Jonq^ 

Dow  Jones  &  Co.  reported  its  net  income  for  the  second 
quarter  increased  to  $49.1  million,  or  510  a  share,  from 
$42.0  million,  or  430  a  share,  in  1986,  a  17%  gain. 
Revenues  for  the  quarter  rose  to  $313.1  million  from 
$285.3  million. 

Earnings  for  the  first  half  improved  11.6%  to  $115.8 
million,  or  $1 .20  a  share,  from  year-earlier  net  income  of 
$103.8  million,  or  $1.07  a  share.  Revenues  totaled  $598.6 
million  in  the  first  six  months  of  1987  versus  $545.0  million 
in  1986’s  first  half. 

First  half  earnings  in  1987  included  an  after-tax  gain  of 
$29.4  million,  or  300  a  share,  from  the  first  quarter  sale  of 
the  company’s  18.9%  interest  in  South  China  Morning 
Post,  Ltd.  In  the  1986  first  half,  the  company  saw  a  first 
quarter  after-tax  gain  of  $3 1 .4  million,  or  320  a  share,  from 
the  sale  of  2  million  common  shares  of  Continental  Cable- 
vision  Inc. 

Wall  Street  Journal  advertising  volume  was  up  0.8%  in 
the  quarter  and  2.3%  in  the  half.  Advertising  volume  at  the 
Ottaway  Newspapers  group  rose  6%  in  the  quarter  and 
5.3%  during  the  half. 

Gannett  Co. 

Gannett  Co.  said  its  net  income  for  the  second  quarter 
rose  to  $99.7  million,  or  560  a  share,  compared  with  $77.2 
million,  or  480  a  share,  a  year  earlier  for  a  16%  gain. 

Revenues  for  the  quarter  increased  to  $789.8  million 
from  $716.2  million. 

For  the  first  half,  net  income  increased  17%  to  $142.3 
million,  or  880  a  share,  from  $122.0  million,  or  760  a  share. 
Revenues  for  the  half  rose  to  $1.49  billion  from  $1.33 
billion. 

Newspaper  ad  volume  rose  4%  in  the  quarter,  reflecting 
particular  strength  in  classified,  Gannett  said.  Newspaper 
profits  in  general  were  “sharply  higher’’  in  the  period, 
while  USA  Today  reported  its  “first-ever”  operating 
profit  in  May  and  nearly  broke  even  for  the  entire  quarter. 

Knight-Ridder 

Knight-Ridder  Inc.  earned  $43.0  million,  or  730  a  share, 
in  the  second  quarter  of  1987  compared  to  $38.3  million,  or 
660  a  share,  a  year  earlier.  Revenues  in  the  quarter  rose  to 
$526.9  million  from  $487.9  million. 

For  the  first  six  months,  net  income  improved  to  $71.7 
million,  or  $1.22  a  share,  from  $64.9  million,  or  $1.12  a 
share,  while  revenues  rose  in  the  half  to  $1 .02  billion  from 
$935.3  million. 

The  company  said  “strong  classified  advertising,  good 
cost  control  and  lower  tax  rates  more  than  overcame  the 
dilution  resulting  from  the  purchase  of  the  State-Record 
Co.  [of  Columbia,  S.C.]  last  December.” 
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Newspaper  revenues  in  the  quarter  rose  to  $467.3  mil¬ 
lion  from  $431.3  million,  reflecting  gains  in  both  circula¬ 
tion  and  advertising  gross  income.  For  the  first  half,  news¬ 
paper  revenues  rose  to  $901 .7  million  from  $829.5  million. 

Media  General 

Richmond,  Va. -based  Media  General  reported  its  sec¬ 
ond  quarter  net  income  increased  to  $  1 2.7  million,  or  440  a 
share,  from  $11.5  million,  or  400  a  share,  in  1986. 
Revenues  for  the  quarter  increased  to  $187.0  million. 

For  the  half,  net  income  rose  to  $20.7  million,  or  720  a 
share,  from  $18.4  million,  or  640  a  share,  a  year  earlier. 
Revenues  in  the  half  increased  to  $354.0  million  from 
$313.1  million. 

The  company’s  newspaper  revenues  in  the  second  quar¬ 
ter  rose  to  $72.9  million  in  1987  from  $67. 1  million  in  1986. 
In  the  half,  newspaper  revenues  improved  to  $139.9  mil¬ 
lion  from  $130.5  million. 

The  newspaper  group  reported  lower  operating  income, 
however,  due  principally  to  increased  competition 
between  its  Tampa  Tribune  and  the  St.  Petersburg  Times. 

New  York  Times  Co. 

The  New  York  Times  Co.  saw  its  net  income  improve 
20%  in  the  second  quarter  to  $44. 1  million,  or  540  a  share, 
from  $36.8  million,  or  450  a  share,  in  the  comparable  1986 
period.  Revenues  for  the  second  quarter  grew  by  6%  to 
$426.3  million  from  $401.2  million. 

For  the  first  half,  net  income  was  also  up  by  20%  to  $85.2 
million,  or  $1 .04  a  share,  from  $70.8  million,  or  870  a  share, 
a  year  earlier.  Revenues  in  the  half  grew  to  $835.3  million 
from  $776.7  million. 

The  Times  Co.  newspapers  improved  their  operating 
profits  by  5%  in  the  quarter  to  $77.6  million  from  $74.0 
million.  Newspaper  revenues  in  the  period  improved  to 
$347.5  million  from  $322.3  million.  For  the  first  half, 
operating  profits  increased  by  10%  to  $147.5  million,  while 
newspaper  revenues  grew  by  over  $54.8  million  to  $676.9 
million. 

Ad  volume  in  the  New  York  Times  was  up  3%  in  the 
quarter  and  5%  in  the  half.  The  company’s  32  regional 
newspapers  saw  a  4%  increase  in  ad  volume  for  the  quar¬ 
ter,  but  ad  volume  increased  only  “slightly”  during  the 
first  six  months. 

Park  Communications 

Ithaca,  N.Y. -based  Park  Communications  announced 
its  second  quarter  net  income  grew  by  15%  to  $5. 1  million 
from  $4.4  million  a  year  earlier.  Earnings  per  share  in  the 
period  grew  by  16%,  or  50,  to  370. 

Revenues  for  the  quarter  increased  to  $38.8  million,  up 
9%. 

For  the  first  six  months,  earnings  grew  by  13%  to  $7.1 
million,  or  520,  from  $6.3  million,  or  460.  Revenues 
increased  by  9%  in  the  half  to  $65.1  million. 

Times  Mirror  Co. 

Times  Mirror  Co.  recorded  second  quarter  net  income 
of  $83.0  million,  or  $1.28  a  share,  compared  with  $191.7 
million,  or  $2.96  a  share,  posted  in  the  same  quarter  of 
1986  when  the  company  realized  $133.8  million,  or  $2.07  a 
share,  in  extraordinary  gains  from  the  sale  of  operating 
units. 

Revenues  in  the  second  quarter  rose  to  $793.4  million 
from  $748.9  million. 

For  the  first  half,  net  income  in  1987  was  $141.2  million 
or  $2.18  a  share.  In  1986,  first  half  net  income  totaled 
$234.8  million,  or  $3.63  a  share,  including  the  after-tax 
gain  from  the  sales  of  assets. 

First  half  revenues  increased  to  $1.51  billion  from  $1.44 
billion. 

Excluding  the  sales  of  assets.  Times  Mirror’s  second 
quarter  net  income  was  $57.9  million  in  1986,  compared 


with  the  $83  million  earned  in  the  1987  second  quarter. 
Earnings  per  share  of  $  1 . 28  showed  a  43 . 8%  gain  over  the 
890  posted  in  1986,  when  the  extraordinary  gain  from  1986 
was  excluded. 

Times  Mirror  said  its  newspapers  were  primarily 
responsible  for  its  improvement  in  second  quarter  operat¬ 
ing  profits  by  20%  to  $165.4  million  from  $137.8  million. 
All  of  its  newspapers  showed  improvement  with  the 
exception  of  the  Denver  Post  which  was  affected  by  a 
charge  for  buyouts  to  reduce  its  work  force. 

The  Los  Angeles  Times  reported  the  largest  operating 
profit  increase  of  the  newspapers.  The  Baltimore  Sun 
newspapers  made  a  “significant  contribution”  to  second 
quarter  results  despite  a  six-day  strike  during  which  they 
continued  publication. 

Toronto  Sun  Publishing 

Toronto  Sun  Publishing  reported  second  quarter  net 
income  of  $5.9  million  (Canadian),  or  290  a  share,  in  1987 
compared  with  year-earlier  figures  of  $5.4  million,  or  270  a 
share.  Revenues  for  the  quarter  rose  to  $88.7  million  from 
$85.4  million. 

In  the  first  half,  net  income  increased  to  $8.3  million,  or 
410  a  share,  compared  with  $7.0  million,  or  350  a  share. 

Revenues  for  the  half  improved  to  $168.3  million  from 
$164.5  million. 

The  company  said  its  Sun  newspapers  Toronto,  Calgary 
and  Edmonton  all  improved  their  profitability  in  the  sec¬ 
ond  quarter.  The  Houston  Post  continued  to  show  an 
operating  profit  despite  lower  revenues,  the  company 
said. 

Tribune  Co. 

The  Tribune  Co.  of  Chicago  reported  its  second  net 
income  improved  18%  to  48.6  million,  or  610  a  share,  from 
$41.1  million,  or  510  a  share,  in  1986.  Revenues  in  the 
quarter  rose  to  $561.7  million  from  $535.7  million. 

Net  income,  excluding  non-recurring  items,  was  up  15% 
in  the  first  half  to  $65.2  million,  or  820  a  share,  compared 
with  $56.9  million,  or  700  a  share,  in  the  first  half  of  1986. 
Including  one-time  gains  in  the  first  quarter  of  1986,  total 
net  income  for  the  first  half  of  that  year  was  $148. 1  million, 
or  $1.82  a  share. 

Tribune  attributed  the  gains  to  improved  performances 
by  its  newspaper  and  newsprint  operations. 

In  the  second  quarter  newspaper  operating  profits 
increased  23%  to  $61.6  million,  while  revenues  for  news¬ 
papers  rose  8%  to  $372. 1  million.  However,  the  New  York 
Daily  News  showed  a  loss  for  the  period. 

For  the  first  half,  newspaper  publishing  revenues 
increased  to  $725.5  million  from  $668.4  million,  while 
operating  profits  for  the  division  rose  to  $104.1  million 
from  $91.2. 

The  addition  of  the  results  from  the  Newport  News  (Va.) 
Daily  Press  and  Times  Herald,  which  were  acquired  on 
Sept.  30,  1986,  were  a  factor  in  the  improved  newspaper 
division  performance. 

Washington  Post  Co, 

The  Washington  Post  Co.  saw  its  second  quarter  net 
income  jump  39.3%  to  $42.4  million  from  $30.4  million  a 
year  earlier.  Earnings  per  share  rose  to  $3.29  from  $2.37. 

Revenues  for  the  quarter  increased  to  $339.1  million 
from  $313.3  million. 

For  the  first  half,  net  income  increased  to  $61  million,  or 
$4.74  a  share,  from  $42.8  million,  or  $3.33  a  share. 

Revenues  in  the  half  rose  to  $637.5  million  from  $590 
million  in  1986. 

Newspaper  division  revenue  rose  9%  in  the  second 
quarter  and  in  the  half. 

—  Compiled  by  Andrew  Radolf 
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Horvitz  employees  optimistic  about  takeover  by  Ingersoll 


Marilyn  Greenwald 

The  Princeton,  N.J. -based  Inger¬ 
soll  Publications  paid  $318  million  for 
Horvitz  Newspapers,  the  Ohio-based 
chain  of  five  medium-sized  dailies,  a 
source  at  Horvitz  has  disclosed. 

As  part  of  the  sale,  Horvitz 
publisher  Harry  Horvitz  has  pledged 
to  establish  a  yearlong  severance  pay¬ 
ment  plan  for  any  employee  who  is  let 
go  after  the  sale. 

The  203,000-circulation  Horvitz 
chain  consists  of  newspapers  in 
Mansfield,  Lorain,  Willoughby  and 
New  Philadelphia,  Ohio  and  Troy, 
N.Y. 

Ingersoll  Publications  owns  more 
than  100  newspapers  in  16  states, 
including  three  newspapers  in  Niles, 
Massion  and  Warren,  Ohio.  It  also 
has  newspaper  holdings  in  Trenton, 
N.J.,  Terre  Haute,  Ind.,  and  New 
Haven,  Conn. 

Meanwhile,  employees  of  the  Hor¬ 
vitz  chain  are  optimistic  that  few 
changes  will  take  place  after  the  sale 
is  made  final  Aug.  31.  They  believe 
that  Horvitz  would  not  have  entered 
into  the  severance  —  or  “reim¬ 
bursement”  —  plan  if  he  had  been 
led  to  feel  that  Ingersoll  planned  fir¬ 
ings.  When  the  chain  was  put  on  the 
market  in  April,  Horvitz  stated  that 
money  was  not  the  only  factor  in  the 
sale;  he  claimed  he  also  wanted  to  sell 

(Greenwald  is  an  assistant  professor 
of  journalism  at  the  E.W.  Scripps 
School  of  Journalism,  Ohio  Univer¬ 
sity.) 


CIRCULATION— 


Ralph  Ingersoll  II 

his  newspapers  to  a  company  that 
followed  “the  same  philosophy  of 
publishing  good  newspapers”  as  Hor¬ 
vitz. 

The  chain  has  won  numerous  Ohio 
statewide  awards,  particularly  for 
investigative  reporting.  In  recent 
years,  Ingersoll  papers  have  won  two 
Pulitzer  Prizes  for  editorial  writing 
and  spot  news. 

The  five  Horvitz  newspapers  were 
ordered  sold  by  a  Cuyahoga  County, 
Ohio,  probate  judge  to  settle  disputes 
among  the  three  Horvitz  brothers. 
The  Horvitz  family  also  owns  nine 
cable  television  franchises,  a  con¬ 
struction  company,  and  land  holdings 


in  Florida.  It  was  speculated  in  a 
series  of  stories  in  the  Horvitz  papers 
that  the  holdings  are  worth  $700  mil¬ 
lion. 

Horvitz  employees  were  also  heart¬ 
ened  by  the  fact  that  Ralph  Ingersoll 
11,  president  and  chief  executive  offi¬ 
cer  of  the  Ingersoll  chain,  told  Hor¬ 
vitz  statehouse  bureau  chief  Jim 
Underwood  that  he  would  like  to 
expand  the  two-person  Columbus 
bureau.  Underwood  said  Ingersoll 
thought  the  expansion  would  be 
necessary  to  accommodate  the  addi¬ 
tion  of  the  three  Ingersoll  papers  in 
Ohio. 

Ingersoll  planned  to  visit  papers  in 
the  Horvitz  chain  in  early  August. 

The  sale  to  Ingersoll  did  not  come 
as  a  complete  surprise  to  some  Hor¬ 
vitz  employees.  When  the  papers 
were  placed  on  the  market  in  April, 
more  that  40  media  companies 
expressed  an  interest.  That  number 
was  eventually  narrowed  to  eight, 
including  Ingersoll,  Gannett,  Chicago 
Tribune  Co.,  and  William  Dean  Sin¬ 
gleton’s  Media  News  Group,  which 
last  year  purchased  the  Dallas  Times 
Herald. 

Some  employees  thought  Gannett 
would  purchase  the  chain  because 
editions  of  USA  Today  are  published 
on  presses  owned  by  Horvitz’ s  Mans¬ 
field  (Ohio)  News  Journal. 

When  Horvitz  narrowed  the  field 
again,  however,  the  only  names  on 
the  list  were  Ingersoll  and  Media 
News  Group.  The  purchase  was 
negotiated  by  the  investment  firm  of 
Goldman,  Sachs  &  Co.  of  New  York. 


New  York  Times  delivering  some  Sunday  sections  on  Saturday 


By  Debra  Gersh 

The  New  York  Times  has  been 
experimenting  since  the  spring  with 
home  delivery  of  certain  sections  of 
its  Sunday  paper  on  Saturday. 

The  sections  being  tested  —  the 
Magazine,  Travel,  Arts  and  Leisure 
and  the  Book  Review,  as  well  as  the 
Guide  in  some  areas  —  began  Satur¬ 
day  delivery  in  parts  of  Westchester, 
N.Y.,  and  Connecticut,  and  have 
since  spread  to  parts  of  Long  Island 
and  New  Jersey,  according  to  Leo¬ 
nard  Harris,  New  York  Times  direc¬ 
tor  of  corporate  communications. 

Harris  noted  that  the  paper  has 
been  getting  almost  immediate  feed¬ 
back,  most  of  it  positive,  in  the  form 


of  letters,  comments  to  delivery  peo¬ 
ple  and  comments  to  dealers. 

“Nobody,  to  my  knowledge,  has 
asked  that  the  advance  sections  not 
be  delivered  to  them,”  he  continued, 
adding  that  some  people  have  said  it 
just  doesn’t  feel  right,  while  others 
said  they  welcome  the  extra  time  to 
do  the  crossword  puzzle. 

Saturday  delivery  of  the  sections 
makes  things  easier  for  the  dealer, 
who  then  does  not  have  such  a  large 
assembly  job  with  the  Sunday  paper, 
and  it  means  that  there  is  less  space 
occupied  by  papers  waiting  to  be 
delivered,  Harris  said. 

In  addition,  many  of  the  subscrib¬ 
ers  normally  get  Saturday  delivery  in 
any  event,  either  the  Saturday  New 


York  Times  or  a  local  suburban  news¬ 
paper,  so  it’s  not  an  extra  call  for  the 
dealer,  he  noted. 

Printing  the  sections  for  earlier 
delivery  is  not  a  problem,  as  they  are 
printed  in  advance  anyway,  and  the 
Sunday  paper  has  long  been  available 
to  stores  throughout  the  area  on 
Saturday  night. 

Harris  said  there  have  not  yet  been 
any  problems  with  advertisers,  in 
terms  of  their  ads  being  delivered  on 
Saturdays,  although  it  is  conceivable. 

“The  more  exposure  you  give  the 
advertiser,  the  better  he  likes  it,”  he 
added.  People  understand  that  at  a 
large  department  store  the  sale  may 
not  begin  until  Monday. 

(Continued  on  page  37) 
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Texas  daily  sues 
school  district 

The  Forth  Worth  (Tex.)  Star-Tele¬ 
gram  has  filed  suit  against  a  local 
school  district  after  reporters  and 
photographers  were  denied  access  to 
an  administration  building  and 
threatened  with  arrest. 

The  newspaper  staffers  were  seek¬ 
ing  entrance  to  a  personnel  hearing 
involving  a  vice  principal  who  was 
arrested  and  charged  with  sexually 
molesting  two  students.  The  newspa¬ 
per  is  arguing  that  it  has  state  and 
federal  constitutional  rights  of  public 
access  to  public  buildings,  as  well  as 
the  right  of  free  speech  inside  those 
buildings. 

The  school  district,  however,  main¬ 
tains  that  it  had  an  obligation  to  pro¬ 
tect  the  identities  of  youngsters  who 
are  witnesses  in  the  hearing. 

Although  the  reporters  were  even¬ 
tually  allowed  into  the  building,  the 
newspaper  is  filing  suit  to  ensure 
similar  actions  do  not  take  place 
again. 

Papers  fight  ouster 
of  boxes  at  O’ Hare 

The  companies  that  publish  the 
Chicago  Tribune,  Chicago  Sun- 
Times,  New  York  Times,  Wall  Street 
Journal  and  USA  Today  have  filed 
suit  against  the  city  of  Chicago  to 
overturn  a  ban  on  vending  machines 
at  a  new  terminal  at  O’Hare  Interna¬ 
tional  Airport. 

According  to  published  reports,  the 
suit  states  that  an  Aviation  Depart¬ 
ment  regulation  banned  the  boxes 
from  the  new  terminal,  stating  that 
newspapers  could  be  distributed  only 
through  concessionaires  and  at  con¬ 
cession  stands.  The  suit  contends  that 
on  the  day  Terminal  1  opened  there 
were  no  concession  stands  and  that 
boxes  placed  there  were  moved  to 
another  terminal  without  the  newspa¬ 
pers’  permission. 

The  suit  further  claims  that  the 
Aviation  Department’s  acting  com¬ 
missioner,  Earl  F.  Hord,  also  named 
in  the  suit,  wants  to  extend  the  ban 
throughout  the  airport. 

The  newspaper  companies  contend 
that  the  ban  violates  First  Amend¬ 
ment  rights  to  distribute  their  papers, 
as  well  as  the  Fourteenth  Amendment 
right  to  due  process  and  equal  protec¬ 
tion. 

The  Chicago  Tribune  reported  that 
Matthew  Piers,  the  city’s  deputy  cor¬ 
poration  counsel  said  the  news  boxes 


have  been  a  “chronic  problem  at 
O’Hare,  the  subject  of  many  com¬ 
plaints  by  city  officials  and  airline 
tenants.”  The  Tribune  said  Piers 
noted  the  boxes  have  been  criticized 
for  being  aesthetically  unpleasing, 
adding  to  traffic  congestion  and  as 
potential  receptacles  for  explosives 
and  thus  security  threats. 

High  court  is  asked 
to  review  contempt 
case  against  paper 

The  U.S.  Supreme  Court  is  being 
asked  to  review  the  contempt  case 
against  the  Providence  (R.I.)  Journal 
for  publishing  a  story  in  violation  of  a 
federal  order. 

William  A.  Curran,  the  special 
prosecutor  appointed  to  the  case  in 
1985,  is  asking  the  high  court  to 
review  the  decision  by  the  1st  Circuit 
Court  of  Appeals  in  May  that  over¬ 
turned  a  contempt  conviction  against 
the  newspaper. 

Curran  argues  in  his  petition  that 
there  was  an  unprecedented  constitu¬ 
tional  conflict  between  the  privacy 
rights  of  reputed  New  England  mob 
boss  Raymond  J.  “Junior”  Patriarca 
and  the  free  press  rights  of  the  Jour¬ 
nal. 

Chief  U.S.  District  Court  Judge 
Francis  F.  Boyle  issued  a  restraining 
order  on  Nov.  13,  1985,  prohibiting 
the  newspaper  from  publishing  a 
news  story  about  Patriarca  until  legal 
questions  could  be  resolved.  The 
newspaper  printed  the  story  the  next 
day,  calling  the  order  unconstitu¬ 
tional  prior  restraint. 

Boyle  found  the  paper  in  contempt 
of  court  and  levied  a  $  100,000  fine  and 
an  18-month  suspended  sentence 
against  executive  editor  Charles 
McCorkle  Hauser.  The  newspaper 
appealed  his  decision  to  the  1st  (Cir¬ 
cuit  Court. 

—  AP 

Weekly  sues  to  get 
city  govt,  memos 

The  Napa  (Calif.)  Sentinel  has  sued 
city  officials  seeking  access  to  some 
memos  that  the  city  insists  no  longer 
exist. 

Harry  Martin,  publisher  of  the 
weekly,  filed  the  suit  in  Napa  Super¬ 
ior  Court  against  the  city,  the  City 
Council  and  the  city  manager.  He  said 
that  when  he  first  requested  the 
memos,  he  was  told  he  would  receive 
them.  However,  he  said  he  was  later 


told  by  the  city  manager  that  the 
memos  dating  back  about  two  years 
had  been  destroyed. 

If  the  documents  were  destroyed 
after  the  request,  the  Public  Records 
Act  was  violated,  according  to  attor¬ 
ney  Hillary  Hillson,  who  is  advising 
Martin  on  behalf  of  the  American 
Society  of  Newspaper  Editors. 

The  city  manager  in  the  suit,  David 
Finigan,  said  the  weekly  memos  were 
intended  to  be  internal  and  were 
destroyed  immediately. 

—  AP 

Pre-trial  records  in 
AIDS  case  sought 

The  Morning  Call  of  Allentown, 
Pa.,  has  asked  a  Lehigh  County  judge 
to  allow  access  to  pre-trial  records  in 
a  lawsuit  by  a  Monroe  County  woman 
who  claims  she  got  AIDS  from  a 
blood  transfusion  at  Lehigh  Valley 
Hospital  Center  in  1984. 

The  suit  filed  by  Donna  Stenger  and 
her  family  against  the  hospital  says 
that  she  was  not  warned  of  the  risk  to 
herself  or  others.  She  said  that  the 
acquired  immune  deficiency  syn¬ 
drome  virus  was  transmitted  to  her 
husband,  William,  and  six-year-old 
son,  Craig. 

Both  the  family  and  the  medical 
center  have  said  that  the  newspaper 
has  no  basis  to  intervene  in  the  case 
and  no  right  to  the  records. 

—  AP 

City  Council  will 
appeal  ruling  that  it 
violated  meeting  act 

The  City  Council  in  Wyoming, 
Mich.,  a  suburb  of  Grand  Rapids, 
voted  to  appeal  a  circuit  judge’s  ruling 
that  council  members  violated  the 
state’s  Open  Meetings  Act. 

During  a  closed-door  meeting  on 
July  6,  the  governing  board  agreed  to 
seek  a  reversal  from  the  Michigan 
Court  of  Appeals,  said  Wyoming 
Mayor  George  Sietsma. 

Kent  County  Circuit  Judge  Robert 
Benson,  ruling  on  a  lawsuit  brought 
by  the  Grand  Rapids  Press,  deter¬ 
mined  in  May  that  council  members 
met  illegally  in  closed  sessions  in  July 
and  August  of  1986.  He  ruled  that  the 
council  violated  open  meeting  provi¬ 
sions  by  discussing  strategy  for  bar¬ 
gaining  with  communities  that  buy 
water  from  the  city. 

Benson  ordered  the  city  to  pay 
$24,831  in  legal  costs  incurred  by  the 
newspaper. 
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Plaintiff  takes  Fifth, 
so  judge  dismisses 
his  defamation  suit 

A  defamation  suit  filed  against  the 
Spokesman-Review  and  Spokane 
(Wash.)  Chronicle  and  the  Spokane 
Police  Department  by  a  man  con¬ 
victed  of  stealing  from  his  missing 
parents’  estate  has  been  dismissed. 

The  decision  by  Superior  Court 
Judge  William  G.  Luscher  prompted 
an  angry  outburst  from  Frank  M. 
Pozar  Jr.,  who  contended  that  an  Oct. 
10,  1985,  newspaper  article  suggested 
he  had  murdered  his  parents. 

Luscher  said  he  had  no  choice  but 
to  dismiss  the  suit,  based  on  Pozar’s 
refusal  to  cooperate  with  the  taking  of 
depositions.  Pozar  invoked  the  Fifth 
Amendment,  which  provides  consti¬ 
tutional  protection  against  self¬ 
incrimination,  on  all  questions  per¬ 
taining  to  his  parents’  disappearance. 

Altoona  paper 
sues  school  board 

The  Altoona,  Pa.,  school  board 
violated  the  state’s  seven  month-old 
Sunshine  Law  by  keeping  secret  the 
terms  of  an  employee’s  suspension, 
the  Altoona  Mirror  contends  in  a  law¬ 
suit. 

In  its  suit,  the  newspaper  claims  a 
contract  concerning  the  terms  of  the 
suspension  agreed  to  by  the  employee 
and  the  Altoona  Area  School  Board 
should  be  made  public  under  the  law. 

Under  the  statute,  all  municipal  and 
state  agencies  must  advertise  and 
allow  the  public  to  attend  meetings  at 
which  any  business  is  disclosed  or 
acted  upon.  But  Dennis  Murray, 
school  superintendent  and  ex-officio 
member  of  the  board,  said  this  case  is 
a  personnel  issue,  citing  one  of  the 
exemptions  to  the  law. 

—  AP 

Legislature  to  allow 
undertakers  in  Vt. 
to  place  some  ads 

A  Vermont  state  legislative  com¬ 
mittee,  following  a  Montpelier  hear¬ 
ing,  has  agreed  that  while  undertakers 
in  that  state  can  continue  advertising 
and  using  phone  and  mail  efforts  to 
bolster  trade,  sales  pitches  involving 
nursing  homes  and  hospitals  must  be 
avoided. 

A  regulation  before  the  joint 


administrative  rules  committee  calls 
for  undertaker  advertising  to  be  main¬ 
tained,  but  targeting  the  elderly  or  the 
sick  should  be  sharply  restricted. 

Under  guidelines  of  the  new  pro¬ 
posed  regulation,  Vermont  undertak¬ 
ers  can  continue  advertising  in  news¬ 
papers  and  fliers  as  well  as  printing 
calendars  and  buying  time  on  radio 
and  television. 

Calif,  high  court 
rejects  libel  suit 

The  California  Supreme  Court  has 
rejected  a  libel  suit  against  the  San 
Francisco  Examiner  for  mistakenly 
naming  a  man  as  a  criminal  suspect, 
then  running  a  retraction  in  an  issue 
with  less  circulation. 

None  of  the  justices  voted  to  grant  a 
hearing  on  an  appeal  by  Willie  Lee 
Beasley  from  a  lower  court  ruling 
upholding  dismissal  of  his  suit  against 
the  Hearst  Corp.,  publisher  of  the 
Examiner. 

An  Examiner  article  in  1979  said 
police  were  seeking  Willie  Lee  Beas¬ 
ley  in  connection  with  a  fatal  shoot¬ 
ing  the  previous  day.  In  fact,  a  man 
named  Willie  Ray  Beasley  had  turned 
himself  in  the  previous  evening  and 
police  had  not  been  looking  for  Willie 
Lee  Beasley,  according  to  appeals 
court  records. 

The  article  ran  on  a  Sunday.  The 
following  day,  the  newspaper  got  a 
letter  from  Willie  Lee  Beasley’s 
lawyer,  asking  for  a  correction  to  be 
run  twice,  once  immediately  and  on 
the  following  Sunday  when  the  paper 
has  more  than  three  times  its  weekday 
circulation.  The  Examiner  published 
only  one  retraction,  on  Wednesday  of 
that  week. 

—  AP 

Chicago  man  sued 
by  attorney  general 
for  alleged  ad  scam 

A  Chicago  businessman  is  the 
target  of  a  lawsuit  contending  he  used 
the  names  of  newspaper  groups  and 
press  associations  in  a  scheme  to 
defraud  people  who  wanted  to  place 
classified  rds. 

The  lawsuit,  filed  by  the  Illinois 
attorney  general’s  office,  said  Robert 
D.  Maraviglia  ran  a  fraudulent  classi¬ 
fied  advertising  brokerage  business 
using  13  different  company  names 
and  operating  from  three  different 
Chicago  addresses. 

Maraviglia’s  employees,  saying 
they  represented  a  group  of  Chicago- 


area  newspapers,  contacted  people 
whose  classified  ads  appeared  in  the 
Chicago  Tribune  and  the  Chicago 
Sun-Times,  the  lawsuit  said. 

The  employees  said  they  would 
place  advertisements  in  a  large  num¬ 
ber  of  area  newspapers,  but  in  fact 
placed  the  ads  in  only  one  or  two 
small  newspapers,  or  didn’t  run  the 
ads  at  all,  the  lawsuit  said. 

The  lawsuit,  filed  in  Cook  County 
Circuit  Court,  seeks  restitution  for 
the  advertisers,  $100,000  in  civil 
penalties,  and  an  order  barring  Mara¬ 
viglia  from  the  classified  advertising 
brokerage  business  in  Illinois. 

According  to  the  lawsuit,  names 
used  by  Maraviglia  were:  Chicago 
Neighborhood  News;  Chicago  Mid¬ 
way  Publications  Inc.;  United  News¬ 
paper  Group;  Tri-County  Newspa¬ 
pers;  Chicago  Media  News  Publica¬ 
tions;  Target  Newspapers;  Asso¬ 
ciated  Press;  Chicago  Suburban  Led¬ 
gers;  Enterprise  Publications;  Fron¬ 
tier  Publications;  Chicago  Sun;  R.D. 
Maraviglia  &  Associates  Advertising 
Agency  Inc.;  and  Litde  Group. 

The  lawsuit  said  Maraviglia  also 
falsely  contended  that  his  businesses 
were  members  of  the  Illinois  Press 
Association;  that  Chicago  Neighbor¬ 
hood  News  and  Midway  Publications 
were  associated  with  Copley  News¬ 
papers;  and  that  he  was  the  agent  or 
owner  of  other  newspapers. 

District  judge 
wins  libel  suit 

A  jury  has  awarded  $270,000  to  a 
district  judge  who  sued  the  Flint 
(Mich.)  Journal  for  libel  over  a  series 
of  articles  that  appeared  during  his 
unsuccessful  bid  for  office  in  1980. 

The  July  13  verdict  by  the  Genesee 
County  Circuit  Court  jury  ended  a 
three-week  trial  in  the  lawsuit  by  68th 
District  Judge  Kenneth  Siegel. 

Siegel  claimed  the  newspaper 
damaged  his  reputation  by  reporting 
his  district  judge  candidacy  was  sup¬ 
ported  by  Genesee  County  Prosecu¬ 
tor  Robert  Leonard,  Siegel’s  former 
boss  and  at  that  time  a  recently  con¬ 
victed  felon. 

Siegel  lost  his  bid  for  the  bench  in 
1980  but  was  appointed  in  1985  and 
elected  to  a  six-year  term  in  1986. 

The  jury  found  that  the  newspaper 
published  information  about  Siegel,  a 
public  official,  knowing  that  it  was 
false  or  that  there  was  a  high  degree  of 
probability  that  it  was  false. 

Journal  publisher  Robert  Swartz 
said  that  the  newspaper  will  appeal. 

—  AP 
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Protect  your 
pressroom  from  fire 

Let  Chemetron  sham  you  how  to  reduce  the  risk 


This  sequence  of  photos  shows  a  Chemetron  carhon  dioxide 
fire  suppression  system  at  work  protecting  a  press  line  in  a 
newspaper  printing  plant.  Within  minutes  of  the  end  of 
discharge,  production  can  resume  because  there  is  no  mess, 
no  clean-up,  and  no  damage  to  equipment  by  carbon  dioxide. 
Imagine  the  problems  created  if  a  sprinkler  system  were  to 
activate  on  your  press  line. 


Multiple  hazards,  the  potential  for  serious  loss 

There  are  a  number  of  areas  in  printing  plants 
which  are  potential  sources  of  fire,  such  as  ink  and 
paper  storage  areas,  composing  rooms  and  the  bindery. 
But  perhaps  nowhere  else  in  the  printing  plant  is  the 
potential  for  fire  greater,  and  the  result  more  crippling, 
than  in  the  pressroom,  the  heart  of  the  newspaper 
operation. 

Inunediate,  effective,  non-disruptive  protection 

Lengthy  shutdowns  can  spell  financial  disaster  for 
the  newspaper  industry.  That’s  why  pressroom 
equipment  requires  fire  protection  that  is  immediate, 
effective  and  causes  a  minimum  of  disruption. 

Chemetron  automatic  fire  protection  systems 
suppress  fires  without  the  need  for  enclosing  walls. 
Unlike  sprinkler  systems,  there  is  no  contcimination  of 
ink,  printed  material,  press  rolls,  bearings,  electrical 
drives  or  controls.  This  means  downtime  is  held  to  a 
minimum.  Self-contained,  the  Chemetron  low  pressure 
carbon  dioxide  system  operates  even  during  a  power 
failure. 

Put  Chemetron  experience  to  work  for  you 

Protecting  printing  plants  is  our  specialty.  Over  the 
past  40  years,  Chemetron  has  put  in  service  between 
eight  and  ten  thousand  low  pressure  carbon  dioxide 
fire  protection  systems,  and  has  pioneered  many  other 
developments  in  fire  protection. 

Ask  about  Chemetron’s  new  microprocessor  based 
control  panel  and  how  you  can  use  it  to  reform  out  of 
date  technology  on  your  existing  carbon  dioxide  system. 

Free  video  demonstration 

Publishers,  Production  Managers,  Pressroom 
Supervisors:  Send  us  your  business  card 
and  we  will  give  you  a  copy  of 
our  videotape  on  fire 
protection  for  printing 
plants.  Learn  8ibout 
efficient,  cost-effective 
solutions  to  fire  problems 
in  modern  printing  plants. 


CHEfflETROn 


Chemetron  Fire  Systems,  Inc. 
1000  Governors  Highway 
University  Park,  Illinois  60466 

A  Figgie  International  Company  Q 


TM 

Telephone  1  800  323-4482 
In  Illinois  312  534-1000 


IN  BRIEF 


Mailroom  contract 
OK’d  in  Baltimore 

The  union  for  mailroom  employees 
at  the  Baltimore  Sun  papers  has 
approved  a  three-year  contract  with 
management.  The  approval  came  on  a 
58-15  vote. 

Under  the  new  contract,  the  mail- 
room  employees  will  begin  paying 
part  of  their  health  insurance  pre¬ 
miums,  just  as  commercial  and  edito¬ 
rial  workers  do  under  the  contract 
they  approved  after  the  recent  strike. 


The  contract  calls  for  $71.25  in 
increases  in  three  years,  with  a  jour¬ 
neyman  mailer  earning  $579  weekly  in 
the  last  year,  union  officials  said. 

Union  officials  said  the  agreement 
contains  a  controversial  provision 
creating  a  lower-paid  job  category  of 
trainees  who  must  work  for  four  years 
to  become  apprentices  and  then  four 
more  years  to  become  journeymen.  It 
currently  takes  four  years  to  attain 
journeyman  status. 

The  mailers  are  the  last  of  five 
union  groups  to  approve  new  con¬ 
tracts  with  the  newspapers.  A  sixth 
contract,  with  typographers,  expires 
in  1989. 

Rochester  merger 
protested  by  union 

The  union  representing  140  edito¬ 
rial  employees  of  the  Rochester 
(N.Y.)  Democrat  and  Chronicle  are 
opposing  a  merger  of  the  two  papers, 
claiming  it  would  be  a  disservice  to 
readers  because  it  could  lead  to  com¬ 
placency  among  reporters  and  edi¬ 
tors. 

The  Newspaper  Guild  of  Rochester 
held  a  news  conference  to  air  its  views 
and  took  out  an  ad  in  the  paper  telling 
readers  that  they  would  be  the  ones  to 
lose. 
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Parade  adds  three 
to  distribution  list 

Parade  magazine’s  circulation  will 
increase  to  32,559,933  and  its  number 
of  distributing  papers  will  rise  to  313 
with  the  addition  of  the  State  in 
Columbia,  S.C.,  effective  Aug.  30, 
and  the  Sheboygan  (Wis.)  Press  and 
the  Naples  (Fla.)  Daily  News,  effec¬ 
tive  Oct.  18. 

National  advertisers  will  receive  a 
bonus  circulation  of  227,933  through 
the  end  of  1987,  as  the  national  adver¬ 
tising  rates  remain  unchanged. 
Regional  rates  will  be  adjusted  to 
reflect  the  additional  circulation  in 
Florida,  South  Carolina  and  Wiscon¬ 
sin. 

USA  Weekend  to  be 
printed  by  Maxwell 

USA  Weekend,  the  newspaper 
magazine  published  by  Gannett  Co. 
Inc.,  has  signed  a  10-year  printing 
contract  with  Maxwell  Communica¬ 
tion  Corp. 

Valued  at  more  than  $300  million, 
the  contract  provides  for  the  printing 
and  distribution  of  USA  Weekend  at 
Maxwell’s  Pennsylvania  and  Tennes¬ 
see  printing  facilities. 

Park  buys  daily, 
shopper  in  Idaho 

The  South  Idaho  Press  in  Burley, 
Idaho,  is  being  sold  to  Park  Commu¬ 
nications  Inc. 

The  agreement  includes  the  sale  by 
Minneapolis-based  Cowles  Media 
Co.  of  the  daily  newspaper’s  com¬ 
panion  weekly  shopper,  SIP 
Reminder. 

Morning,  afternoon 
papers  to  combine 

The  morning  Wichita  Falls  (Texas) 
Record  News  and  the  afternoon 
Wichita  Falls  Times  will  become  one 
morning  newspaper  beginning  Sept. 
1.  The  newspaper,  which  will  be 
called  the  Times  Record  News,  will 
have  a  new  format  and  expanded 
news  and  feature  coverage.  Times 
Publishing  Co.,  which  publishes  the 
newspapers  and  is  owned  by  San 
Antonio-based  Harte-Hanks  Com¬ 
munications  Inc.,  employs  217  full¬ 
time  people  and  38  correspondents. 
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B.C.  Press  Council  handled  less  complaints  in  ’86  than  in  ’85 


The  British  Columbia  Press  Coun¬ 
cil  received  30  written  complaints  in 
1986,  as  opposed  to  36  in  1985.  Two 
reached  hearing  and  adjudication 
stage  and  two  others  were  put  ahead 
for  1987. 

One  of  the  1986  hearings  and  adju¬ 
dications  involved  the  Vancouver 
Parking  Association,  which  brought  a 
complaint  against  the  Vancouver 
Province.  The  newspaper  was  also 
named  in  the  council’s  other  case 
heard  in  1986,  this  one  brought  by  an 
individual. 

The  Vancouver  Parking  Associa¬ 
tion,  which  represents  major  parking 
companies  in  the  city,  took  issue  with 
a  review  of  a  concert  appearing  in  the 
Province  which  referred  to  “an 
admirably  low  ticket  price  that 
soothed  the  sting  inflicted  by  the  ban¬ 
dits  who  run  the  parking  lots.” 

The  Council  dismissed  the  suit,  but 
called  the  use  of  the  word  “bandits” 
unfortunate.  “However,”  the  Coun¬ 
cil  ruled,  “it  appeared  in  the  body  of  a 
review  and  reflected  [the  reviewer] 
Mr.  [Tom]  Harrison's  opinion  and  his 
perception  of  discontent  expressed 
by  some  concertgoers  over  parking 
prices.  The  Council  noted  that  no  spe¬ 
cific  lot  or  operator  was  identified.” 

The  council  further  noted  that  the 


space  allotted  a  letter  from  E.A. 
Keate,  parking  association  president, 
although  edited  for  space,  had 
“afforded  him  a  fair  response.” 

The  second  complaint  heard  by  the 
Council  last  year  came  from  the  father 
of  a  beauty  pageant  contestant 
appointed  to  represent  Collingwood, 
who  was  president  of  the  Colling¬ 
wood  Community  Association.  The 
story  reported  that  some  contestants 
were  protesting  what  they  saw  as  a 
conflict  of  interest  in  the  running  of 
the  pageant. 

The  Council  dismissed  the  com¬ 
plaint  that  the  story  was  unfair  and 
deliberately  inaccurate,  although  it 
did  note  some  errors  of  omission. 
“The  stories  fairly  reported  what  was 
perceived  to  be  a  conflict  of  interest  in 
this  Miss  Vancouver  pageant.” 

However,  the  Council  further 
noted  that  the  province  had  “denied 
the  opportunity  for  further  clarifica¬ 
tion  in  the  form  of  letters  to  the 
editor.  .  .  .  The  Council  also  feels 
there  is  need  for  The  Province  to 
review  its  policy  regarding  allocation 
of  space  for  letters  to  the  editor.” 

Chairman  Ian  F.  Greenwood,  who 
at  the  end  of  1986  was  re-elected  to  a 
three-year  term,  reported  that  two 
more  newspapers  joined  the  Council 


during  the  year  —  the  Golden  Star  in 
Golden  and  the  Boundary  Community 
News  in  Grand  Forks,  both  commu¬ 
nity  papers,  bringing  total  member¬ 
ship  to  40 —  17  dailies  and  23  com¬ 
munity  papers. 

In  addition  to  his  re-election. 
Greenwood’s  annual  report  noted 
that  the  two  public  directors  — 
Joseph  Morris  of  Victoria  and  Jean 
Turnbull  of  Vancouver  —  as  well  as 
the  two  professional  directors  —  Iris 
Christison  of  the  Prince  Rupert  Daily 
News  and  Murray  McMillan  of  the 
Vancouver  Sun  —  whose  terms 
expired  at  the  end  of  last  year  were  re¬ 
elected  to  new  two-year  terms. 

No  ad  tax  In 
West  Virginia 

The  West  Virginia  Legislature  has 
restored  legislation  that  exempts 
newspapers  from  collecting  sales 
taxes  on  advertising. 

In  restoring  the  advertising  tax 
exemption,  both  houses  reportedly 
stated  on  the  floor  that  it  was  never 
their  intention  to  tax  advertising  “like 
Florida  has  done.” 
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NEWSPEOPLE  IN  THE  NEWS 


Marty  Claus  Randy  Miller  Robert  G.  McGruder 


Roger  Smith  has  been  named  edi¬ 
tor  of  the  national  political  desk  of  the 
Los  Angeles  Times  temporarily  to 
direct  coverage  of  the  1988  national 
elections. 

Smith  has  been  an  assistant 
national  editor  since  1984  and  on  the 
staff  since  1977,  moving  from  Busi¬ 
ness  Week  magazine. 

John  Brownell  is  the  new  editor 
of  the  Times’  View  section,  replacing 
Art  Berman,  now  an  assistant 
national  editor.  Brownell  previously 
was  a  senior  editor  of  the  Los  Angeles 
Times  Magazine. 

*  *  * 

Mort  Persky  has  joined  New  York 
Newsday  as  editor  of  Part  II  and  will 
report  to  Phyllis  Singer,  assistant 
managing  editor,  features. 

Persky,  a  former  editor  at  the  New 
York  Herald  Tribune,  the  Miami  Her¬ 
ald,  the  Philadelphia  Daily  News  and 
the  Detroit  Free  Press,  most  recently 
has  served  as  features  manager  for 
Trintex,  a  joint  project  of  IBM  and 
Sears. 

In  addition  to  his  daily  newspaper 
background,  Persky  was  editor  of 
Family  Weekly  magazine  from  1970- 
76. 

*  *  * 

John  Sims,  formerly  national  editor 
of  the  New  York  Daily  News,  is  now 
deputy  managing  editor  in  charge  of 
the  Sunday  edition.  Sims  began  his 
career  as  a  rewrite  man  and  reporter 
for  British  United  Press  and  when  the 
organization  was  merged  into  United 
Press  International  covered  interna¬ 
tional  events  and  conferences  and 
business. 

In  1979,  Sims  was  a  public  relations 
executive  with  Hill  &  Knowiton  and 
then  joined  the  Daily  News  as  an 
assistant  business  editor  for  the  now 
defunct  Tonight  edition,  subse¬ 
quently  becoming  business  editor  for 
the  main  section. 


Newly  named  managing  editors  at 
the  Detroit  Free  Press  are  Marty 
Claus  and  Robert  G.  McGruder. 

Randy  Miller,  assistant  managing 
editor  for  graphics,  has  been  named 
deputy  managing  editor  for  graphics. 

McGruder  is  now  managing  editor 
for  news,  and  Claus,  managing  editor 
for  features  and  business  news.  They 
succeed  Scott  Bosley,  who  is  leav¬ 
ing  the  newspaper  on  Sept.  I  to 
become  editor  of  KNT  News  Wire. 
The  news  service  is  owned  by  Knight- 
Ridder  Inc.,  the  Free  Press’s  parent 
company,  and  by  the  Tribune  Co. 

Miller  is  in  charge  of  the  paper’s 
photographers,  artists  and  page  de¬ 
signers,  and  reports  to  executive  edi¬ 
tor  Heath  Meriwether. 

McGruder,  deputy  managing  editor 
since  June  1986,  previously  had  spent 
20  years  at  the  Cleveland  Plain  Dealer 
as  a  reporter,  city  editor  and  manag¬ 
ing  editor.  Claus,  a  Detroit  native, 
worked  for  the  San  Bernardino  Sun- 
Telegraph  as  a  reporter,  copy  editor, 
wire  editor  and  features  editor  before 
moving  to  the  Free  Press  in  1977  as  a 
copy  editor.  In  1985,  she  became 


assistant  managing  editor/features. 

Miller  joined  the  Free  Press  in  April 
1986  from  assistant  managing  editor/ 
graphics  at  the  Denver  Post.  He  had 
held  graphics  roles  at  the  St.  Louis 
Post-Dispatch  and  the  Kansas  City 
Star  &  Times. 

*  *  * 

Sally  Saville  Hodge,  who  joined 
the  Chicago  Sun-Times  last  Decem¬ 
ber  as  a  financial  columnist,  has  been 
named  financial  editor.  She  previ¬ 
ously  was  a  financial  columnist  with 
the  Chicago  Tribune  and  an  associate 
editor  with  Chicago  Business. 

In  a  related  staff  change  on  the 
financial  desk,  James  A.  Schembari 
was  promoted  to  assistant  financial 
editor/news.  He  joined  the  Sun-Times 
in  1984  from  the  news  desk  of  the 
Hartford  Courant.  Also,  LiSA  HOL¬ 
TON  has  assumed  the  duties  of  assis¬ 
tant  financial  editor/Sunday  and  Mon¬ 
day  sections. 

*  *  * 

Pam  Ramsey  rejoined  United  Press 
International  as  West  Virginia  state 
editor,  based  in  the  Charleston 
bureau,  after  almost  a  year  with  the 
Savannah  Morning  News  and  Eve¬ 
ning  Press.  She  succeeds  Charles 
Debevec,  who  moved  to  UPI’s  Min¬ 
nesota  state  editor. 

David  E.  Barber  was  recently 
appointed  UPI’s  Philadelphia 
regional  manager.  He  was  with  the 
Philadelphia  office  of  Sawyer-Fergu- 
son-Walker,  supervising  major  East 
Coast  newspaper  advertising 
accounts. 

*  *  * 

S.  Michael  Curry,  direct  mail 
coordinator  of  the  Bryan-College 
Station  (Texas)  Eagle,  was  appointed 
retail  advertising  manager,  replacing 
Wayne  Wedgeworth,  who  joined 
the  Allen  American  as  publisher. 
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Larry  Gardner  is  the  newly 
named  vice  president,  operations  of 
Harte-Hanks  Graphics.  He  has  been 
production  manager  of  the  San  Anto¬ 
nio-based  graphics  company  since 
October  1985  and  prior  to  that  was 
general  manager  of  American  Printers 
of  San  Antonio. 

*  *  * 

The  Associated  Press  has  re¬ 
assigned  six  correspondents.  They 
include: 

Ray  Formanek  Jr.  to  correspon¬ 
dent  in  Morgantown,  W.Va.,  from 
newsman  in  the  Chicago  bureau. 

Holden  Lewis  to  correspondent  in 
El  Paso.  He  joined  AP  in  Dallas  last 
year  and  transferred  to  Baltimore. 

David  S.  Martin  to  correspondent 
in  State  College,  Pa.  He  joined  AP  in 
Philadelphia  in  1986  and  previously 
worked  for  the  Dedham  (Mass.)  Daily 
Transcript  and  Waltham  (Mass.) 
News  Tribune. 

Maryann  Mrowca  to  correspon¬ 
dent  in  Wausau,  Wis.  She  has  been 
with  AP  since  1984,  first  in  Milwau¬ 
kee  and  then  Boston. 

Bill  Vogrin  to  correspondent  in 
Peoria,  111.  He  has  been  a  newsman  in 
the  Topeka  bureau  since  1982. 

John  K.  Wiley  to  correspondent  in 
Spokane.  He  has  been  correspondent 
in  Yakima,  since  1985  and  previously 
was  in  Spokane  and  Seattle. 

*  *  * 

Tom  Mathews  Jr.  is  now  publisher 
of  the  semiweekly  Wayne  County 
Press,  Fairfield,  III.,  succeeding  his 
father,  T.O.  Mathews,  76,  who  has 
served  as  publisher  for  44  years. 

In  its  121-year  history,  the  Press 
has  had  only  four  publishers.  The 
younger  Mathews  is  a  member  of  the 
Illinois  Press  Association  board  of 
directors  and  his  father  is  a  past  IPA 
president. 

In  other  staff  changes  Fred  Ward, 
an  advertising  salesman  for  the  Mt. 
Vernon  (Ill.)  Register-News,  was 
named  advertising  manager  of  the 
Press  and  Barbara  Modler,  a  mem¬ 
ber  of  the  sales  staff,  was  named  sales 
director. 

Penny  Allman,  formerly  a 
reporter/photograher  for  the  Paoli 
(Ind.)  News-Republican,  joined  the 
Press  in  the  same  capacity. 

*  *  * 

Frank  Keegan,  an  editor  with 
Gannett  News  Service,  has  joined  the 
Bristol  (Conn.)  Press  in  the  newly 
created  position  of  editor.  Before 
going  to  Gannett  News  Service,  Kee¬ 
gan  was  executive  editor  of  Public 
Opinion,  Chambersburg,  Pa. 

Previously,  the  newsroom  opera¬ 
tion  was  directed  by  Donald  Goran- 
SON  Jr.,  managing  editor.  He  con¬ 
tinues  as  managing  editor. 


Eleven  new  reporters  have  joined 
the  St.  Louis  Post-Dispatch  staff. 

Working  for  the  city  desk  are: 
Terry  Hughes  and  Andre  Jackson, 
formerly  with  the  Kansas  City  Star; 
Robert  Manor,  from  the  Fresno 
(Calif.)  Bee;  Daniel  Browning,  from 
the  Arizona  Daily  Star,  Tucson;  Vir¬ 
gil  Tipton,  from  the  University  of 
Missouri;  Philip  Dine,  from  the 
Quincy  (Mass.)  Patriot  Ledger,  and 
Tom  Uhlenbrock,  previously  with 
UPI. 

Added  to  the  newsroom  staff  are; 
Business  reporter  Robert  Steyer, 
formerly  with  CFO  Magazine;  food 
writer  Barbara  Hertenstein,  from 
the  Belleville  (Ill.)  News-Democrat; 
photographer  Wes  Paz,  from  Spring- 
field  Newspapers  Inc.,  and  sports 
copy  editor  Anne  Tobik,  previously 
with  the  Detroit  Free  Press. 

*  *  * 

Joe  W.  McBride  Jr.,  publisher  of 
the  Anadarko  Daily  News,  assumed 
his  duties  as  president  of  the  Okla¬ 
homa  Press  Association  in  July.  J. 
Leland  Gourley,  publisher  of  Okla¬ 
homa  City  Friday,  is  vice  president 
and  Jim  Mayo,  publisher  of  the  Salli- 
saw  Sequoyah  County  Times,  past 
president. 

Since  his  father  founded  the  News 
in  1937,  McBride  has  been  active  in  all 
areas  of  the  newspaper.  He  became 
general  manager  in  1967  and  publisher 
in  1972. 

McBride’s  wife,  Carolyn,  is  associ¬ 
ate  publisher  of  the  News,  and  their 
three  daughers  are  on  the  staff — Paula 
as  assistant  editor,  JoNell  as  produc¬ 
tion  supervisor,  and  Carla  as  adminis¬ 
trator. 

*  *  * 

Barbara  Tucker  has  been  named 
general  manager  of  the  Frederick 
(Okla.)  Daily  Leader,  a  member  of  the 
Donrey  Media  Group,  succeeding 
Robert  Y.  Copeland,  who  retired. 

She  joined  the  Daily  Leader  in  1970 
as  circulation  manager,  and  has  been 
business  manager  since  1977. 


—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 

Larry  A.  Levine,  tax  partner  at 
Arthur  Andersen  &  Co.,  Miami,  has 
been  appointed  vice  president/ 
finance  and  treasurer  of  Knight-Rid- 
der,  Inc.,  effective  on  Sept.  1,  with 
responsibility  for  the  controllership, 
treasury  and  tax  functions  of  the  com¬ 
pany. 

Levine,  a  graduate  of  the  Univer¬ 
sity  of  Florida  Law  School,  is  a  mem¬ 
ber  of  the  Florida  bar  and  a  certified 
public  accountant. 

*  *  * 

Lesher  Communications,  Inc., 
Walnut  Creek,  Calif.,  has  named 
H.R.  AuTZ  display  advertising  man¬ 
ager  of  the  Contra  Costa  Times  and 
Kelvin  Blankenship  as  national 
sales  manager. 

Autz  was  with  the  Bakersfield  Cali¬ 
fornian  the  past  two  years  in  the  same 
position  and  prior  to  that  with  the 
Daily  News  of  Los  Angeles  for  five 
years. 

Blankenship  has  been  in  major 
accounts  at  the  Times  since  1984,  and 
with  the  company  since  1981,  starting 
as  a  sales  trainee. 

*  *  * 

George  Amick,  editorial  page  edi¬ 
tor  of  the  Trenton  Times,  is  the  author 
of  a  new  book,  “The  Inverted  Jenny: 
Mystery,  Money,  Mania,”  detailing 
the  saga  of  the  24-cent  1918  stamp 
with  the  Curtiss  JN4-H  biplane  flying 
upside  down. 

Amick,  author  of  the  “American 
Way  of  Graft,”  who  writes  frequently 
for  philatelic  periodicals,  details  the 
Jenny’s  history  and  how  the  sheet  of 
100  stamps  was  sold  by  the  original 
buyer  for  $15,000,  with  the  value 
climbing  through  boom  and  bust 
times  until  a  single  specimen  was  auc¬ 
tioned  in  1982  for  nearly  $200,000. 
The  book  is  published  by  Scott  Pub¬ 
lishing  Company/Amos  Press  Inc. 
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In  a  change  of  titles  for  the  three  top 
executives  of  McClatchy  Newspa¬ 
pers  of  California,  C.K.  McClatchy 
has  been  named  editor  and  chairman 
of  the  board;  James  McClatchy, 
publisher,  and  Erwin  Potts,  presi¬ 
dent. 

Previously  C.K.  McClatchy  had 
been  editor  and  president  and  James 
McClatchy  was  chairman  of  the  board 
and  Potts  had  been  executive  vice 
president. 

Potts  as  president  has  responsibil¬ 
ity  for  day-to-day  operations,  and 
James  McClatchy  has  responsibility 
for  general  corporate  planning  and 
acquisitions.  C.K.  McClatchy  as 
chairman  of  the  board  continues  to  be 
chief  executive  officer. 

A  newly  formed  policy  committee 
includes  the  two  McClatchy  brothers, 
Potts,  and  Robert  D.  Byerly,  who 
was  recently  named  vice  president  for 
operations.  The  committee  is  respon¬ 
sible  for  consideration  of  long-range 
capital  programs,  debt  level,  acquisi¬ 
tions  and  corporate  strategic  plan¬ 
ning. 

The  changes  in  top  management 
follow  the  recent  announcement  that 
the  company  is  giving  consideration 
to  the  possibility  of  becoming  publicly 
owned.  (See  E&P,  July  25.) 

*  *  * 

Dan  Moehle  is  the  newly 
appointed  controller  of  the  Macon 
Telegraph  and  News.  He  succeeds 
John  Kelly,  who  has  been  named 
project  manager  for  the  newspaper's 
planned  S22. 9-million  building  expan¬ 
sion  to  begin  later  this  year. 

Moehle,  assistant  controller  at  the 
newspaper  for  two  years,  worked  as  a 
senior  internal  auditor  for  Knight- 
Ridder  Inc.,  the  parent  company, 
during  1981-1985. 

Kelly  joined  the  Macon  paper  in 
1981  as  controller  from  the  same  posi¬ 
tion  at  K-R’s  Colitmhus  (Ga.)  Ledger- 
Enquirer. 

*  * 

Donald  M.  Stinson,  formerly 
metro  sales  manager  for  the  Hartford 
Courant,  is  now  retail  advertising 
manager  for  the  Courier-Journal, 
Louisville.  He  also  has  worked  for  the 
Milwaukee  Journal,  the  Washington 
Star  and  the  Atlanta  Constitution. 

*  *  * 

Lauren  Loeffler  was  recently 
named  major  accounts  manager  for 
the  Doylestown  (Pa.)  Intelligencer/ 
Record,  a  Calkins  newspaper.  On  the 
staff  since  1980,  she  previously  was 
with  the  Bethlehem  (Pa.)  Globe- 
Times. 


Emmett  K.  Smelser,  executive 
editor  of  the  Richmond  (Ind.)  Palla¬ 
dium-Item  since  1974,  has  been 
named  editor  and  publisher  of  the 
Marietta  (Ohio)  Times.  He  succeeded 
Georgia  C.  Voysey,  who  resigned. 

Smelser  joined  the  Palladium-Item 
in  1968  and  previously  had  taught 
school  in  Valparaiso,  Ind. 

*  *  * 

Richard  G.  Carter  has  joined  the 
New  York  Daily  News  as  an  editorial 
writer  and  editor.  He  moved  from  the 
Milwaukee  Journal  where  he  was  a 


Joseph  Taylor  Foster,  65,  who 
started  his  career  with  the  now- 
defunct  Cleveland  Press  and  later 
worked  for  The  Pathfinder  and 
National  Geographic  in  Washington, 
D.C.,  died  July  11  in  New  Milford, 
Conn.,  after  a  brief  illness. 

*  *  * 

Daniel  B.  Hoik,  53,  former  city 
editor  of  the  late  Washington  Daily 
News,  and  more  recently  president  of 
Hoik,  Morin  and  Co.,  Providence, 
died  July  9  in  Wolfeboro,  N.H. 

*  *  * 

Samuel  William  Morris,  81,  a 
former  reporter  for  the  Washington 
Evening  Star  and  a  retired  editor  and 
writer  with  the  U.S.  Information 
Agency,  died  July  26  of  cardiac  arrest 
at  the  Alexandria  (Va.)  Hospital.  He 
joined  the  USIA  in  the  early  ’50s  and 
retired  in  1974. 

*  *  * 

Oliver  Ramsay  Pilat,  83,  a  New 
York  Post  reporter  who  later  became 
press  aide  to  former  Mayor  John 
Lindsay,  died  at  Bellevue  Hospital  in 
New  York  City  July  21  following  an 
operation  for  a  broken  hip  sustained 


columnist  and  editorial  writer  and  a 
member  of  the  paper’s  editorial  con¬ 
ference. 

Carter  has  worked  as  a  reporter  for 
the  Milwaukee  Sentinel,  the  Colum¬ 
bus  Dispatch  and  the  Cleveland  Plain 
Dealer  and  served  as  an  editorial 
writer  and  columnist  for  Gannett 
Westchester  (N.Y.)  Newspapers.  He 
has  worked  for  Essence,  Echo  and 
Modern  Black  Men  magazines  and  in 
1982-85  w'as  vice  president  for  public 
affairs  at  Westinghouse  Broadcasting 
&  Cable,  New  York. 


in  a  fall  at  his  Greenwich  Village 
home. 

He  worked  for  the  old  Brooklyn 
Eagle  as  a  reporter  and  Paris  corre¬ 
spondent  before  joining  the  New 
York  Post  in  1936.  He  was  the  news¬ 
paper’s  Washington  correspondent  in 
the  ’40s  before  returning  to  New 
York,  covering  local  and  national 
politics. 

Pilat  left  the  Post  in  1965  to  become 
Linday’s  aide  and  later  was  press  aide 
to  the  City  Council  president. 

*  *  * 

Louise  F.  Roote,  88,  who  worked 
for  Capper’s  Weekly,  Topeka,  for 
more  than  50  years,  died  June  29  at 
her  home  in  Topeka. 

She  was  women’s  editor  of  the 
weekly  from  1923  to  1943,  using  the 
pen  name  of  Kate  Marchbanks.  Dur¬ 
ing  1931-43,  she  also  was  editor  of  the 
home  departments  of  the  Kansas 
Farmer  and  Missouri  Ruralist,  using 
different  pen  names  in  each  state.  She 
became  editor  of  Capper’s  in  August 
1943. 

In  1947,  Roote  was  an  organizer 
and  first  president  of  the  National 
Farm  Home  Editors  Association. 
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California  press  battles  ‘politician  protection  bill’ 

Pending  legislation  would  deny  public  access 
to  investigative  files  on  elected  officials 


By  M.L.  Stein 

California  newspapers  and  broad¬ 
casters  have  launched  an  all-out 
battle  against  a  bitterly  controversial 
bill  that  would  bar  public  access  to 
investigative  files  on  elected  officials. 

The  measure  was  recently  rejected 
by  a  Senate  committee  but  the  Cali¬ 
fornia  Newspaper  Publishers  Associ¬ 
ation  has  warned  that  it  will  come  up 
again  with  a  good  chance  of  legislative 
approval. 

There  is  strong  bipartisan  support 
in  the  legislature  for  AB  2203,  a  bill 
that  would  make  investigative  rec¬ 
ords  of  the  state’s  Fair  Political  Prac¬ 
tices  Commission  (FPPC)  secret. 

Co-authored  by  Democratic  and 
Republican  leaders  of  the  Senate  and 
Assembly,  the  measure  has  been 
granted  future  reconsideration  by  the 
11-member  Senate  governmental 
organization  committee.  The  commit¬ 
tee  killed  the  bill  by  a  6-3  vote,  but  its 
backers  have  announced  it  will  be 
revived  when  the  legislature  recon¬ 
venes  after  its  summer  recess. 

CNPA’s  executive  committee 
declared  the  organization  is  “facing 
the  toughest,  riskiest  legislative  battle 
in  memory”  in  opposing  the  bill. 

Several  newspapers,  including  the 
San  Francisco  Examiner,  Torrance 
Daily  Breeze,  Los  Angeles  Times. 
Santa  Rosa  Press  Democrat,  San 
Diego  Tribune,  Hayward  Daily 
Review,  San  Francisco  Bay  Guardian 
and  the  Ventura  Star  Free-Press, 
have  published  editorials  condemning 
the  bill. 

The  measure’s  introduction  by  its 
principal  author.  Assemblyman  Elihu 
M.  Harris  (D-Oakland),  is  seen  by 
many  media  groups  and  civil  liber¬ 
tarians  as  a  reflection  of  a  growing 
anti-press  attitude  among  lawmakers. 

Dan  Walters,  the  Sacramento 
Bee's  syndicated  political  columnist, 
recently  wrote: 

"...  the  relations  between  the 
Capitol  press  corps  and  certain  lead¬ 
ers  of  the  California  legislature  have 
deteriorated  into  unprecedented  hos¬ 
tility.  Those  leaders  —  Assembly 
Speaker  Willie  Brown  chief  among 
them  —  have  declared  virtual  war  on 
the  political  media,  reacting  to  a  more 
critical  tone  in  the  coverage  of  legisla¬ 


tive  affairs  in  recent  years,  especially 
in  how  special-interest  influence 
affects  political  decision  making. 

“The  war  takes  several  forms,  but 
all  have  the  goals  of  muting  the  tone  of 
coverage  and/or  making  it  more  diffi¬ 
cult  for  reporters  to  cover  political 
events.” 


AB  2203  had  its  origin  two  years 
ago  when  the  San  Jose  Mercury  News 
reported  that  Assemblyman  Frank 
Vicencia  of  Bellflower  failed  to  dis¬ 
close  to  the  FPPC  several  clients  of  an 
insurance  agency  of  which  he  was 
part  owner.  One  of  those  clients 
reportedly  was  a  poker  club  owned  by 
W.  Patrick  Moriarity,  who  has  been 
convicted  of  political  corruption. 

The  FPPC  investigated  and  cleared 
Vicencia  of  conflict-of-interest 
charges.  When  the  Mercury  News 
asked  to  see  the  FPPC’s  investigative 
files  on  the  matter  it  was  turned  down. 
The  paper  then  filed  suit  against  the 
FPPC  to  force  release  of  the  docu¬ 
ments  under  the  state’s  Public  Rec¬ 
ords  Act.  The  case  is  currently  in 
court. 

ABB  2203  was  drafted  less  than 
threes  weeks  after  the  Mercury  News 
went  to  court  to  halt  destruction  of  the 


Vicencia  files.  Robert  D.  Ingle,  the 
Mercury  News’  senior  vice  president 
and  executive  editor,  testified  before 
the  Senate  committee  which  voted  on 
AB  2203  that  the  bill’s  purpose  was  to 
involve  the  legislature  in  a  “cover- 
up”  of  a  botched  FPPC  investigation. 

Immediately  after  the  committee 


vote,  Harris  blamed  the  defeat  on 
legislators’  “fear  of  the  press.” 

Speaker  Brown,  the  principal  co¬ 
author  of  the  measure,  said  after  its 
rejection  that  “the  firestorm  that’s 
been  built  among  the  press  is  abso¬ 
lutely  outrageous.” 

The  media  view  the  issue  dif¬ 
ferently.  Wrote  the  Press  Democrat 
editorially: 

“If  an  organization  can  be  judged 
by  its  enemies,  the  state  Fair  Political 
Practices  Commission  has  deserved 
high  marks.  During  its  13-year  his¬ 
tory,  state  lawmakers  have  made  no 
secret  of  their  dislike  for  the  agency’s 
pursuit  of  unethical  political  conduct. 

“We  were  disheartened  to  learn, 
therefore,  that  the  commission  and 
legislative  leaders  are  joined  in  an 
effort  to  deny  public  access  to  state 
records.  Imagine  the  wolf  and  the 
(Continued  on  page  37) 
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More  flexo  presses  sold 

Evansville  (Ind.)  Courier  agrees  to  buy  two  full  Motter  presses 
as  the  centerpiece  of  its  new  $26-million  downtown  headquarters 


By  George  Garneau 

The  Evansville  (Ind.)  Courier  has 
agreed  to  buy  two  full  flexographic 
printing  presses  as  the  centerpiece  of 
a  $26-million  headquarters  in  down¬ 
town  Evansville. 

A  letter  of  intent  signed  July  30  calls 
for  the  purchase  of  two  six-unit  flexo 
presses  from  Motter  Printing  Press 
Co.  of  York,  Pa.  The  single  press  line 
installation  includes  10  black  units, 
two  five-color  units,  six  half  decks, 
two  folders  (a  double-delivery  2;  1  and 
single-delivery  3:2),  12  three-arm 
reels  and  a  bulk  ink  handling  system. 

It  is  the  latest  in  a  flurry  of  flexo 
presses  to  be  sold  in  the  last  year  as 
newspapers  embrace  flexography 
after  several  years  of  skepticism  and 
testing.  Flexo  has  been  used  for  years 
in  package  printing  and  has  become 
accepted  by  commercial  printers  for 
producing  products  such  as  color 
newspaper  comics. 

Frank  Shepherd,  vice  president  of 
newspaper  operations  for  Scripps 
Howard,  said  the  Courier  is  planning 
to  build  a  new  headquarters  and  pro¬ 
duction  plant  in  an  industrial  park 
about  1()  blocks  from  its  existing 
building.  All  production,  editorial, 
advertising  and  business  operations 
are  planned  to  move  from  its  down¬ 
town  home  of  the  last  50  years  or  so. 
The  existing  building  and  letterpress 
presses  are  expected  to  be  sold. 

“It’s  practical,  it’s  economic  and 
it’s  a  sound  newspaper  printing  tech¬ 
nique,”  Shepherd  said  of  flexo. 
“We’re  not  testing  it  anymore.” 

“We’re  looking  at  flexo  for  every 
single  one  of  our  installations  from 
this  day  forward,”  Shepherd  said. 

Though  offset  remains  the  domi¬ 
nant  newspaper  printing  process, 
flexo  is  widely  expected  to  compete 
with  it  as  several  thousand  existing 
letterpress  units  are  replaced  in  years 
to  come. 

Flexo  uses  water-based  inks  that  do 
not  rub  off  on  readers  hands.  It  avoids 
environmental  problems  associated 
with  oil-based  inks,  drastically  cuts 
paper  waste  with  its  non-adjustable 
keyless  inking  system,  and  is  easy  to 
operate  and  maintain. 

The  Courier  deal  is  the  first  full 
flexo  press  purchase  by  Scripps  How¬ 
ard,  whose  executives  say  flexo  is  an 


option  for  all  the  chain’s  papers  con¬ 
sidering  new  equipment.  Scripps 
Howard,  as  part  of  a  joint  operating 
agreement,  will  print  the  Courier, 
with  morning  circulation  last  year  of 
63,000,  143,000  Sunday,  as  well  as 
Hartmann  Publications  Inc.’s  Evans¬ 
ville  Press,  circulation  39,000  daily  in 
the  evening. 

The  Courier  sale  also  represents 
the  first  full  newspaper  press  sold  by 
Motter,  a  manufacturer  of  commer¬ 
cial  presses  that  has  sold  flexo  to 
Greater  Buffalo  Press  for  printing 
color  comics.  The  Evansville  installa¬ 
tion  includes  “complete  Motter  tech¬ 
nology  from  the  folders  to  the  ink 
management  system,”  according  to 
Jim  Leatham,  marketing  manager.  It 
joins  several  Motter  units  at  the  Long 
Beach  (Calif.)  Press-Telegram. 


In  a  related  development.  Shep¬ 
herd  said,  Scripps  Howard  has 
ordered  two  more  units  of  retrofitted 
flexo  equipment  from  Publishers 
Equipment  Corp.  to  add  to  two  flexo 
units  on  line  since  March  in  a  letter- 
press  plant  at  the  Knoxville  (Tenn.) 
News-Sentinel.  Plans  call  for  the 
News-Sentinel  to  switch  completely 
to  flexo,  he  said. 

Work  is  scheduled  to  begin  early  in 
1988  on  the  Courier  building.  Presses 
are  planned  for  delivery  in  early  1989, 
with  full  occupancy  and  production 
expected  later  that  year.  Plans  for  the 
building  have  not  been  drawn. 

The  Courier  plans  to  run  more  spot 
and  process  color  on  the  flexo  presses 
and  possibly  increase  the  number  of 
sections  from  two  to  four,  according 
to  Tom  Tuley,  president  and  editor. 

“There  has  been  a  lot  bigger  con¬ 
cern  on  readers’  parts  on  the  ink 
[ruboff]  issue  than  we  had  realized. 
[Flexo]  is  going  to  be  a  tremendous 
consumer  benefit,  I  think,”  Tuley 
said.  “That  alone  makes  it  worth  it  to 
move  in  that  direction.” 

Shepherd  said  flexo  was  chosen  for 
many  reasons.  “I’d  say  the  biggest 
factor  was  consistent  print  quality  at 
much  lower  cost  and  ease  of  opera¬ 


tion,”  he  commmented. 

“We  want  to  be  in  the  no-rub 
business  and  are  not  happy  with  how 
offset  rubs  off,”  Shepherd  said, 
adding  he  was  “absolutely  intrigued” 
with  flexo  color  reproduction. 

“We  print  color  work  in  Knoxville 
that  you  would  swear  was  heatset 
offset,”  he  asserted. 

Shepherd  said  Scripps  Howard  was 
impressed  with  the  flexo  experience 
of  Greater  Buffalo,  which  is  running  a 
number  of  Motter  flexo  presses  and 
printing  “sparkling”  color. 

He  noted  that  flexo  work  looks 
brighter  than  offset  because  offset 
dampening  solutions  diminish  the 
brightness  of  newsprint. 

Besides  reducing  printed  waste. 
Shepherd  said,  flexo’s  reduced  show- 
through  could  permit  use  of  lower 


basis  weight  newsprint  —  and  even 
greater  cost  savings. 

Shepherd  estimated  flexo  could  cut 
printed  waste  by  half,  to  1%  to  2%, 
about  the  same  as  letterpress  printing. 
And  with  the  price  of  newsprint 
expected  to  break  $700  a  ton  by  1988, 
saving  newsprint  becomes  more  criti¬ 
cal,  he  said. 

He  called  Motter  presses  “the 
Rolls-Royce”  of  flexo  presses  and 
noted  the  company’s  experience  with 
split  fountains,  which  allow  multiple 
colors  to  be  printed  from  the  same 
fountain. 

Flexo  problems  such  as  plugging  of 
dots  in  halftone  photos  have  “really 
basically  been  solved.  It’s  just  a  mat¬ 
ter  of  getting  fine-tuned,”  Shepherd 
said.  “We’re  satisfied  the  platemak- 
ers  have  a  plate  consistent  with  the 
quality  we’re  looking  for.” 

He  also  noted  that  several  compa¬ 
nies  have  developed  special  news¬ 
print  for  flexo-printed  newspapers. 

Shepherd  said  keyless  offset, 
which  could  solve  a  lot  of  problems 
with  the  offset  process  and  has  been 
tested  for  years,  was  “at  least  five 
years  away.” 

“We’re  anxious  to  get  going,” 
Tuley  said. 


“We  want  to  be  in  the  no-rub  business  and  are  not 
happy  with  how  offset  rubs  off,”  Shepherd  said. 
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Crosfield  has 
strong  profits 

Crosfield  Electronics  Ltd.  has  re¬ 
ported  profits  up  40%  on  sales  51% 
higher  for  the  fiscal  year  ended  March 
31. 

Profits  rose  from  £12  million  last 
year  to  £16.9  million  this  year,  and 
sales  surged  to  £192  million  from  £127 
million,  the  company  said. 

The  results  were  announced  at  the 
ANPA  technical  show  just  about  a 
year  after  Crosfield,  the  British  manu¬ 
facturer  of  electronic  color  proces¬ 
sing  equipment  that  operates  U.S. 
subsidiaries,  took  over  the  U.S.  firms 
Hastech  Inc.  and  Composition  Sys¬ 
tems  Inc.  as  well  as  the  British  firm  of 
Muirhead  Data  Communications. 

After  a  year  of  integration  and  con¬ 
solidation,  Crosfield  said,  the  three 
companies,  “which  were  in  substan¬ 
tial  loss  at  the  time  of  the  acquisition, 
have  shown  a  significant  contribution 
to  Crosfield's  profit." 

Good  rating  for 
PEC  stock 

Publishers  Equipment  Corp.  is  a 
good  investment,  according  to 
Josephthal  and  Company  Inc. 

The  firm's  stock  analysis  noted  that 
the  Dallas,  Texas-based  press  en¬ 
gineering  and  manufacturing  firm  is 
“not  without  risk,”  but  asserted  that 
PEC  had  “excellent  potential  for  the 
long-term  investor.” 

The  analysis  noted  substantial 
capital  expenditures  in  the  newspaper 
industry,  the  growth  of  flexography 
and  PEC’s  record  backlogs  as  sub¬ 
stantiation  for  potential  profit  margin 
increases. 

It  estimated  earnings  per  share  of  8(i 
in  1986  would  rise  to  26C  this  year  and 
to  770  next  year. 

Newsprint  plant 
construction  to 
begin  this  fall 

Great  Lakes  Forest  Products  Ltd. 
has  announced  plans  with  five  news¬ 
paper  publishers  to  proceed  this  fall 
on  construction  of  a  newsprint  mill 
about  60  miles  north  of  Spokane, 
Wash.,  at  a  cost  of  $300  million. 

The  five  partners  have  agreed  to 
purchase  more  than  70%  of  the  mill’s 
annual  production  of  180,000  metric 
tons  of  newsprint,  with  the  balance  to 


be  sold  on  the  open  market.  Great 
Lakes  will  build  and  operate  the  mill, 
which  will  be  named  the  Ponderay 
Newsprint  Co. 

The  project’s  other  participants  are 
Knight-Ridder  Inc.,  Kearns-Tribune 
Corp.,  McCIatchy  Newspapers 
Corp.,  Central  Newspapers  Inc.  and 
Copley  Press  Inc. 

Wash.  Times 
building 
satellite  plant 

The  Washington  Times  has  begun 
work  on  its  $15. 5-million  printing  and 
distribution  plant  in  northeast 
Washington,  D.C. 

An  existing  warehouse  is  being 
renovated  to  house  the  130,000 
square-foot  plant,  scheduled  for  com¬ 
pletion  this  fall. 

It  will  house  four  single-width 
offset  presses  with  more  color  capac¬ 
ity  and  a  bigger  mailroom  for  more 
inserting. 

Growing  circulation  was  cited  as 
the  reason  for  the  expanded  produc¬ 
tion  plant.  Editorial,  circulation  and 
business  offices  will  remain  where 
they  are. 

Abitibi  listed 
on  New  York 
Stock  Exchange 

Abitibi-Price  Inc.,  the  Canadian 
forest  products  company,  has 
announced  that  its  listing  on  the  New 
York  Stock  Exchange  took  effect  July 
1,  enabling  its  common  stock  to  be 
traded  in  the  United  States  under  the 
symbol  of  ABY.  In  Canada,  the  com¬ 
pany’s  common  stock  trades  under 
the  ticker  symbol  A. 

Abitibi-Price  chairman  and  chief 
executive  officer  Bernd  K.  Koken 
commented  that  the  outlook  for  their 
major  product,  newsprint,  is  “posi¬ 
tive,”  with  a  U.S.  price  increase  of 
$40,  or  7%  per  metric  ton. 

Harris  enters  two 
marketing  ventures 

Harris  Corp.’s  controls  and  com¬ 
position  systems  division  has  joined 
Linotype  Co.  and  Scitex  Corporation 
Ltd.  in  co-marketing  agreements. 

The  agreements  will  provide  inter¬ 
faces  between  the  Harris  8300  pagina¬ 
tion  system  and  Linotype’s  Lino- 


tronic  300  and  500  imagesetters  and 
paphic  system.  With  Scitex  the  deal 
is  to  interface  the  8300  pagination  sys¬ 
tem  with  the  Scitex  Response  color 
page  makeup  system,  allowing  the 
8300  to  send  digital  text  and  formats  to 
the  Response  in  line  art  form  for 
manipulation  and  output. 

Installation  of  an  integrated  Lino¬ 
type  and  Harris  system  was  sched¬ 
uled  for  this  summer  at  an  undis¬ 
closed  location. 


New  Plant 

The  Columbus  (Ga.)  Ledger  and 
Columbus  Enquirer  have  announced 
a  $21.1  -million  construction  program 
in  the  downtown  area. 

The  project  includes  new  press 
facilities  and  a  two-story  office  and 
production  building. 

The  newspaper  company  said  con¬ 
struction  will  begin  this  fall  and  is  due 
to  be  completed  by  spring  1989. 

Scitex,  Think  Lab 
enter  into 
joint  pact 

Scitex  Corporation  Ltd.  has 
announced  a  multiyear  business  and 
development  plan  with  Think  Labora¬ 
tory  Co.  Ltd.,  a  Japanese  manufac¬ 
turer  of  computerized  gravure  cylin¬ 
der  making  systems. 

Areas  of  cooperation  include  tech¬ 
nology  projects  focusing  on  gravure 
and  combined  marketing  efforts  in 
Japan,  the  United  States  and  Western 
Europe. 

The  first  phase  of  the  program  was 
completed  when  a  plotter  system  for 
filmless  exposure  of  digitally  gener¬ 
ated  images  directly  on  a  coated  gra¬ 
vure  cylinder  was  recently  intro¬ 
duced.  The  plotter  eliminates  the 
need  for  film  in  direct-transfer 
engraving. 

Western  Union 
expands  InfoMaster 

Western  Union  has  expanded  Info- 
Master,  its  online  information 
retrieval  service,  by  adding  Computer 
Scan,  which  brings  together  more 
than  20  data  bases  from  different  ven¬ 
dors  and  provides  users  with  single¬ 
point  access  to  information. 

Infomaster’s  cross-vendor  search¬ 
ing  capabilities  include  four  subject 
areas. 
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Video  display  terminal  complaints  down  in  ’86,  survey  finds 


Health-related  complaints  about 
video  display  terminals  (VDTs)  are 
down  slightly,  according  to  a  survey 
by  a  data  processing  industry 
association  —  but  substantial  num¬ 
bers  of  operators  continue  to  suffer 
from  their  work  with  VDTs. 

Data  Entry  Management  Associa¬ 
tion  said  complaints  about  such  VDT- 
related  concerns  as  blurred  vision, 
back  pain  and  fatigue  were  down 
slightly  compared  with  1985. 

Still,  a  DEMA  official  expressed 
disappointment  with  the  results  of  the 
survey  of  some  514  data  entry  opera¬ 
tors  and  clerks  in  31  American  and 
Canadian  companies. 

“We’re  not  making  as  much  prog¬ 


ress  as  we  should  be,”  said  DEMA 
president  Norman  Bodek.  “I’m 
grateful  that  we  improved  from  1985 
to  last  year,  but  it  wasn’t  substantial. 
There  wasn’t  significant  improve¬ 
ment.” 

For  example,  66%  of  data  entry 
operators  said  they  suffered  from 
pains  in  their  necks  or  shoulders.  That 
represents  a  decline  of  2%  from  the 
1985  survey. 

Some  47%  of  operators  —  those 
who  work  in  front  of  screens 
full  time  —  complained  of  burning 
eyes,  down  from  54%  last  year.  Oper¬ 
ators  complaining  of  irritability 
declined  from  40%  in  1985  to  31%. 

However,  complaints  about 


blurred  vision  increased  from  38%  to 
44%,  the  survey  found. 

By  wide  margins,  managers 
surveyed  said  they  had  tried  to 
improve  working  conditions  for  VDT 
operators.  About  two-thirds  reported 
changing  some  equipment  last  year, 
with  34%  of  them  saying  the  moves 
were  successful. 

More  than  half  the  managers,  55%, 
changed  office  procedures  to  improve 
conditions.  About  half  of  those  said 
the  changes  were  “very  successful.” 

The  survey  found  that  managers 
believe  in  VDTs;  Nearly  68%  said 
they  believed  the  terminals  are  safe 
and  no  management  respondent 
called  them  unsafe. 


Five-day  strike  at  newsprint  suppiier  is  settled 


A  surprise  strike  by  4,500  union¬ 
ized  workers  at  four  Canadian  mills  of 
major  newsprint  supplier  CIP  Inc.  has 
ended  after  five  days. 

Workers  from  eight  bargaining 
units  of  the  Canadian  Paperworkers 
Union  returned  to  the  mills  July  25 
and  26  after  a  settlement  was  reached. 
There  was  picketing  but  no  reports  of 
violence  during  the  strike,  which 
began  July  20  and  21  in  the  midst  of 
negotiations,  according  to  Jean  Beau¬ 
champ,  CIP  secretary. 

Beauchamp  declined  to  comment 
on  what  effect  the  strike  had  on  the 
company’s  ability  to  supply  news¬ 


print  to  customers.  It  occurred  dur¬ 
ing  a  time  of  tightening  supply 
and  diminishing  stocks  of  news¬ 
print. 

Len  Taylor,  assistant  production 
manager  for  the  Ottawa  Citizen,  said 
the  strike  “gave  us  a  few  anxious 
moments  because  we  get  half  our 
newsprint  from  CIP.”  The  Citizen 
maintains  no  inventory  because  a  CIP 
mill  is  located  within  an  hour  by 
truck. 

“If  the  strike  was  extended,  we 
really  would  have  been  scrambling,” 
Taylor  said. 

Beauchamp  said  the  settlement  was 


equivalent  to  that  reached  earlier  this 
year  with  Abitibi-Price  Inc.  That  set¬ 
tlement  included  hourly  raises  of  250 
the  first  year,  450  the  second  and 
a  4.5%  pay  hike  in  the  third 
year. 

Earlier  reports  said  the  company 
had  been  offering  raises  of  200,  350 
and  4.5%. 

Mills  affected  were  in  Gatineau, 
Trois-Rivieres  and  La  Tuque  in 
Quebec  and  in  Dalhousie,  New 
Brunswick. 

CIP  is  a  wholly-owned  subsidiary 
of  Montreal-based  Canadian  Pacfic 
Ltd. 


‘Low  tech’  device  improves  speed  of  manual  inserting 


“High  tech”  it  ain’t. 

But  the  yellow  step  stacker  — 
invented  by  an  injured  mailroom 
worker  and  her  husband  —  worked 
so  well  that  Independent  Newspapers 
of  Scottsdale,  Ariz.,  ordered  more  of 
the  devices  to  speed  manual  inserting. 

The  decidedly  “low  tech”  device  is 
simply  a  two-level  terraced  tray 
designed  to  hold  four  stacks  of  ad 
inserts  —  two  on  top  and  two  on  the 
bottom  —  so  that  workers  can  grab 
up  to  four  inserts  in  a  simple  motion 
from  one  position  rather  than  walking 
along  a  row  of  inserts  stacked  on  a 
table. 

It  was  invented  by  mailroom 
worker  Hazel  Thrush  and  her  hus¬ 
band,  William  (better  known  as  Slim). 
It  is  built  of  wood  by  Slim  and  painted 
yellow,  thus  the  name:  yellow  step 
stacker. 


The  invention  speeds  the  inserting 
of  free-standing  advertising  into  the 
nine  free  distribution  weeklies  of 
Independent  Newspapers.  The  com¬ 
pany’s  production  arm.  Valley  News¬ 
papers,  also  prints  other  newspa¬ 
pers. 

The  Thrush  family  came  up  with 
the  idea  after  Hazel,  an  eight-year 
mailroom  veteran,  hurt  herself  in  an 
accident  and  found  it  painful  walking 
down  a  line  of  stacks  to  collect  inserts 
for  stuffing  into  newspapers. 

The  yellow  step  stacker  allows  her 
to  reach  the  inserts  easily  in  one 
motion  from  a  stool  and  stuff  them 
into  the  newspapers. 

“We  can’t  ignore  the  fact  that  its 
going  to  improve  productivity,”  said 
Tom  Major,  general  manager  of  Val¬ 
ley  Newspapers.  “Our  saving  for 
speed  is  9%  faster.  We  are  using  them 


for  everyone  else.” 

Major  said  Hazel  would  be  paid  a 
bonus  for  the  idea  but  the  amount  had 
not  been  determined.  He  did  not 
know  how  much  the  devices  cost. 

“It  seems  like  a  pretty  primitive 
device  compared  with  a  lot  of  high- 
tech  electrical  machines,  but  we  can’t 
afford  them,”  said  newspaper 
spokesperson  Frances  Wicksted. 

DS  America  opens 
Georgia  tech  center 

The  fourth  DS  America  U.S.  tech¬ 
nical  center  was  recently  opened  in 
Norcross,  Ga. 

The  8,600-square-foot  facility  is 
designed  for  training  and  demonstra¬ 
tion  for  the  Japanese-based  manufac¬ 
turer  of  prepress  image  processing 
equipment. 


28 


EDITOR  &  PUBLISHER  for  August  8,  1987 


1  BAAI 

Government  told  to  < 

A  federal  district  judge  has  ordered 
the  U.S.  government  to  expunge  its 
records  resulting  from  an  illegal  FBI 
wiretap  that  the  Nixon  administration 
placed  in  1969  on  the  home  telephone 
of  New  York  Times  reporter  Hedrick 
Smith. 

The  government  also  was  ordered 
to  turn  over  to  Smith  the  logs  of  the 
138  conversations  that  were  moni¬ 
tored  during  the  period  of  the  wiretap, 
June  4  to  Aug.  31,  1969. 

U.S.  District  Judge  John  Lewis 
Smith  found  that  most  of  the  calls 
involved  conversations  with  family 
and  friends.  His  ruling  excludes  only 
those  documents  which  are  already  a 
part  of  the  public  record,  including 
four  summaries  of  conversations  that 
Smith  had  with  a  government  official, 
a  foreign  ambassador  and  statesman 
W.  Averell  Harriman. 

expunge  records  of  tap 

The  summaries  became  public  dur¬ 
ing  the  trial  of  Smith’s  lawsuit,  filed  in 
1976,  against  former  President  Nixon 
and  several  of  his  former  administra¬ 
tion  officials  including  former  Attor¬ 
ney  General  John  Mitchell  —  also 
former  Secretary  of  State  and 
National  Security  Adviser  —  and 
former  White  House  aides  John  D. 
Ehrlichman  and  H.R.  Haldeman. 

Kissinger  ordered  the  FBI  to  wire¬ 
tap  Smith’s  home  phone  after  the 
Times  published  the  reporter’s  story 
giving  details  of  the  administration’s 
strategy  for  negotiating  with  Japan 
over  the  return  of  Okinawa. 

The  tap  was  disclosed  in  1973,  and 
Smith  subsequently  sued  for  damages 
on  grounds  that  it  was  an  illegal  inva¬ 
sion  by  the  government  of  his  family’s 
privacy. 

Smith’s  case  reached  the  U.S. 

)  on  reporter’s  phone 

Court  of  Appeals  for  the  District  of 
Columbia,  which  affirmed  last 
December  that  the  wiretap  was  illegal 
because  the  government  did  not  have 
a  warrant.  The  appellate  court  ruled 
that  Smith  was  not  entitled  to  dam¬ 
ages  because  the  defendants  could 
have  reasonably  believed  in  1969, 
before  a  major  U.S.  Supreme  Court 
decision  on  wiretapping  in  1972,  that 
the  need  to  find  the  sources  for 
national  security  leaks  justified  tap¬ 
ping  the  phones  of  reporters  and  gov¬ 
ernment  officials. 

The  appellate  court,  in  the  same 
ruling,  returned  to  the  lower  court 
Smith’s  request  that  the  records  be 
expunged. 

In  granting  the  request,  the  court 
turned  aside  government  arguments 
that  the  wiretap  records  were  of  his¬ 
torical  significance. 

Women  file  discrim 

By  Andrew  Radolf 

Two  women  employees  have  filed 
discrimination  complaints  with  the 
Equal  Employment  Opportunity 
Commission  against  United  Press 
International. 

One  of  the  complaints  was  filed  by 
Mary  L.  Van  Meter,  regional  man¬ 
ager  for  UPI  in  Denver,  and  alleges 
that  she  is  being  discriminated  against 

ination  complaints  wit 

Hughes  alleges  that  Hollingsworth 
discriminated  against  her  when  he 
selected  a  white  male,  David  Barber, 
from  outside  the  company  to  replace 
Douglas  Page,  who  departed  from  the 
post  of  regional  manager  on  April  24, 
1987. 

Hughes’  complaint  alleges  that 
Page  had  “highly  recommended”  her 

h  EEOC  against  UPI 

for  his  position  to  Hollingsworth  and 
that  she  had  performed  Page’s  duties 
until  Barber  was  named  to  the  post. 

Hughes’  complaint  has  been 
referred  by  the  EEOC  to  the  Philadel¬ 
phia  Commission  on  Human  Rights 
for  initial  processing. 

Michael  Veve,  UPI’s  in-house 
(Continued  on  page  37) 

because  of  her  sex.  The  complaint 
alleges  that  Van  Meter  is  paid  “sig¬ 
nificantly”  less  than  her  male  coun¬ 
terparts  at  UPI. 

Van  Meter  alleges  that  “most 
males”  in  the  regional  sales  manager 
position  earn  $50,000  a  year  or  more, 
while  her  base  salary  is  $39,500. 

Van  Meter  also  alleges  that  during  a 
recent  meeting  in  Phoenix,  Charles 
Hollingsworth,  UPI  senior  vice  presi¬ 
dent  for  sales  and  marketing,  ques¬ 
tioned  her  about  her  marital  status, 
her  husband’s  occupation  and 
whether  she  owned  a  home. 

Hollingsworth  also  “made  derog¬ 
atory  comments  about  my  hair 
length”  to  another  UPI  staffer  during 
the  AN PA/TEC  convention  in  Las 
Vegas  last  June. 

The  second  suit  was  filed  by  Jessica 
Hughes,  a  regional  sales  executive  in 
Philadelphia,  who  alleges  in  her  com¬ 
plaint  that  she  was  denied  a  promo¬ 
tion  to  regional  sales  manager 
because  of  her  race,  black,  and  her 
sex. 
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2  Weeks  Free 


When  you  order  1 0  weeks  of  America’s 
most  successful  circulation  promotion. 
Now  in  its  seventh  year,  The  Birthday 
Game  helps  newspapers  like  yours 
build  and  hold  circulation -even  after 
a  rate  increase.  From  New  England 
to  New  Zealand,  every  reader  has  a 
birthday.  That’s  why  every  paper  that 


runs  the  Birthday  Game  gets  out¬ 
standing  reader  response! 

And  right  now,  you  can  order  ten 
weeks  of  The  Birthday  Game  for  the 
price  of  eight!  Here’s  the  fall  promotion 
you’re  looking  for!  Call  today  for  more 
information  and  a  list  of  happy  Birth¬ 
day  Game  users. 

Call  or  write: 

Lynda  Osborne 

DECKER  GUERTIN  CHEYNE 

CityPlace 

Hartford,  CT  061 03 

(203)522-6633 
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Philippines  press 
adopts  ethics  code 

The  members  of  the  National  Press 
Club  in  Manila,  Philippines,  have 
approved  a  Code  of  Ethics  to  govern 
their  practice  of  the  profession  of 
journalism. 

The  code  was  drafted  by  a  joint 
committee  of  the  Philippine  Press 
Institute  and  National  Press  Club,  co¬ 
chaired  by  Alice  Villadolid  and  Adlai 
Amor  of  the  PPI  and  Manuel  F. 
Almario  and  Luis  R.  Mauricio  of  the 
NPC. 

The  code  reads: 

“I.  I  shall  scrupulously  report  and 
interpret  the  news,  taking  care  not  to 
suppress  essential  facts  nor  to  distort 
the  truth  by  omission  or  wrong  or 
improper  emphasis. 

“H.  I  shall  not  violate  confidential 
information  or  material  given  to  me  in 
the  exercise  of  my  calling. 

“III.  I  shall  resort  only  to  fair  and 
honest  methods  in  my  effort  to  obtain 
news,  photographs  and/or  docu¬ 
ments,  and  shall  properly  identify 
myself  as  a  representative  of  the  press 
when  obtaining  any  personal  inter¬ 
view  intended  for  publication. 

“IV.  I  shall  refrain  from  writing 
reports  which  will  adversely  affect  a 
private  reputation  unless  the  public 
interest  justifies  it. 

“V.  I  shall  not  let  personal  motives 
or  interests  influence  me  in  the  per¬ 
formance  of  my  duties,  nor  shall  I 
accept  or  offer  any  present,  gift  or 
other  consideration  of  a  nature  which 
may  cast  doubt  on  my  professional 
integrity. 

“VI.  I  shall  comport  myself  in  pub¬ 
lic  or  while  performing  my  duties  as  a 
journalist  in  such  a  manner  as  to  main¬ 
tain  the  dignity  of  my  profession. 
When  in  doubt,  decency  should  be  my 
watchword.” 

Financial  ads 
grow  in 
newspapers 

Expenditures  for  newspaper  adver¬ 
tising  by  financial  services  institu¬ 
tions  continued  to  be  one  of  the 
fastest-growing  parts  of  the  business 
in  the  first  quarter  of  1987,  with 
spending  totals  of  some  $195.4  mil¬ 
lion,  an  increase  of  14.3%  over  the 
same  period  last  year,  according  to 
figures  from  the  Newspaper  Adver¬ 
tising  Bureau. 

Banks  and  trust  categories,  the 
largest  segment  in  the  classification. 


increased  their  spending  by  13.2%  to 
$80.4  million.  Mutual  funds  showed  a 
gain  of  38.5%  to  reach  $16.8  million. 
Savings  and  loan  associations’  ad 
spending  in  the  first  quarter  was  off  by 
1.7%  to  $43.5  million. 

For  the  first  four  months  of  1987, 
overall  spending  for  newspaper  ads 
was  up  10.6%  to  $9,119  billion,  with 
retail  up  9.2%,  classified  up  15.8% 
and  national  up  2.4%  for  the  year  to 
date. 

Expenditures  for  newspaper  adver¬ 
tising  in  the  month  of  April  increased 
to  $2,516  billion,  an  11.4%  gain  over 
April  1986.  Retail  expenditures,  the 
largest  category,  rose  11.5%  to  $1 .307 
billion,  while  classified  was  up  14.4% 
to  $907  million,  and  national  rose 
2.9%  to  $302  million. 

Journalists  group 
formed  to  push  for 
release  of  hostages 

A  group  of  journalists  concerned 
about  two  colleagues  kidnapped  in 
Lebanon  has  formed  a  committee  to 
press  for  the  release  of  the  reporters 
and  other  hostages. 

“We  feel  it’s  time  our  own  profes¬ 
sion  initiated  something  to  draw 
attention  to  the  plight  of  Terry  Ander¬ 
son,  Charles  Glass  and,  for  that  mat¬ 
ter,  of  all  the  other  hostages,”  the 
committee  said  in  an  open  letter  to 
other  journalists. 

Anderson,  39,  Beirut  correspon¬ 
dent  for  the  Associated  Press,  was 
seized  March  16,  1985.  Glass,  36,  was 
on  a  leave  of  absence  from  ABC-TV 
to  write  a  book  about  Lebanon  when 
he  was  abducted  June  17. 

The  journalists  who  set  up  the  com¬ 
mittee  are  David  Aikman,  Time  maga¬ 
zine’s  State  Department  correspon¬ 
dent;  Sam  Donaldson,  ABC-TV’s 
White  House  correspondent;  Fred 
Barnes  of  the  New  Republic-,  Frank 
Starr,  Washington  bureau  chief  of  the 
Baltimore  Sum,  and  Jerry  Levin,  a 
former  hostage  in  Lebanon  who 
works  for  Cable  News  Network. 

The  group’s  first  step  was  to  write  a 
letter  to  Iran’s  leader.  Ayatollah 
Ruhollah  Khomeini,  urging  him  to 
work  for  the  release  of  the  hostages. 

The  Journalists’  Committee  to  Free 
Terry  Anderson  is  circulating  the  let¬ 
ter  to  obtain  signatures  from  others  in 
the  media  before  presenting  it  to  the 
Iranian  mission  at  the  United 
Nations. 

The  letter  to  Khomeini  does  not 
accuse  Iran’s  leader  of  initiating  the 
hostage-taking  in  Lebanon  or  of  sup¬ 


porting  its  continuation. 

However,  it  says,  “We  believe  you 
have  sufficient  influence  over  these 
men  even  today,  to  persuade  them  to 
give  up  their  innocent  captives,  both 
Lebanese  and  foreign.” 

Many  of  the  hostages  are  thought  to 
have  been  kidnapped  by  a  group  of 
pro-Iranian  Moslem  Shiites  known  as 
Islamic  Jihad. 

“We’re  not  naive  about  what  it  will 
take  to  bring  an  end  to  the  captivity  of 
our  colleagues,”  the  committee  said. 
“But  we  have  to  start  somewhere.” 

Fortenberry  sells 
McCormick  paper 

A  New  Hampshire  publisher  has 
bought  the  McCormick  (S.C.)  Mes¬ 
senger  from  Ken  Fortenberry,  who 
maintained  that  the  paper’s  investiga¬ 
tive  reporting  turned  the  town  against 
him  and  led  to  harassment  of  his 
family. 

Fortenberry,  who  owned  the  Mes¬ 
senger  for  almost  three  years,  sold  the 
weekly  newspaper  to  Edward  R. 
Leach  for  an  undisclosed  amount. 

Leach  is  a  45-year-old  lawyer  who 
published  the  weekly  Monadnock 
Ledger  in  Petersborough,  N.H.,  for 
eight  years  until  he  sold  it  in  Decem¬ 
ber.  Leach  said  the  Messenger  would 
continue  to  focus  on  local  news,  but 
with  less  emphasis  on  investigative 
reporting. 

Fortenberry  now  lives  in  Columbia 
and  works  for  the  state  Department  of 
Mental  Health. 

Athlete  and  reporter 
make  up  after  fight 

Steve  Fainaru,  sportswriter  for  the 
Hartford  (Conn.)  Courant,  has  made 
amends  with  Jim  Rice  of  the  Boston 
Red  Sox,  following  an  altercation 
between  the  two  in  Oakland,  Calif. 

The  newspaper  reported  that  Rice 
had  ripped  Fainaru’ s  shirt  after  the 
two  exchanged  words  in  the  locker 
room  following  the  Oakland  Athlet¬ 
ics’  5-3  win  over  the  Red  Sox.  The 
incident  was  said  to  have  started 
while  Fainaru  was  among  reporters 
interviewing  Marc  Sullivan.  At  that 
point,  the  newspaper  said.  Rice,  at  an 
adjacent  locker,  complained  about 
the  media  presence. 

Before  the  next  day’s  game.  Rice 
approached  Fainaru  near  the  batting 
cage,  shook  his  hand  and  offered  the 
writer  another  shirt.  Fainaru  declined 
the  shirt  but  accepted  the  gesture. 
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News  organizations  battiing  British  press  ban 


The  ruling  by  Britain’s  highest 
court  upholding  the  government’s 
ban  on  all  press  reporting  about  the 
memoirs  of  a  retired  intelligence  offi¬ 
cer  has  led  to  calls  from  news  organi¬ 
zations  for  the  establishment  of  a  Bill 
of  Rights  embodying  the  same  free 
press  principles  as  exist  in  the  U.S. 
Constitution. 

The  3-to-2  ruling  from  the  Law 
Committee  of  the  House  of  Lords 
upheld  a  press  ban  on  Spycatcher,  the 
memoir  of  Peter  Wright  in  which  he 
alleges  that  right-wing  agents  in  the 
British  secret  service  conspired  to 
discredit  and  undermine  the  Labor 
government  of  Harold  Wilson  in  the 
early  1970’s. 

The  goverment  ban  covers  not  only 
press  accounts  of  the  book  itself,  but 
also  prohibits  news  accounts  of  court 
proceedings  in  Australia  where  the 
Thatcher  government  is  seeking  to 
have  its  publication  prohibited. 

The  Thatcher  government  so  far 
has  succeeded  in  obtaining  a  court 
injunction  barring  the  Dominion  of 
New  Zealand  from  continuing  to 
serialize  excerpts  from  Spycatcher. 

The  Thatcher  government  is  seek¬ 
ing  to  suppress  Spycatcher  on 
grounds  that  the  book  would  jeopar¬ 
dize  national  security.  The  govern¬ 
ment  also  contends  that  Wright  vio¬ 
lated  his  pledge  of  confidentiality  to 
the  intelligence  agency,  M.L5,  by 
publishing  the  book. 

The  News  on  Sunday  defied  the 
Lords  ruling  by  printing  excerpts 
from  Spycatcher  under  the  headline 
“A  Law  Made  to  Be  Broken.” 

Seraita  to  head 
research  group 

The  executive  committee  of  the 
Newspaper  Research  Council  has 
announced  that  Steven  Seraita,  vice 
president/marketing  director  for 
Branham  Newspaper  Sales,  has  been 
named  president  of  the  NRC,  fulfill¬ 
ing  the  unexpired  term  of  Eleanor 
McConnell. 

McConnell,  who  resigned  to  pursue 
opportunities  outside  the  newspaper 
industry,  was  formerly  market 
research  manager  at  the  Chicago  Tri¬ 
bune.  Seraita,  an  NRC  member  for  10 
years,  was  vice  president  of  the  asso¬ 
ciation  and  will  serve  until  the  elec¬ 
tion  of  officers  at  the  NRC  annual 
meeting  Oct.  19  in  Keystone,  Colo. 


“We  refuse  to  be  silenced  by 
Thatcher’s  obsessive  and  increas¬ 
ingly  tyrannical  government,”  the 
newspaper  stated. 

The  Thatcher  government  has 
announced  that  it  intends  to  prose¬ 
cute  the  News  on  Sunday  for  con¬ 
tempt  of  court. 

The  government  made  a  similar 
threat  against  the  Sunday  Times, 
which  had  published  Spycatcher 


“IVe  refuse  to  be 
silenced  by  Thatcher’s 
obsessive  and 
increasingly  tyrannical 
government,”  the 
newspaper  stated. 


excerpts  prior  to  the  Lords  ruling. 
The  Sunday  Times  contended  at  the 
time  it  was  not  in  contempt  because 
earlier  court  rulings  had  been  in  favor 
of  news  reports  based  on  the  book’s 
contents. 


The  Guardian  also  defied  the  ban 
by  reporting  on  the  Thatcher  govern¬ 
ment’s  battle  in  the  Australian  court 
to  prevent  publication  of  Wright’s 
book. 

The  Guardian  contended  that  a 
Labor  MP  made  similar  charge*^  as 
Wright’s  in  debate  in  the  House  of 
Commons  a  year  earlier. 

A  number  of  British  editors  said  the 
issue  of  the  ban  would  be  brought 
before  the  European  Court  of  Justice 
in  Strasbourg,  France. 

“Clearly  this  country  now  needs  a 
Bill  of  Rights,”  said  Sunday  Times 
editor  Andrew  Neil  after  the  Lords 
ruling  upholding  the  publication  ban 
was  announced.  “It  needs  a  First 
Amendment  freedom  of  speech  as  the 
Americans  have.” 

Guardian  executive  editor  Ken 
Dodd  said  the  ruling  showed  that  Brit¬ 
ain  “is  probably  the  least  free  and 
least  democratic  of  any  Western 
European  country  today.”  He  added 
that  the  ruling’s  “potential  for 
repression  of  the  press  is  enor¬ 
mous.” 
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They  discuss  color  comics  section  ads 

Panelists  at  INAME  summer  gathering  in  San  Diego  note  that  this 
underutilized  form  of  advertising  has  a  lot  of  revenue  potential 


By  Debra  Gersh 

Selling  advertising  in  color  comics 
has  been  likened  to  “selling  Ameri¬ 
ca’s  best  friends,”  but  many  have  not 
taken  full  advantage  of  the  tremen¬ 
dous  revenue  potential  in  this  area. 

Comics-related  ad  products  fall 
into  a  number  of  different  categories, 
explained  Jeffrey  Reimer,  president 
of  Western  Colorprint  in  Laguna 
Beach,  Calif.,  during  a  recent  panel 
discussion  at  the  International  News¬ 
paper  Advertising  and  Marketing 
Executives  summer  meeting  in  San 
Diego. 

There  are  Spadeas,  which  are  two- 
page  preprints  folded  over  the  outside 
of  the  color  comics  section,  though 
not  totally  covering  the  front  and  back 
pages.  There  are  also  press-fed  fly 
sheets,  which  are  placed  behind  the 
comics,  as  well  as  press-fed  tabloids, 
which  work  best  when  limited  to  four 
or  eight  pages,  he  said. 

Some  newspapers  have  shown  tre¬ 
mendous  success  with  these  adver¬ 
tising  vehicles,  although  Reimer 
noted  that  in  some  cases  it  was  harder 
to  sell  the  newspaper  on  the  idea  than 
the  advertiser. 

The  advantages  to  comics  section 
ads  are  that  they  bring  in  revenue  not 
available  any  other  way,  take  share 
away  from  direct  mail  and  television, 
are  very  cost  effective,  and  do  not 
take  away  from  ROP  as  FSIs  (free¬ 
standing  inserts)  have  done. 

The  papers  which  are  successful  in 
this  area  have  put  a  serious  effort 
behind  it,  developed  a  proper  pro¬ 
gram  design  and  approach,  not  set 
their  rates  too  low,  and  targeted  spe¬ 
cific  accounts,  Reimer  said,  adding 
that  the  best  candidates  for  buying 
space  are  major  local  and  regional 
retailers. 

Paul  Koessler,  president  of  Greater 
Buffalo  (N.Y.)  Press,  commented 
that  Comic  Press  Inserts  (CPIs)  — 
including  Spadeas  —  brought  in 
more  than  S60  million  in  revenue  last 
year,  with  numbers  up  some  300% 
from  five  years  ago. 

“Given  the  right  technology  and 
marketing,  Spadeas  and  CPIs  can 
generate  revenue  lost  to  FSIs,”  he 
noted,  adding  that  an  increased  use  of 


An  example  of  the  Cleveland  Plain 
Dealer's  new  Friday  color  comics  sec¬ 
tion,  which  includes  a  Spadea. 


Flexo  for  high  quality  and  the  intro¬ 
duction  of  midweek  color  comics  in 
addition  to  Sunday  sections  are 
creating  even  more  growth  possibili¬ 
ties. 

Michael  Allison,  retail  advertising 
manager  of  the  San  Antonio  (Texas) 
Express-News,  wondered  why  more 
papers  are  not  running  midweek  sec¬ 
tions,  as  his  paper  is  doing  (see  E&P, 
November  2,  1985). 

There  is  an  overproliferation  of 
strips  available,  and  his  paper  is  able 
to  take  in  some  12-15  pages  of  comics 
advertising  a  month,  Allison  said.  He 
added  that  on  Wednesdays,  between 
the  comics  and  Best  Food  Day,  his 
paper  sees  street  sales  of  some  3,000- 
7,000  extra  copies. 

At  the  Cleveland  Plain  Dealer, 
where  a  third  color  comics  section 
was  slated  to  begin  on  Fridays,  adver¬ 
tising  director  Alan  H.  Dant  said  the 
Spadeas  are  sold  out  already. 

“You’ve  [newspapers]  all  got 
comics,  not  just  the  top  10  or  top  100, 
but  the  whole  country.  And  you  all 
have  them  because  they’re  built  into 
the  American  culture  as  art  and  litera¬ 


ture,  with  93  years  of  reader  rele¬ 
vance  and  personal  identification,” 
noted  Sterling  “Bud”  Dimmitt,  presi¬ 
dent  and  chief  executive  officer  of 
Metropolitan  Sunday  Newspapers. 

The  diversity  of  the  comics  sec¬ 
tions  creates  many  demographic 
breaks,  he  continued,  noting  that 
comics  maintain  a  70%  average  cov¬ 
erage  of  the  marketplace. 

“All  the  other  media  today  are 
under  scrutiny  on  a  qualitative  and 
quantitative  basis,”  Dimmitt  said. 
“Saturday  morning  kids’  tv  is  clut¬ 
tered  and  underdelivers.  Short-term 
strategies  like  FSIs  have  backfired 
and  destroyed  brand  loyalty  and 
created  new  consumer  habits,  such  as 
buying  on  price  alone. 

“National  advertisers  are  reex¬ 
amining  national  strategies  and  com¬ 
mitting  to  regional  marketing,  market 
by  market,  in  your  markets.  There¬ 
fore,  the  flexibility  of  newspapers 
with  the  four-color  —  and  now 
Flexo  —  availability  of  comics  can 
have  a  strong  future  if  recognized,” 
he  commented. 

“As  to  the  opportunities  we’re 
working  on,  we’re  after  tv  budgets 
and  we’re  looking  at  double  duty  with 
tv  creative,  the  storyboard  trans¬ 
ferred  to  the  comics,”  Dimmitt  told 
the  group,  adding  that  even  capturing 
2%  or  3%  of  tv  budgets,  which 
amount  to  several  million  dollars,  is  a 
difficult  sell. 

“Comics  need  promotion  and  sell¬ 
ing,  starting  from  within,”  he  noted, 
showing  the  audience  posters  with 
characters  that  can  be  used  for  sales 
pitches  by  simply  filling  in  the  bal¬ 
loons  with  the  message,  as  well  as 
promotional  items  such  as  watches 
and  golf  balls. 

“If  we  get  the  spirit  moving,  sell  the 
comics  as  a  family  medium,  and  use 
the  sales  force  that’s  available  to  us, 
the  comics  characters  themselves, 
the  best  friends  America  has 
.  .  .  then  I  believe  we  can  .  .  .  turn 
your  comics  into  a  profit-maker,  not 
an  editorial  department  cost,”  Dim¬ 
mitt  said. 

In  retail,  he  continued,  “the  Spa¬ 
deas  and  the  midweeks  offer  a  lot  to 
your  advertisers  if  thev  can  be  given 
(Continued  on  next  page) 
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York  Times,  and  many  people  admit  |  What  he  does  to  combat  this  is  dem- 


creative  understanding  and  enthu-  that  they  know  very  little  about  the  onstrate  to  the  agency  people  that 

siasm  for  the  medium.”  comics,  commented  Irving  Lester,  they  really  know  more  about  the 

One  problem  with  calling  on  agen-  general  manager/director  of  national  comics  than  they  realize. 


cies  in  New  York  City  is  that  the 
major  paper  is  the  comics-less  New 


advertising  sales  for  Puck,  The  Comic 
Weekly. 


“Comics  are  inbred  into  every¬ 
one,”  Lester  said. 


WPWG  to  syndicate  column  on  the  news  business 


A  weekly  column  on  the  news  busi¬ 
ness  by  Eleanor  Randolph  will  enter 


Eleanor  Randolph 


syndication  September  2  with  the 
Washington  Post  Writers  Group. 

Randolph  has  discussed  political 
reporting,  the  decline  of  network 
news,  how  journalists  make  money 
with  speeches,  joint-operating  agree¬ 
ments,  the  Westmoreland  vs.  CBS 
trial,  the  Gary  Hart-Donna  Rice 
brouhaha,  and  various  other  topics 
since  becoming  the  Washington 
Post's  media  reporter  in  1984. 

The  Florida  native  worked  for  the 
Pensacola  News-Journal  while  still  in 
high  school,  and  then  edited  the 
humor  magazine  at  Emory  Univer¬ 
sity. 

After  traveling  in  Europe  for  a  year, 
Randolph  rejoined  the  News-Journal. 
She  then  moved  to  the  St.  Petersburg 
Times,  and  covered  George  Wallace’s 
1972  presidential  campaign. 

Randolph,  44,  subsequently 
worked  for  the  Chicago  Sun-Times, 
the  Chicago  Tribune  (where  she 


started  covering  Jimmy  Carter  in 
1975),  and  the  Washington  bureau  of 
the  Los  Angeles  Times  (where  she 
reported  on  the  environment  and 
Interior  Secretary  James  G.  Watt). 


Constitution  artwork 

Newspaper  Enterprise  Association 
is  distributing  30  panels  featuring  the 
art  of  Peter  Max  to  mark  the  U.S. 
Constitution’s  200th  anniversary. 

NEA  will  provide  one  camera- 
ready  panel  a  day  from  August  18  to 
the  Constitution’s  birthday  on  Sep¬ 
tember  17.  Each  includes  a  line-art 
version  of  a  Max  painting  or  graphic 
on  the  theme  of  America,  freedom, 
peace,  and  ecology. 

Max  gained  recognition  in  the  1960s 
for  his  vibrantly  colored  work. 


Adelman  will  begin  column  in  fall 


Kenneth  L.  Adelman,  who 
announced  his  resignation  as  director 
of  the  U.S.  Arms  Control  and  Disar- 


Kenneth  L.  Adelman 


mament  Agency  July  .30,  will  be  writ¬ 
ing  a  twice-weekly  column  for  Trib¬ 
une  Media  Services  starting  in  mid- 
October. 

TMS  said  Adelman,  who  was 
appointed  by  Ronald  Reagan  in  1983 
and  who  accompanied  the  President 
to  both  summits  with  Soviet  leader 
Mikhail  Gorbachev,  will  “provide  a 
behind-the-scenes  perspective  on 
arms  control  and  foreign  policy  devel¬ 
opments.” 

Adelman  served  as  deputy  to 
Ambassador  Jeane  Kirkpatrick  at  the 
United  Nations  from  1981  to  1983.  He 
has  also  taught  African  studies  at 
Catholic  University  and  Shakespeare 
courses  at  Georgetown  University, 
and  Adelman  was  assistant  to  the 
U.S.  Secretary  of  Defense  from  1976 
to  1977. 


Schorr  strip  stars  family  of  bears 

Editorial  cartoons  are  not  the  only  I  The  daily  and  Sunday  strip  features 
things  Bill  Schorr  is  drawing  these  fourbears  —  Gunther  Grizzwell,  “the 


days.  He’s  also  doing  “The  Grizz- 
wells”  comic  for  Newspaper  Enter¬ 
prise  Association. 


father  who  has  a  penchant  for  stale 
(Continued  on  page  34) 


THE 

GO-BETWEEN 
FOR  READERS 
WITH  TEENS. 


I 


Dr.  Robert  Wallace  Jr.'s  "TwEEN  12  & 
20"  is  one  of  the  most  popular  advice 
columns  in  the  country.  Six  times  a 
week  it  plugs  parents  in.  Helps  teens 
out.  And  makes  growing  up  a  lot 
easier.  It's  got  generations  talking— to 
each  other. 

Call  toll-free  800-445-4555  for  a 
free  sample.  Alaska,  California, 
Hawaii  and  Canada,  call  collect  (619) 
293-1818.  Get  the  package  that  ties 
up  readership  and  revenues. 


EDITOR  &  PUBLISHER  for  August  8,  1987 


SYNDICATES 


Gunther  doesn't  like  conversation  during  mastication. 


(Continued  from  page  33) 
Twinkies”:  Flora,  the  mother; 
Fauna,  the  daughter  who  enjoys 
shopping;  and  Tucker,  the  son  who 
“prefers  playing  basketball  with  live 
fish  rather  than  eating  them.” 

In  addition  to  working  on  “The 
Grizzwells,”  Schorr  is  illustrating 
Politricks,  a  humor  book  by  Dick 
Tuck  that  will  be  published  next  year 
by  United  Media's  Topper  Books. 

Schorr  (see  EcSP,  July  II)  formerly 
did  “Conrad”  for  Tribune  Media  Ser¬ 
vices.  That  comic  starred  a  frog. 

Jim  Bishop,  79,  dies 

Jim  Bishop,  whose  King  Features 
Syndicate  column  ran  from  1957  to 
1983  and  appeared  in  over  200  news¬ 
papers  at  its  peak,  died  July  26  in 
Florida  at  the  age  of  79. 

The  New  York  Daily  News  and 
New  York  Daily  Mirror  veteran  also 
wrote  21  books.  One  of  them  was  The 
Day  Lincoln  Was  Shot,  which  sold 
more  than  three  million  copies  after 
its  1955  release. 

McDonough  is  dead 

Frank  McDonough  III,  whose 
“Coffee  Break”  column  appeared  in 
37  Southwest  newspapers,  has  died  in 
Colorado  at  the  age  of  78.  He  worked 
for  the  Longmont  (Colo.)  Daily  Times 
Call. 

Stan  Drake  to  speak 

“Blondie”  artist  and  “The  Heart  of 
Juliet  Jones”  creator  Stan  Drake  of 
King  Features  Syndicate  will  speak 
September  6  at  the  Museum  of  Car¬ 
toon  Art,  Comly  Ave.,  Rye  Brook, 
N.Y.  10573. 

Reaches  150  papers 


“Cut  Your  Utility  Bills”  by  self- 
syndicated  columnist  James  T.  Dul- 


Jomes  T.  Dulley 


Scott  Willis  joins 


ley  has  reached  the  150-newspaper 
mark. 

Clients  include  the  Baltimore  Sun, 
Chicago  Sun-Times,  Cincinnati 
Enquirer,  Cleveland  Plain  Dealer, 
Dallas  Times  Herald,  Detroit  News, 
Indianapolis  Star,  Memphis  Com¬ 
mercial  Appeal,  Portland  Oregonian, 
Sacramento  Bee,  and  St.  Louis  Post- 
Dispatch. 

Dulley  said  the  weekly  question- 
and-answer  column  —  which  is  indi¬ 
vidualized  by  region  (and,  in  some 
cases,  by  individual  paper)  —  draws 
over  200,000  letters  a  year.  A  number 
of  editors  have  written  Dulley  to  say 
that  his  feature  receives  more  reader 
response  than  any  other  syndicated 
column  they  run. 

The  “Cut  Your  Utility  Bills”  writer 
(see  E&P,  January  18,  1986)  is  based 
at  Starcott  Media  Services,  2654  Jes¬ 
sup  Rd.,  Cincinnati,  Ohio  45239. 

Lasswell’s  kid  video 

“Barney  Google  &  Snuffy  Smith” 


Copley  package 

Scott  Willis  of  the  San  Jose  Mer¬ 
cury  News  is  now  part  of  Copley  News 
Service’s  weekly  editorial  cartoon 
package. 

Willis  won  the  John  Fischetti  Edi¬ 
torial  Cartoon  Competition  for  a  car¬ 
toon  on  the  CBS-Westmoreland  libel 
suit  that  he  drew  while  working  for 
the  Dallas  Times  Herald  in  1985.  He 
also  received  the  Dallas  Press  Club’s 
Katie  Award  in  1984. 


cartoonist  Fred  Lasswell  of  King  Fea¬ 
tures  Syndicate  has  released  his  third 
educational  video  for  children  — 
Draw  and  Color  Far-Out  Pets  with 
Uncle  Fred. 

Lasswell’s  other  videos  are  Draw 
and  Color  a  Cartoony  Party  with 
Uncle  Fred  and  Draw  and  Color  Your 
Very  Own  Cartoonys  Right  Along 
with  Uncle  Fred,  which  received  the 
highest  four-star  rating  in  Kidvid:  A 
Parent’s  Guide  to  Children’s  Videos 
(Pocket)  by  Dr.  Harold  Schechter. 

Elvis  book  excerpts 

Five  1,300-word  excerpts  from 
Elvis  in  Private  are  being  offered  by 
the  New  York  Times  Syndication  Sales 
Corporation.  Photos  are  available, 
too. 

Release  of  the  St.  Martin’s  Press 
book,  which  is  edited  by  Peter  Hain- 
ing,  will  coincide  with  the  10th 
anniversary  of  Elvis  Presley’s  August 
16,  1977  death. 
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Unsecured  UPl  creditors  still  waiting  for  payment 


By  Andrew  Radolf 

The  unsecured  creditors  of  United 
Press  International,  which  came  out 
of  Chapter  1 1  bankruptcy  in  June 
1986,  are  still  awaiting  distribution  of 
the  funds  that  were  set  aside  for  them 
as  part  of  the  settlement. 

The  original  pool  of  money  totaled 
about  $9.5  million  and,  with  accrued 
interest,  has  increased  to  more  than 
$10.3  million. 

There  are  a  number  of  claims  which 
still  have  to  be  heard  by  the  bank¬ 
ruptcy  court  in  Washington,  D.C., 
before  any  distribution  can  take 
place,  according  to  Michael  Veve, 
counsel  for  New  UPI  Inc.,  the  corpo¬ 
ration  which  purchased  UPI  to  take  it 
out  of  bankruptcy. 

One  sticking  point  was  that  the 
bankruptcy  court  clerk’s  office  did 
not  produce  a  reliable  creditors’  regis¬ 
ter,  according  to  Paul  Thomas  of 
Shaw,  Pittman,  Potts  &  Trowbridge, 
UPI’s  outside  law  firm  in  the  matter. 

Thomas  said  UPI  decided  to  com¬ 
pile  its  own  creditors’  register.  The 
creditors’  committee,  representing 
the  unsecured  creditors,  “is  in  the 
process  of  reviewing  the  list,’’  which 
then  must  be  approved  by  the  bank¬ 
ruptcy  court. 

Another  major  stumbling  block 
involves  a  dispute  over  six  libel  suits 
that  were  filed  against  the  news  ser- 


$2  million  is  asked 
for  LA.  Press  Club 

The  57-year-old  Greater  Los 
Angeles  Press  Club  is  up  for  sale, 
asking  price  about  $2  million.  If  the 
entire  property  is  sold,  the  450-mem- 
ber  club  will  look  for  a  place  to  have 
press  conferences.  Board  members 
said  they  don’t  know  if  the  group  will 
want  a  restaurant  and  bar  facilities 
again. 

The  club  owes  about  $500,000,  se¬ 
cured  by  the  property,  to  Guardian 
Bank.  Its  air  conditioning  is  too  old  to 
be  repaired  and  a  new  system  could 
cost  as  much  as  $27,000.  A  fire  escape 
is  needed  for  its  upstairs  boardroom, 
at  a  cost  of  $3,000  to  $4,000. 

The  entire  property  is  for  sale,  but 
the  possibility  remains  that  only  part 
of  the  parcel  will  be  sold.  Before 
deciding  on  an  outright  sale,  the  club 
will  try  to  find  someone  to  take  part  of 
the  property  and  provide  enough 
funds  to  refurbish  the  rest. 


vice  before  it  declared  bankruptcy. 
None  of  the  six  libel  suits  has  come  to 
trial  and  they  were  automatically 
stayed  as  a  result  of  the  bankruptcy 
filing.  The  presiding  judge  will  rule 
which  cases,  if  any,  will  be  allowed  to 
proceed. 

The  creditors’  committee  has  asked 
Judge  George  F.  Bason  for  a  declara¬ 
tory  judgment  directing  UPI’s  insur¬ 
ance  company,  Mutual  Ltd.  of  Hamil¬ 
ton,  Bermuda,  to  cover  any  allowed 
libel  claims. 

The  creditors’  committee  had 
drawn  up  a  plan  for  distribution  of 
funds  established  for  unsecured  cre¬ 
ditors,  but  later  withdrew  its  proposal 
in  order  for  the  court  to  rule  on  the 
issue  of  libel  liability. 

The  committee  contends  that  the 
amount  of  money  distributed  to  unse¬ 
cured  creditors  will  be  substantially 
diluted  if  the  libel  claimants  share  in 
any  disbursement. 

“The  whole  picture  is  clouded  by 
the  bankruptcy,”  said  Arthur  McKey 
of  Hanson  &  O’Brien,  Mutual’s  law 
firm  in  Washington.  “The  com¬ 
prehensive  plan  did  not  address  the 
libel  claims.  We  are  not  conceding 


that  we  have  an  obligation  to  the  unse¬ 
cured  creditors’  committee. 

“Whenever  bankruptcy  courts  get 
involved  in  the  libel  picture,  things  get 
out  of  hand,”  McKey  added. 

According  to  Thomas,  UPI’s  posi¬ 
tion  is  that  any  claims  by  the  libel 
plaintiffs  should  come  out  of  the 
existing  pool  of  money  established  for 
unsecured  creditors. 

UPI  contends  that  as  a  result  of  the 
bankruptcy  proceeding,  it  was  “dis¬ 
charged  from  debts”  arising  from  the 
libel  suits  and  that  liability  for  the 
claims  “passed  to  the  unsecured  cre¬ 
ditors’  fund.” 

Remarking  that  UPl’s  libel  insur¬ 
ance  with  Mutual  is  an  “indemnifica¬ 
tion  policy  that  comes  into  play  only  if 
UPI  is  found  liable,”  Thomas  said 
that  if  UPI  does  not  have  to  pay  for 
the  libel  claims,  then  neither  should 
its  indemnifier. 

Since  the  comprehensive  plan  for 
paying  unsecured  creditors  does  not 
“spell  out”  the  libel  claims,  Thomas 
continued,  the  suits  should  be  consid¬ 
ered  “ordinary  pre-petition  claims” 
covered  by  the  creditors’  fund. 
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FCC  unanimously  votes  to  repeal  the  fairness  doctrine 


The  Federal  Communications 
Commission  has  voted  unanimously 
to  repeal  the  fairness  doctrine  that 
required  broadcasters  to  grant  equal 
time  to  the  various  sides  in  controver¬ 
sial  issues. 

The  FCC  decision  comes  just  two 
months  after  an  effort  by  Congress  to 
turn  the  38-year-old  policy  into  law 
was  vetoed  by  President  Reagan. 

The  doctrine  had  been  unpopular 
with  broadcasters  who  felt  it  unfairly 
subjected  them  to  government  scru¬ 
tiny  and  violated  their  First  Amend¬ 
ment  rights,  serving  to  “chill”  the 
industry. 

The  decision  does  not,  however, 
affect  the  equal  time  rule,  which  deals 
with  federal  political  candidates,  nor 
with  other  FCC  rules,  such  as  license 
requirements  that  call  for  local  pro¬ 
gramming  to  meet  local  needs. 

“Many  of  the  examples  [in  a  recent 
FCC  inquiry]  go  beyond  individual 
instances  of  chill  and  set  forth  broad¬ 
casters'  policies  —  under  which  they 
have  shied  away  from  covering  con¬ 
troversial  issues  in  news,  documenta¬ 
ries  and  editorial  advertisements,” 
according  to  the  FCC  statement.  “It 
can  easily  be  seen  that  policies  like 
these  completely  frustrate  the  goal  of 
the  doctrine  to  foster  robust  debate 
and  diversity  of  views.  They  thus 
result  in  a  net  loss,  not  an  enhance¬ 
ment,  of  speech. 

“What  this  means  is  that  the  so- 


IN  BRIEF 

Tribune  Co. 
drops  law  firm 

The  Tribune  Co.  has  decided  to 
sever  its  relationship  with  Patterson 
Belknap  Webb  &  Tyler. 

The  action  comes  after  the  New 
York  law  firm  lost  one  major  case  for 
the  Tribune-owned  New  York  Daily 
News  and  lost  another  case  involving 
the  parent  company  itself. 

The  Daily  News  case  involved  Pat¬ 
terson  Belknap’s  unsuccessful 
defense  of  the  newspaper  in  a  race 
discrimination  suit  brought  by  four 
black  newsroom  employees. 

The  News  was  found  guilty  of  dis¬ 
crimination  and  retaliation  by  a  six- 
member  federal  jury  after  a  nine-week 
trial  that  ended  last  April.  The  dam¬ 
ages  phase  of  the  trial  was  just  getting 
under  way  in  June  when  the  case  was 
settled  with  the  News  agreeing  to  pay 
the  plaintiffs  $3.1  million. 

Patterson  Belknap  also  lost  a  case 
in  which  the  Tribune  Co.  was  being 
sued  for  $18  million  by  the  Teachers 


called  ‘fairness’  doctrine  is  a  mis¬ 
nomer.  Although  its  goal  is  to  achieve 
‘fairness,’  it  has  in  fact  resulted  in 
‘blandness’  or  ‘nothingness,’  the 
statement  continued.  “The  public 
interest  has  therefore  been  frustrated, 
not  furthered,  by  the  doctrine.” 


that  the  fairness  doctrine  is  unconsti¬ 
tutional.  ANPA  believes  that  the  edi¬ 
torial  freedom  guaranteed  by  the  First 
Amendment  applies  to  broadcast  and 
print  media  alike.  The  FCC’s  recogni¬ 
tion  of  that  principle  by  reconsidering 
the  Meredith-WTVH  case,  and  by 


In  a  statement  released  by  the  ANPA,  chairman  and 
president  George  W.  Wilson,  president  of  the  Concord 
(N.H.)  Monitor,  noted,  “The  American  Newspaper 
Publishers  Association  applauds  the  action  of  the 
Federal  Communications  Commission ...” 


The  statement  further  noted, 
“What  this  commission  now  con¬ 
cludes  is  that  the  Founding  Fathers 
had  it  right.  No  matter  how  good  the 
intention,  there  is  no  way  for  govern¬ 
ment  to  restrict  freedom  of  speech  or 
the  press  and  foster  a  robust  and 
unfettered  exchange  of  ideas.  In 
short.  Government  restrictions  on 
speakers’  rights  injures  the  public’s 
interest.” 

In  a  statement  released  by  the 
ANPA,  chairman  and  president 
George  W.  Wilson,  president  of  the 
Concord  (N.H.)  Monitor,  noted, 
“The  American  Newspaper 
Publishers  Association  applauds  the 
action  of  the  Federal  Communica¬ 
tions  Commission,  acknowledging 


Insurance  and  Annuity  Association 
after  the  company  backed  out  of  a 
deal  involving  the  sale  of  the  News 
Building  in  1982.  The  presiding  judge 
is  still  considering  damages  in  the 
matter. 

Lawrence  Gunnels,  Tribune  gen¬ 
eral  counsel,  said  Patterson  Belknap 
“will  slowly  be  phased  out”  and  that 
the  company  is  looking  for  another 
law  firm. 

In  the  meantime,  the  Daily  News 
has  been  hit  with  a  $25-million  libel 
suit  by  a  man  who  alleges  he  was 
wrongly  labeled  as  a  fugitive  by  police 
after  his  photograph  was  published  in 
the  newspaper  as  part  of  its  Inquiring 
Photographer  feature. 

Carr  resigns  as 
ANR’s  chief  exec 

Eugene  Carr,  president  of  Ameri¬ 
can  Newspaper  Representatives  Inc., 
has  announced  his  resignation  as 
chief  executive  officer  of  the  newspa¬ 
per  rep  firm  to  pursue  other  interests. 


affirming  its  1985  fairness  doctrine 
report,  is  soundly  rooted  in  the  First 
Amendment’s  prohibition  of  govern¬ 
ment  intrusion  into  content.” 

The  Meredith-WTVH  case 
involved  a  complaint  filed  by  the  Syr¬ 
acuse  Peace  Council  against  the 
Meredith  Corp.,  owner  of  WTVH-tv 
in  Syracuse,  N.Y.,  which  broadcast 
commercials  advocating  the  con¬ 
struction  of  a  nuclear  power  plant  in 
nearby  Oswego. 

The  FCC  found  that  the  station  had 
violated  the  fairness  doctrine  because 
it  had  not  broadcast  opposing  views, 
but  later  expressed  regret  over  the 
decision  and  said  it  hoped  action 
would  be  taken  in  Congress  to  abolish 
the  policy. 


Carr,  who  has  been  head  of  ANR 
for  two  years,  saw  the  organization 
through  a  difficult  economic  period  to 
profitable  operation. 

A  search  for  a  successor  has  been 
authorized  by  the  ANR  board,  which 
said  sales  efforts  for  its  some  7,000 
community  newspaper  clients  across 
the  country  will  continue  under  the 
direction  of  ANR  national  sales  man¬ 
ager  Richard  Rummel.  Carr  is  slated 
to  remain  with  the  organization  until  a 
successor  is  found  and  an  orderly 
transition  is  achieved. 

ANR,  headquartered  in  Minneapo¬ 
lis,  Minn.,  is  a  wholly-owned  subsid¬ 
iary  of  the  Washington,  D.C. -based 
National  Newspaper  Association. 

Food  drive 

Project  Hunger,  the  one-day  food 
drive  held  in  Kansas  City,  Mo.,  on 
July  2,  netted  26  tons  of  food  dona¬ 
tions  and  nearly  $22,000  in  cash  con¬ 
tributions.  The  project  was  sponsored 
by  the  Kansas  City  Star  Co. ,  KCTV -5 
and  Pepsi-Cola  General  Bottlers. 
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Politicians 

(Continued  from  page  25) 

sheepdog  sitting  down  to  lamb 
chops  .  . 

The  Examiner  called  the  measure 
“The  politicians’  protection  bill,” 
while  the  San  Diego  Tribune  charged 
the  FPPC  with  “appalling  arrogance 
in  trying  to  keep  its  Vicencia  files 
confidential.” 

The  Los  Angeles  Times  com¬ 
mented  that  the  motives  of  the  bill’s 
sponsors  “are  as  clear  as  day.  They 
don’t  want  the  public  snooping  into 


Drug  bust 

(Continued  from  page  II) 

these  people  will  somehow  make  a 
positive  impression  on  us.” 

“The  presence  of  undercover 
agents  in  any  newsroom  capacity, 
regardless  of  probable  cause,  is  chill¬ 
ing,”  said  copy  desk  chief  Dennis 
Noone. 

Reporters  said  that  though  they 
did  not  like  the  fact  that  employees 
were  selling  drugs  out  of  the  paper’s 
offices,  they  did  not  like  police  wan¬ 
dering  around  the  newsroom  for  45 
minutes. 

“I  felt  violated,”  said  McCormac. 
“I’ve  been  on  other  drug  busts,  but 
this  was  my  house,  this  is  where  I 
work.” 

Gius,  who  came  to  the  paper  in 
1960,  and  who  will  retire  this  year, 
had  similar  sentiments  about  the  raid 
and  the  presence  of  police  in  the 
newsroom. 

“To  have  this  happen  in  the  plant  is 
a  very  difficult  thing  to  abide,”  he 
said. 

Gius  stressed  that  only  a  small  per¬ 
centage  of  the  paper’s  220  employees 
were  involved  and  said  he  would  not 
do  anything  differently  if  the  situation 
arises  again. 


EEOC 

(Continued  from  page  29) 

counsel  in  Washington,  D.C.,  said  the 
company  has  begun  investigating  the 
charges  and  is  in  the  process  of  pre¬ 
paring  a  response  to  the  EEOC  com¬ 
plaints. 

“Both  have  just  been  filed  and 
referred  to  our  law  firm  that  repre¬ 
sents  UPI  on  labor  matters,”  he  said. 

Alan  Berger  of  the  St.  Louis  firm  of 
McMahon  and  Berger  is  handling  the 
matter  for  UPI,  he  said. 


politicians’  affairs  or  asking  too  many 
embarassing  questions.  Not  that 
some  politicos  have  anything  to  hide. 
Of  course  not  ...” 

Bruce  B.  Brugmann,  publisher  of 
the  Bay  Area  Guardian  and  chair  of 
the  Northern  California  chapter  of 
the  Society  of  Professional  Journal¬ 
ists,  Sigma  Delta  Chi,  issued  a  state¬ 
ment  accusing  Brown  and  both  the 
Republican  and  Democratic  leader¬ 
ship  in  the  legislature  of  uniting  “in  a 
common  front.  .  .  to  bury  perma¬ 
nently  evidence  of  political  corrup¬ 
tion”  uncovered  by  the  FPPC. 

One  of  AB  2203’s  supporters. 
Senate  Republican  leader  Ken 


University  exhibit 
honors  Sun’s  150th 

In  honor  of  the  150th  anniversary  of 
the  Baltimore  Sun,  an  exhibit  of  his¬ 
toric  newspaper  pages,  photographs, 
equipment  and  memorabilia  was  on 
display  at  the  Parents  Association 
Gallery  in  the  Adele  H.  Stamp  Stu¬ 
dent  Union  at  the  University  of 
Maryland  College  Park  through  the 
end  of  July.  The  exhibit,  “Light  For 
All:  A  History  of  the  Baltimore  Sun,” 
was  assembled  by  the  staff  at  the 
Albin  O.  Kuhn  Library  and  Gallery  at 
the  University  of  Maryland,  Balti¬ 
more  County. 

Upon  completion  of  the  showing  at 
the  University  of  Maryland  College 
Park,  the  exhibit  will  travel  to  four 
additional  colleges  in  the  state. 

Va.  theater  festival 
co-hosted  by  paper 

Community  theater  groups  from 
around  the  Beltway  area  recently 
tackled  everything  from  Shakespeare 
to  fairy  tales  to  original  comedies  in 
the  Journal  NVTA  One-Act  Play  Fes¬ 
tival  at  the  Reston  (Va.)  Community 
Center. 

The  Northern  Virginia  Theater 
Alliance  was  founded  in  1980  to  foster 
improved  communications,  involve¬ 
ment  and  support  among  local  theater 
groups,  as  well  as  to  increase  commu¬ 
nity  awareness  and  interest  in  local 
community  theater.  The  24  member 
organizations  represent  northern 
Virginia,  suburban  Maryland  and  the 
District  of  Columbia. 

The  Journal  Newspapers  division 
of  the  Times  Journal  Co.  publishes 
the  Alexandria  Journal,  Arlington 
Journal  and  the  Fairfax  Journal  in 
Virginia,  and  the  Montgomery  Jour¬ 
nal  and  the  Prince  George's  Journal 
in  suburban  Maryland. 


Maddy  of  Fresno,  claimed  that 
unverified  information  in  some  files 
could  “destroy  the  lives  of 
people.  .  .  We  have  a  common  con¬ 
cern  and  we  have  to  lead  the  way  on 
these  kinds  of  cases  and  take  the 
heat.” 

But  Michael  B.  Dorias,  CNPA’s 
general  counsel  and  general  man¬ 
ager,  said  the  effect  of  the  bill  would 
be  to  “create  an  elite  level  of  public 
scrutiny.  .  .  Although  there  can  be 
situations  in  which  political  people 
find  themselves  on  the  receiving  end 
of  bad  publicity,  their  concern  should 
be  outweighed  by  the  issue  of  maxi¬ 
mizing  confidence  in  government.” 


Circulation 

(Continued  from  page  16) 

“We’ve  been  running  some  very, 
very  heavy  newspapers,”  Harris 
said.  “We  used  to  have  11-  and  12- 
pound  papers  in  November  and 
December,  prior  to  Christmas,  and 
now  we  have  them  in  May.  The  news¬ 
paper  is  getting  to  be  huskier.” 

While  the  Saturday  home  delivery 
of  certain  Sunday  sections  continues 
to  be  experimental,  Harris  noted,  “So 
far,  so  good.” 

L.A.  Times  expands 
business  section 

The  Los  Angeles  Times  will  expand 
its  business  section  in  September  by 
increasing  the  news  hole  50%,  not 
counting  tables  such  as  stock  market 
quotations.  Twelve  columns  of  busi¬ 
ness  news  will  be  added  daily  to  its 
present  level  of  21  to  24  columns. 

Although  Times  editors  are  still 
talking  about  the  exact  focus  of  the 
expanded  section,  they  plan  to 
increase  the  newspaper’s  attention  to 
regular  business  activities,  as  well  as 
Southern  California,  California  and 
Pacific  Rim  business  news. 

AT&T  grant  to  help 
train  Mo.  students 

A  $15,000  grant  from  the  AT&T 
Foundation  will  help  the  School  of 
Journalism  at  the  University  of  Mis- 
souri-Columbia  train  reporters  to 
cover  business  and  economics.  The 
money  will  be  used  over  a  two-year 
period  to  support  the  13th  and  1 4th 
annual  Davenport  Fellowship  busi¬ 
ness  and  economics  reporting  pro¬ 
gram.  The  program  brings  25  journal¬ 
ists  to  campus  each  spring  for  a 
monthlong  course. 
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Shop  Talk 

(Continued  from  page  48) 


have  major  league  arms  and  their 
styles  vary  from  a  Don  Drysdale 
sidearm  throw  to  the  cricket  overarm 
delivery  of  Ian  Botham.  Tear  gas  vol- 
lies  are  returned. 

When  too  many  students  leave  the 
gates  to  attack  the  police,  a  new 
group,  the  “grabbers,”  come  onto  the 
field.  Under  the  rules,  they  are 
allowed  to  throw  the  rocks  back  at  the 
students  to  drive  them  to  the  campus 
proper.  They  can  also  arrest  people  if 
they  wish.  This  is  the  most  dangerous 
time  for  photographers  and  writers  to 
be  caught  in  crossfire  between  the 
students  and  the  “grabbers.”  A  CBS 
writer  is  hit  in  the  head  by  a  rock  and 
is  rushed  to  safety  by  Reuters  and  AP 
photographers.  Though  his  head  is 
bloodied,  he’ll  recover  —  but  he 
loses  points  with  veteran  newsmen 
who  would  never  venture  onto  the 
field  without  a  helmet. 

Helmets  come  in  all  shapes  and 
sizes  but  the  best  are  baseball  helmets 
which  protect  the  vulnerable  temple 
area.  The  Japanese  bring  helmets 
from  their  favorite  teams  such  as  the 
Yomiyuri  Giants  or  the  Hanshin 
Tigers.  The  Koreans  have  their  own 
teams.  The  Americans  pick  either 
Japanese  or  Korean  coverings,  but  no 
one  has  been  brave  enough  to  sport  a 
New  York  Yankee  helmet. 

The  battle  rages  for  a  few  hours  and 
now  it's  time  for  the  seventh-inning 
stretch.  The  riot  police  bring  up 
fences  which  they  place  in  front  of 
them,  in  the  middle  of  the  road. 

The  students  wait  for  them  to 
secure  the  fences  and  put  a  protective 
metal  screen  at  their  feet.  Then  they 
come  in  close  and  throw  fire  bombs  at 
the  feet  of  the  police,  and  rocks  at 


CBS  producer  Joe  Holdermon  (center),  with  bloody  forehead  after  being  hit 
by  a  rock,  is  escorted  by  Reuters  photographer  Kimimasa  Mayama  (left)  and 
AP  photographer  Itsuo  Inouye  (right)  across  riot  police  lines  during  a  demon¬ 
stration  at  Yonsei  University  on  June  22. 

Photo  by  Pat  Benic 


their  heads.  The  idea  again  is  not  to 
hurt  anyone  in  particular,  just  to 
insult  the  ideas  that  each  team  repre¬ 
sents. 


tance  of  the  rocks  and  petrol  bombs. 
Helmets  are  donned  but  there  is 
nothing  to  fear  —  everyone  is  playing 
by  the  rules  today.  It  will  not  be  long 


Tension  mounts  a  little  in  the  press  before  the  press  parking  lot,  located 
box  as  it  comes  within  striking  dis-  behind  the  train  tracks,  is  emptied. 


Ex-editor  sues  DPI  for  $4  million 


By  Andrew  Radolf 

Former  United  Press  International 
editor  in  chief  Malcolm  Hughes  is 
suing  the  news  service  for  S4  million 
in  damages  for  alleged  defamation  of 
character. 

Hughes,  who  resigned  from  UPl  on 
Nov.  25,  1986,  is  seeking  another 
$600,000  in  damages,  plus  interest, 
for  alleged  failure  by  UPI  to  honor 
commitments  to  him  involving  salary 
increases,  severance,  commissions 
and  moving  and  repatriation  pay¬ 
ments. 

Hughes’  suit  alleges  that  he  was 
defamed  when  former  UPl  president 
Milton  R.  Benjamin,  in  a  Nov.  24, 
1986,  conference  call  to  other  UPI 
executives,  “intentionally  and  mali¬ 
ciously  made  false  and  defamatory 
statements”  that  Hughes  was 
attempting  to  “hold  up”  UPl  with  his 
severance  and  salary  demands. 

The  suit  alleges  that  Benjamin’s 
remarks  during  the  conference  call 
did  “great  injury”  to  Hughes’  reputa¬ 
tion  and  were  a  factor  in  his  being 
unable  to  find  another  job  in  the  news 
field  “commensurate  with  his  prior 
position”  at  UPI. 


UPI  has  denied  the  defamation 
charges. 

Benjamin  resigned  as  UPI  presi¬ 
dent  on  April  1  and  returned  to  his 
Washington,  D.C.,  consulting  firm  of 
Anderson,  Benjamin,  Read  and 
Haney. 

Hughes’  lawsuit  also  charges  that 
UPl  has  failed  to  pay  him  any  sever¬ 
ance  pay,  contrary  to  usual  policy, 
and  has  not  paid  him  any  expenses  for 
moving  and  repatriation  to  his  native 
England. 

Other  allegations  include  failure  by 
UPl  to  give  Hughes  a  salary  increase 
promised  him  when  he  was  promoted 
from  executive  editor  to  editor  in 
chief  in  August  1 986  and  failure  to  pay 
him  a  $120,000  commission  earned 
from  Hughes’  negotiating  a  $5.4  mil¬ 
lion  news  service  contract  with  CBS. 

UPl,  in  its  answer  to  Hughes’  com¬ 
plaint,  has  denied  all  of  the  allega¬ 
tions. 

However,  Michael  Veve,  UPI’s  in- 
house  counsel,  said  UPl  is  “now  pre¬ 
paring  a  settlement  offer  for  Hughes. 
We  know  some  of  the  claims  may 
have  some  basis.  We  believe  it  is  a 
case  that  can  be  settled  in  the  very 
early  stages.” 
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“All  MARKETERS 

USE  WE  aim..;’ 


ilAKrNG  MONBY 

lion.  Even  after  McDonald’s  had  built  one  of  the  retailing  industry’s 
most  sophisticated  real  estate  departments,  Kroc  regularly  contrib¬ 
uted  su^stions  <m  new  sites.  The  Editor  &  Publisher  Market  Guide, 
an  inch-thick  directory  listing  all  newspapers  in  the  United  States 
and  describing  the  population  and  commerce  of  the  towns  in  which 
they  are  located,  was  Kroc’s  constant  reading  companion.  All  mar¬ 
keters  use  the  guide  in  locating  new  outlets,  but  few  knew  it  more 
intimately  than  Kroc.  Copies  of  it  were  kept  on  his  Gulfstream  jet, 
and  Kroc  quickly  turned  to  it  if  he  spotted  from  the  air  a  small  town 
that  looked  like  a  good  site  for  a  McDonald’s.  Even  in  the  founders  ^ 
late  seventies,  long  after  he  had  turned  over  the  reins  of  the  company 
to  Turner  the  E&P  Guide  was  Kroc’s  evening  reader.  “Ray  practically 
slept  with  that  thing,’’  notes  Wilburn  H.  “Wib”  Sut^^^^^ 

Donald’s  real  estate  vice  president.  And  when  Kroc  Spotted  a  town 
that  might  sunr  ’*'t  a  new  McDonald’s,  he  was  on  the  phoneJ^e  next 

dav  From  MCDONALD’S:  BEHIND  THE  ARCHES 

by  John  F.  Love  (page  161), 

published  November,  1986  by  BANTAM 


We  can’t  promise  that  you’ll  build  an  empire  for  a  client, 
as  Ray  Kroc  built  McDonald’s,  but  we  can  tell  you  that  the 
1987  Editor  &  Publisher  Market  Guide  is  your  ally  in 
that  direction. 

The  Editor  &  Publisher  Market  Guide  is  designed  to 
assist  you  in  planning  smart,  sound  marketing  and  advertis¬ 
ing  strategies  . . .  and  to  give  you  facts  and  estimates  fast 
for  your  clients.  The  Market  Guide,  in  4  easy-to-use  sec¬ 
tions,  is  your  single,  most  efficient  facts-and-forecasts  tool. 

■Von’ll  find  the  latest  facts  and  figures  for  over  1,600  U.S. 
and  Canadian  cities  —  data  on  industries,  banking,  retail¬ 
ing,  utilities,  climate,  transportation,  daily  newspapers 


serving  the  area  . . .  exclusive  1987  market  rankings  of 
leading  U.S.  cities,  counties  and  MSAs  according  to  E&P’s 
estimates  of  population,  personal  income,  total  retail  sales, 
food  sales  and  income  per  household  . . .  E&P’s  1987 
tables  for  the  U.S.  and  Canada,  estimates  of  sales  of  gen¬ 
eral  merchandise,  apparel,  food,  auto,  gasoline,  lumber/ 
hardware,  furniture,  eating  and  drinking  places,  drugs, 
number  of  retail  establishments  in  each  category;  totals. 
Plus  much  more! 

It’s  all  here  at  your  fingertips  . . .  crucial  marketing  data 
...  in  the  most  efficient,  single-volume  marketing  tool 
available  —  the  Editor  &  Publisher  Market  Guide, 
available  NOW. 


ORDER  YOUR  COPY  TODAY! 

Use  the  convenient  bind-in  card  in  this  issue. 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES 

AVAILABLE 


AUTOMOTIVE 


CAR  TEST  COLUMN,  weekly  with  art, 
that  tells  the  good  AND  the  bad.  905 
Spray  Ave.,  Mays  Landing,  NJ  08330. 


COMPUTERS 


PERSONAL  COMPUTERS/BUSINESS- 
weekly,  starting  3rd  year  in  largest  busi¬ 
ness  weekly  chain.  Computer  Press 
Association  top  award;  Rolling  Stone 
and  other  national  magazines.  News, 
practical  tips.  Minimum  jargon.  Nick 
Arnett,  San  Francisco  Business  Times, 
325  Fifth  St.,  SF,  CA  94107.  (415) 
777-9355. 


COMIC  STRIPS 


ANNOUNCEMENTS 


■CONSIDER  THIS"-A  weekly  pro- 
American  column,  $8/week,  samples. 
Al  Doyle,  3623  North  Ravenswood, 
Chicago,  IL  60613. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


WHAT  ARE  THE  ODS 


WANTED-  Any  newspaper  in  the  United 
States  that  ran  the  panel  "What  are  the 
odds".  Dates  or  any  information  regard¬ 
ing  this  panel.  Larry  Joachim,  (213) 
271-1158. 


SOAP  OPERA 


SPEAKING  OF  SOAPS  a  camera  ready 
weekly  feature.  Timely  recaps  and 
previews  of  all  daytime  TV  soaps.  Order 
now  and  get  Shooting  Stars  a  weekly 
camera  ready  insider  interview/report  on 
the  hottest  people  and  events  in  televi¬ 
sion.  Call  or  write  J.  Taylor,  1640  New 
Highway,  Farmingdale,  NY  11735, 
(516)  752-9454. 


"SENIOR  CLINIC”.  Only  syndicated 
specialist  written  health  column 
addressing  medical  problems  of  your 
mature  (50  plus)  readers.  Weekly,  600 
words  (Cl&A),  Sixth  year,  30  newspap¬ 
ers.  "Warm,  witty  authoritative,  excel¬ 
lent  reader  response”  (Rochester  (NY) 
Democrat  &  Chronicle).  Four  week’s 
trial.  Samples,  rates.  Dr.  Frank  Macln- 
nis,  H.F.M.  Literary  Enterprises  ,  P.O. 
Box  307,  Edmonton,  Alberta,  Canada 
T3J  2J7  (403)  973-2361. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


PUBLISH  YOUR  OWN  TRAVEL  MAGA¬ 
ZINE...  in  Southeast's  fastest  growing 
resort  area.  Grossing  in  excess  of 
$300,000  annually.  Fantastic  income 
opportunity  in  established  market.  Box 
2244,  Editor  &  Publisher. 
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BUSINESS  OPPORTUNITIES 


YOUR  OWN  NEWSPAPER! 
Retirement  &  Leisure  News  is  a  publica¬ 
tion  mailed  free  to  persons  over  55,  in 
each  distributor’s  exclusive  area.  R&L 
News  writes,  publishes  and  distributes 
the  paper.  Distributor  sells  the  local 
advertising  (NO  FRANCHISE  FEE).  For 
free  information  packet,  call  (305) 
491-3001. 


NEWSPAPER  APPRAISERS 


COMPREHENSIVE  APPRAISALS 
rendered  .n  confidence  wdh  care  for 
accuracy  and  detail.  Established, 
reasonable  prices,  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198. 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Senrice,  Robert  N.  Bolitho,  4210  John¬ 
son  Drive,  Suite  lOOA,  Fairway,  KS 
66205  (913)  236-5400  or  James  C. 
Sterling,  PO  Box  492,  Bolivar,  MO 
65613  (417)  326-8700. 


NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BARRY  FRENCH,  Ashlawn  Road, 
Assonet,  MA  02702.  (617)  644-5772. 
Appraisals-Consulting  Services 


BEN  JOHNSTON  &  ASSOCIATES 
4363  Kingwood  Dr.,  Suite  150 
Kingwood,  TX  (713)  360-6186 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


Buyers  or  Sellers.  Contact  Dick  Briggs. 
No  obligation.  RICHARD  BRIGGS  S 
ASSOCIATES,  Box  579,  Landrum,  SC 
29356,  (803)  457-3846. 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
I  Columbus,  Ohio  43215 

I  (614)  889-9747  (614)  889-2659 

E&P  CLASSIFIED 
(212)  675-4380 


NEWSPAPER  BROKERS 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers — Consultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 


R.C.  CRISLER  &  CO. 

36  years  in  communication  sales 
Confidential  and  professional  service. 
Brokerage-Consultation-Appraisal 
Financial  Planning 
Contact  Gloria  Bushelman 
7300  Turfway  Rd.  Suite  540 
Florence,  KY  41042  (606)  525-0555 
580  Walnut  St.  (Cincinnati,  OH  45202 
(513)  381-7775 


Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
PO  Box  161503 
Austin,  TX  78716-1503 
(512)  476-3950 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE,  INC. 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPERS  FOR  SALE 


MIDWEST  5-day  daily  with  shoppers. 
No  competition.  Press,  building, 
Macintosh  writers  and  printers.  County 
seat.  Good  retail  and  industry.  Manage¬ 
ment  and  staff  in  place.  $1.2  million 
gross.  Asking  2  times  gross.  Send  perti¬ 
nent  information  to  Box  2238,  Editor  & 
Publisher. 


MONEY  MAKER  weekly,  Zone  3.  Ideal 
man/wife.  Sell,  trade  or  lease.  Less  than 
1/2  annual  gross.  Box  2226,  Editor  & 
Publisher. 


THREE  SPECIALTY  trade  magazines, 
1986  gross  over  $700K,  $115K  net. 
SMALL  NORTHEAST  Texas  weekly, 
$65K.  We  have  others,  free  list.  ATN, 
Inc.,  Bill  or  Ed  Berger,  PO  Box 
161503,  Austin,  TX  78716-1503, 
(512)  476-3950. 


,  NEWSPAPERS  WANTED 


COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulation 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


EX-PUBLISHERS  seek  to  acquire  low 
competition  dailies,  weeklies,  shoppers 
and  publications  anywhere  in  U.S. 
Want  minimum  publishing  gross  of 
$1. 2-million.  We  offer  many  advan¬ 
tages  and  will  pay  top  prices  for  profit¬ 
able  properties  with  growth.  Write  in 
complete  confidence  to  Box  2154, 
Editor  &  Publisher. 


PUBLISHER  SEEKS  to  purchase  shop¬ 
per  in  Folorida,  $600, ObO  to  $2  million 
gross  with  growth  potential.  Write  in 
complete  confidence  to  Box  2243, 
Editor  &  Publisher.  Or  call  (602) 
782-1154. 


I  have  sold  our  family  owned  group  of 
successful  medium  sized  daily  and 
Sunday  newspapers.  All  are  quality 
editorial  products  and  gaining  circula¬ 
tion.  Sale  forced  by  family  differences. 
Now  desire  to  buy  a  daily  of  15  to 
50,000  circulation  in  a  good  communi¬ 
ty.  Will  pay  market  price  in  cash.  Will 
personally  manage.  Sellers  might  be 
owners  not  liking  chains,  or  chains 
divesting.  Reply  in  confidence  to  Box 
2235,  Editor  &  Publisher. 


INVESTOR(S)  WANTED 
Executive  wishes  to  acquire  group  of 
highly  profitable  weeklies  and  shop¬ 
pers.  $1,000,000  investment  all  or 
part  for  45%  stock  ownership. 
$100,000  minimum.  20%  after  tax 
ROI.  Growth  market.  Box  2200,  Editor 
&  Publisher. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 


150-1-  Top  circulation  Ideas  of  19871 
Same  day  mailing  service.  Full  money 
back  guarantee!  Send  $15  tO:  Jack 
Einremhof,  136  Yorkshire  Circle, 
Lynchburg,  VA  24502-2757. 


CIRCULATION  CONSULTANT 
Results  oriented,  see  ad  under  circula¬ 
tion  Positions  Wanted  classification. 


DAILIES,  WEEKLIES,  NON-DAILIES. 
The  mrst  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


NEW  YORK  MARKETING 
COMPANY  OFFERS: 
Personalized  staff  counseling 
Distribution  and  Sales 
Carrier  Training 

Short  and  Long  Term  Assistance 

For  immediate  service  call  (516) 
588-2735. _ 

Circulation  Development,  Inc. 
Leader  in  Newspaper  Telemarketing 
Toll  Free  l-(8(50)  247-2338 

&  PUBLISHER  for  August  8,  1987 


INDUSTRY  SERVICES 


aRCULATION  SERVICES 


PROMARC  "creative  promotions  and 
marketing  for  newspapers  on  the  move 
in  the  ’80's."  If  you’re  tired  of  the  same 
old  run-of-the-mill  promotions  with 
limited  success  in  your  circulation 
department,  let  our  professional  staff 
show  you  how  to  INCREASE  YOUR 
CIRCULATION  through  innovative 
single  copy,  carrier  and  readership 
promotions  as  well  as  fund  raisers  that 
will  make  your  circulation  department 
COME  ALIVE.  Call  today  (201) 
997-0426. 


Invest  in  light,  witty  mini-observations 
for  your  editorial  page.  They  generalize 
on  a  world  of  jocular  common  sense. 
They  can  be  changed  on  a  regular  basis. 
For  details  and  free  sample,  write  to 
George  Cole,  150  Fox  Road,  Apt.,  3-G, 
Van  Wert,  OH  45891. 


CONSULTANTS 


ASSOCIATED  WEB 
TECHNOLOGY  INCORPORATED 
Web  Press  installation  service  and 
repair  training  and  start-ups.  Specializ¬ 
ing  in  Harris  and  Goss  presses,  guaran¬ 
teed  work. 

Larry  Welch,  Route  3,  Box  153,  Tuttle, 
OK  73089,(405)  381-2022. 


HAROLD  MAYNARD 
Consultant  404/981-7426 


SERVICE  &  REPAIR 


WEB  SPECIALIST-Press  Repair,  Relo¬ 
cation,  Erection.  Personnel  Training 
and  Start-ups.  Reasonable  Rates. 

Hank  Bustos  (301)  521-5178. 


WE  HANDLE  all  types  of  wire  conveyors 
and  spare  parts.  Also  Nolan  Channel 
Flex  conveyors  and  spare  parts. 

AC  drive  conversions 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers  and  pasters 
Sta-Hi  251  &  257  S  stackers  stackers 
Baldwin  Count-O-Veyors  104's,  108’s 
45'  90'  Floor  Cun/es 
Signode  MLN  II  Tying  Machines 
3  ML2EES  Signode  Tying  Machines 
NORTHEAST  INDUSTRIES 
(213)  256-4791 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 


Chemco  Marathon  Camera,  auto 

transport 

LogE  processor 

ONE  Corporation 

(404)  458-9351  Telex  700563 

SQUeeze  Lenses  for  SAU/TAB. 
Lens  repair/optimize.  Herb  Carlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


INCREASE  4  COLOR  IMPACT 


MAKE  COLOR  PRINTS 
TO  SIZE  IN  6  MINUTES 


GANG  SEPERATE  FULL  PAGE 

COST  &  TIME  EFFECTIVE 


Full  On-SIte  Training 
1yr.  "No-Hassle"  Warranty 
References  Available 

Call  today  800-331-5904 
ESECO  Cushing,  OK 
Speedmaster  74023 


INDUSTRY  SERVICES 


COMPUTER  SOFTWARE 


CROSSFIED  HASTECH  computer.  3 
H.S.  2330  CPUs  with  6  terminals.  Call 
Don  Briggs  (813)  923-3637. 


PLATEMAKING 


NuArc  Flip-top  mdl  FT62V4UPNS 
NuArc  Flip-top  mdl  FT52LNS 
National  Super  A-250  plate  processor 
(jNE  Corporation 

(404)  458-9351  Telex  700563 


MAILROOM 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844. 


KANSA  480  6-station  insert  machine. 
3  years  old.  Growing  community  forces 
upgrade.  Netting  average  8,000  per 
hour.  Call  Steve  Wagner  at  (913) 
764-2211. 


Kansa  320  inserter,  3  into  1  (double 
out) 

Signode  MA  strapper 
Quipp  stacker  mdl  SJlOO 
Muller-Martini  stacker  mdl  259 
ONE  Corporation 

(404)  458-9351  Telex  700563 


MULLER  227  inserter.  Tec  HXC25 
after  burner.  (818)  709-1766. 


NORTHEAST  INDUSTRIES  manufac¬ 
tures  their  own  conveyor  wire.  Standard 
flex  and  extra  flex,  also  manufactures 
wire  pliers.  (213)  256-4791. 


NEWSPAPER  PEOPLE 
TRUST 

E&P  CLASSIFIED 


Call  212  675-4380 

Editor  &  PvUislier 
11  West  19  Street 
New  Ybrk,  N.Y.  10011 


ROLL  THE  PRESSES! 

If  you  have  a  used  press 
(or  other  equipment) 
standing  idiy  by,  put  it 
back  into  production! 

Space  is  money — 
hundreds  of  doliars 
worth  of  your  space  can 
be  opened  up  for  as  iit- 
tie  as  $3.25  a  iine  of  our 
space!  We’li  put  that 
equipment  back  into 
production  for  you  in 
someone  eise’s  piant — 
and  produce  a  profit  for 
you  to  boot! 


E&P  Classified 


Its  Your 

People-To-People 
Meeting  Place 


Find  your  editor,  advertising  manager,  art¬ 
ist,  sales  representative,  circulation  man¬ 
ager,  public  relations  or  production  person 
with  an  ad  in  Editor  &  Publisher.  We 
reach  the  working  journalists  you  want  to 
reach,  every  week... 11 3,000  strong. 

Rates  and  order  form  in  Classified  section. 
All  mail  and  calls  go  to: 

Editor  &  Publisher 

11  West  19*^  St. 

New  York,  NY  10011 
(212)  675-4380 


When  you  need  Classified, 
we’re  here — every  week! 
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EQUIPMENT  &  SUPPLIES 


MAILROOU 


STEPPER  model  510W  fold  and  tyre. 
New  1979.  Excellent  condition  also 
10,000  lbs.  of  18  inch  by  19  inch  sheets 
of  30/36  dry  waxed  natural  brown  craft 
paper.  Fold  and  tyre  and  craft  paper  to 
be  sold  together.  Call  Dick  Chase  (319) 
242-7101. 


MISCELLANEOUS 

200  Newberkley  small  armoured  heads 
Model  S-33,  Daily  and  Sunday  key, 
plastic  face  plates,  coin  trays,  12  gauge 
armoured  housing.  For  more  informa¬ 
tion  call  the  circulation  department  at 
the  Baltimore  City  Paper,  (301) 
889-6600. 


MODULAR  TELEPHONE  snowflakes. 
Good  condition.  Seat  6  people  each. 
Excellent  for  telephone  sales  people. 
Call  Dianne  Potchen,  The  Orlando 
Sentinel,  (305)  420-5553. 


NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


PHOTOTYPESETTING 

BUY/SELL/BROKER  reconditioned  CG 
typesetting  equipment.  Large  supply  of 
CG  parts  available.  Call  GRAPH-X  INC. 
(215)439-1942  Telex  846239 

CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


COMP  IV  B  High  range,  6  fonts.  30  day 
parts  warranty.  $  4  500. 
718-385-3027. 


Computer  Power  Backup  with  Surge 
and  Shut-Off  Protection  15KW.  like 
new.  $10,000; 

WINCO  Backup  Power  Generator  35KW 
with  35,000  W,  $9,000.  BOB  WEBER. 
(216)  831-0480. 


LESS  THAN  year  old  Compugraphic 
8600,  45  pica  typesetter  with  fonts.  We 
converted  to  wide  measure.  $23,000. 
(813)  484-2611,  Bob  Vedder. 

ONE  SYSTEM  TERMINALS:  PE  8  s  at 
$1,000,  PE  12’s  at  $2,250,  PE  28’s  at 
$2,650  each.  BOB  WEBER.  (216) 
831-0480. 


PRINTED  CIRCUIT  BOARDS  and  a  wide 
variety  of  typesetter  parts  for  almost  all 
models  of  CG  equipment  and  other 
manufacturers.  Call  for  a  free  catalogue 
tailored  to  your  needs.  Over  1000 
boards  in  stock.  BOB  WEBER.  (216) 
831-0480. 


USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


PRESSES 


CUSTOM  BILT  3  knife  trimmer  TK  350, 
for  color  King  Press  or  Goss  S/C  folder. 
Call  Web  Specialties,  Inc.  (916) 
635-1610. 


NEWS  KING  6  units,  1  KJ6  folder,  30 
HP,  1  KJ  4  folder,  15  HP,  6  roll  stands, 
complete  press.  Can  be  seen  running. 
Available  September  1987.  Call  Web 
Specialties,  Inc.  (916)  635-1610. 

DON’T  SELL  YOUR  WEB  PRESS 
until  you  contact  Newman  International 
Web  Press  Sales  (913)  362-8888. 

HARRIS  845  heatset  tandem  press  4 
units  LH  4  units  RH  with  15  ft  TECH 
ovens  and  chills. 

IPEC  INCORPORATED 
97  Marquardt  Dr.,  Wheeling,  IL  60090 
(312)  459-9700 


EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS  1500  series  folder  double 
nippers,  double  parallel.  No  drive,  call 
Web  Specialities,  Inc.  (916) 
635-1610. 


GOSS 

Goss  Urbanite  5  units 
Goss  Urbanite  3  color  units 
Goss  Urbanite  folders,  roll  stands, 
drives  and  accesories. 

Goss  Community  units,  folders. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives 
Harris  V25  upper  balloon  former 
Goss  S/C  folder 

TKS  8  units  21  1/2"  (43"  circumfer¬ 
ence)  2  jaw  folders,  pasters  1977, 
Goss  Urbanite  1,000  Series,  7  mono, 
folder,  3  color  unit. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
3  Butler  Pasters,  1  Guilmont  1/4  folder 
&  trimmer. 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)459-9700  Telex  206766 

Goss  Metro,  4  units,  1  deck 
Urbanite,  10  units 
Urbanite,  4  units,  2  3-colors 
Urbanite  'lOOO’series  folder 
Sububan,  8  units.  Urbanite 
folder 

SC,  4  units,  1977 
SC,  3  units,  1972-75 
Community,  3  units,  1979 
Upper  formers  for  Goss  folders 
ONE  Corporation 

(404)  458-9351  Telex  700563 


HARRIS 

Harris  V-25,  6  units,  JF-4  1/4,  1/2  D.P. 
Harris  V15-A,  4  units  1  folder 
Harris  V15-A,  2  units  1  folder 
Harris  V15-A  add  on  units, 

Harris  V-25  add  on  units 
Harris  upper  former  to  fit  JF-25, 

JF-4,  JF-7 

GOSS 

4  unit  community  SSC  21  1/2  inch 
cutoff 

5  unit  community  SSC  21  1/2  inch 
cutoff 

2  Goss  community  units  as  add  ons, 
as  is  or  rebuilt 

KING 

News  King  6  units  KJ-6  folder,  imma¬ 
culate  condition,  large  spare  parts 
MISCELLANEOUS 

Custom  built  3  knife  trimmer  set  up  for 

Goss  community,  available 

immediatley 

Gregg  imprinter 

Goss/Harris  parts  in  stock. 

Cylinder  exchange  program  available. 
We  have  in  stock  V15-A,  V15-D,  V22, 
V25  Goss  community  cylinders  and 
copper  rollers 

All  equipment  available  immediately  in 
our  warehouse.  Delivery,  installation 
and  financing  can  be  arranged. 

All  Equipment  Guaranteed. 
MIRACLE  INDUSTRIES,  INC. 

259  GREAT  HILL  RD.,  NAUGATUCK, 
CT  06770 

(203)  723-0928  Telex  140186 
HARRIS 

-N-1650,  4  units,  1972,  22  %. 
-N-845,  8  units,  1-RBC2. 

-N-845,  6  units,  1-RBC2,  3  MEG. 
-V-15A,  4  units. 

-V-15  “Vanguard",  2  units  (add-on) 
GOSS 

-Metroliner,  2  units,  half  deck,  22V4" 
-Metroliner,  6  units,  3  half  decks,  22", 
2:1  folder,  1980 
-Urbanite,  9  units,  1972 
-Urbanite  add-on  units  and  folders 
-8  Cary  45-40  Autopasters 

BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 


EQUIPMENT  &  SUPPLIES 


PRESSES 


Harris  8  unit  V25  new  1974  with  85 
folder  and  upper  baloon.  IPEC, 

MAKE  YOUR  OLD  R.T.P’S  INTO  NEW 
Tension  panel  upgraded  to  simplified 
system. 

Paster  panel  upgraded  to  Goss  digital. 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


NEWSPAPER  PRESSES 

Rebuilt  and  guaranteed 

GOSS  COMMUNITY  3-Unit  press, 

running  side  register,  folder  w/  20  H.P. 

drive,  complete  press  with  all 

accessories. 

GOSS  SC  FOLDER  rebuilt,  1/4  fold  tape 
delivery,  50  H.P.  Fincor. 

NEWSKIN(3,  reconditioned  add-on  unit 
and  roll  stand.  1973  excellent 
condition. 

UPPER  FORMER,  Harris,  new  1979 
like  new.  Priced  to  sell. 

REBUILT  GOSS  COMMUNITY  Oil  bath 
presses,  add-on  units. 

All  machinery  is  on  our  floor  available 
for  immediate  delivery. 

WE  GUARANTEE  OUR  MACHINERY 
WANTED  TO  BUY 

Goss-Harris-King  presses  and 
accessories 

Call  us  before  your  trade! 

OFFSET  WEB  SALES,  INC. 

73  N.  Sunset  Drive 
Camano  Island,  WA  98292 
(206)  387-0097 


PRESS  EQUIPMENT 
Will  sell  as-is  reconditioned,  or  remanu¬ 
factured.  Extended  warranty  available 
on  remanufactured  equipment.  Will 
quote  F.O.B.  our  warehouse,  and  turn¬ 
key  installed  prices. 

Harris  VI 5A;  7  units,  1976 
Harris  JFl;  Folder  w/50  HP  Motor  & 
Drive 

Harris  JF7;  Folder,  w/upper  former 
Harris  JF4;  Folder 
Harris  V15A:  3  units,  1971 
Harris  V15A;  6  units,  1973 
*^'l^’70°'°'^  King,  5  units,  KJ6  Folder, 

This  is  a  partial  list  of  our  ever  changing 
inventory.  Call  us  with  your  equipment 
needs. 

We  buy  Printing  Equipment 
PRESS  ENGINEERING  &  SALES,  INC. 
747  Lauren  Parkway 
Stone  Mountain,  Georgia  30086 
Telephone:  (404)  297-9218 
Telex:  154111/  154197  OCOM  UT 
Facsimilie:  (404)  393-2604 


PRESS  EQUIPMENT 
6  Unit  News  King  with  KJ6 
2  News  King  floor  position  add-on  units 

6  Unit  News  King  with  KJ6,  1970-74 

5  Unit  Daily  King  II,  KJ8  'older  mfg. 
1983  -  like  new 

2  Community  oil  lubricated  add-on 
units 

2  Unit  Community,  oil  lubricated  with 
Community  folder 

7  Unit  SSC,  1983,  21  1/2",  4-high,  3 
floor  Community  units 

15  Unit/4-folder  Community  SC  &  SSC 
1975/1985  consisting  of  floor  units; 
4-high;  UOP  unit;  stacked  units;  four 
105  Count-O-Veyors 

6  Unit/l-folder  Goss  Suburban  S-1130 
Press;  4  floor  position;  2  stacked  -  (2 
1500  Series  units). 

4  Unit  Goss  Urbanite  II,  21  1/2"  cut¬ 
off,  3  pasters,  1985  vintage. 

1  Harris  V-15A,  unit  and  JF7  folder 
4  Unit  Harris  V-15A,  1970  vintage 

4  Unit  Harris  V-700  with  JFIO  folder, 
Butler  and  heatset  package 

2  Web  Leader  add-on  units,  mfg.  1978 
Imprinter,  3-knife  Trimmer 
Community  splicers  manufactured  by 

AMAL 

CALL  US  IF  YOU’RE  CONSIDER¬ 
ING  SELLING  YOUR  PRESS  ' 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 
(913)  492-9050 


EQUIPMENT  &  SUPPLIES 


PRESSES 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

4  Mark  II  half  decks 

Double  3-2  Goss  Imperial  folder 

balloon  formers  C.O.  22  3/4". 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  3/4  cutoff 

Goss  Skip  Slitter 

Goss  portable  ink  fountains 

Goss  single  width  balloons 

Hoe  Skip  Slitters 

Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machine^  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


WANTED  TO  BUY 

USED  6  POCKET  NEWSPAPER  INSER- 
TER.  CALL  (312)  349-6307. 


HELP 


WANTED 


_ ACADEMIC _ 

ASSISTANT  DIRECTOR 

OF  COMMUNICATIONS 

DICKINSON  COLLEGE 
Responsibilities  include  preparation  of 
news  stories  and  press  releases,  writing 
for  college  periodicals,  responding  to 
media  inquiries,  planning  publicity  for 
college  events,  and  assembling  stories 
for  a  radio  news  service.  The  assistant 
director  assists  the  director  of  commu¬ 
nications  on  creation  of  long  range 
communication  plans  for  the  institution 
and  in  development  of  stories  for  distri¬ 
bution  to  national  news  media.  Act  as 
liaison  between  members  of  the  college 
community  and  the  regional  news 
media  and  works  with  faculty,  students 
and  other  college  staff  to  develop  news 
story  ideas. 

The  successful  candidate  will  work  as  a 
member  of  a  dynamic  team  of  profes¬ 
sionals  in  the  division  on  communica¬ 
tion  and  development.  Dickinson  is  a 
forward-looking  institution  with  colonial 
origins  and  a  strong  commitment  to  the 
liberal  arts.  Known  for  its  creative  lead¬ 
ership  and  its  strong  academic  prog¬ 
rams,  Dickinson  is  located  in  historic 
Carlisle,  Pennsylvania.  Dickinson  has  a 
student  body  of  about  1,900  undergra¬ 
duates  and  is  selective  in  its  admissions 
practices. 

QUALIFICATIONS:  Strong  writing  and 
reporting  skills,  commitment  to  the 
liberal  arts,  familiarity  with  the  day  to 
day  operation  of  news  media.  Work 
experience  in  electronic  or  print  news 
media  desirable. 

SALARY:  Commensurate  with  qualifica¬ 
tions  and  experience.  Excellent  benefit 
package. 

APPLICATION  PROCEDURE:  Send 
letter,  resume,  and  non-returnable 
samples  of  work  to:  Philip  G.  Benoit, 
Director  of  Communications,  Dickinson 
College,  Carlisle,  PA  17013. 
APPLICATION  DEADLINE:  September 
1,  1987. 

Dickinson  is  an  affirmative  action/equal 
opportunity  employer. 
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HELP  WANTED 


ACADEMIC 


POSITION  OPEN 

The  University  of  Iowa  Office  of  Univer¬ 
sity  Relations  seeks  an  Assistant  Direc¬ 
tor  of  University  Relations  and  Manag¬ 
ing  Editor  of  University  News  Services 
to  direct  vigorous  media  relations  and 
communications  program  and  assist 
Director  of  University  Relations  in 
strategic  communications  planning. 
Must  present  record  of  successful  news 
and  public  relations  experience,  prefer¬ 
ably  in  a  research  university  setting. 
Should  be  familiar  with  higher  educa¬ 
tion  issues  and  national  education 
media.  Must  have  strong  writing  and 
editing  skills  and  be  able  to  work  closely 
with  faculty  and  senior  administrative 
officals. 

Requires  Bachelor's  degree  in  liberal 
arts,  journalism  or  related  discipline,  or 
equivalent  in  education  and  experience. 
Broad  news  background  (3-5  years 
experience)  including  reporting,  writ¬ 
ing,  editing,  and  computer  use  in  news 
development  and  distribution  is 
required.  Reasonable  supervisory  exper¬ 
ience  in  increasingly  responsible  posi¬ 
tions,  preferably  in  a  university  environ¬ 
ment,  is  required. 

Starting  salary  range  from  $28,135  to 
$32,565.  Ul  IS  EOAA employer.  Minori¬ 
ties  and  women  especially  urged  to 
apply.  Send  letter  of  application, 
resume,  and  references  to  Pam  Stokes, 
Office  of  University  Relations,  5  Old 
Capitol,  The  University  of  Iowa,  Iowa 
City,  lA  52242, 


ADMINISTRATIVE 

CIRCULATION  MANAGER 
Marketing  and  Administration 
The  market  is  bursting  with  growth  and 
we’re  building  with  pride.  We  re  seeking 
a  key  circulation  manager  who  is 
degreed,  marketing  oriented,  profes¬ 
sional,  upwardly  mobile,  competitive 
with  a  solid  background  in  all  phases  of 
circulation.  Reports  to  Circulation 
Director  with  responsibility  for  market¬ 
ing  and  administration.  Excellent 
salary,  extras,  bonus.  Write  Circulation 
Director,  St.  Petersburg  Times,  PO  Box 
1121,  St.  Petersburg,  FL  33731. 


HUMAN  RESOURCES 
Expertise  needed  for  growing,  locally 
owned  publishing  company  with  150 
employees.  Other  experience  and  skills 
maybe  helpful.  Good  pay  and  benefits. 
Write  with  resume,  references  and 
expected  pay.  Don  Kramer  Sr.,  Casa 
Grand  Valley  Newspapers,  Inc.,  PO  Box 
639,  Casa  Grande,  AZ  85222. 


NEWSPAPER  MANAGERS:  Our  rapidly 
growing  company  is  seeking  talented 
managers  in  all  areas  of  weekly  and 
daily  newspaper  management.  An 
opportunity  for  those  committed  to 
excellence  to  play  a  significant  role  in 
building  a  media  company.  Write 
Sutherland  Media,  Inc.,  PO  Box 
171150,  San  Antonio,  TX  78217. 


SHAW  NEWSPAPERS  a  newspaper 
company  operating  weeklies  and  dailies 
in  Zone  5,  occasionally  has  openings  for 
qualified  candidates  in  all  departments. 
If  you  are  considering  a  move  in  the  next 
year,  send  your  resume  to  General 
Manager,  Shaw  Newspapers,  PO  Box 
409,  Dixon,  IL  61021.  All  replies  will 
remain  confidential.  No  phone  calls 
please. 


E&P  CLASSIFIEDS 
IT’S  YOUR 

PEOPLE-TO-PEOPLE 
MEETING  PLACE 

EDITOR  &  PUBLISHER  for  August 


HELP  WANTED 


ADMINISTRATIVE 


GENERAL  MANAGER 
FOR  CHAIN  OF 
SUBURBAN  NEWSPAPERS 

The  connection  Newspaper  Group, 
rapidly  expanding  chain  of  high-quality 
free-circulation  papers  serving  growing, 
affluent  area  fo  Northern  Virginia  in 
metro  Washington,  D.C.,  area  is  seeking 
general  manager.  Candidate  should 
have  heavy  experience  in  similar  news¬ 
paper  company.  Key  strengths  sought 
are  financial  expertise,  cost  control, 
systems  management  and  talent  for 
working  with  people.  Top  compensa¬ 
tion.  Send  application  and  relevant 
material  to  Co-Publishers  Gay  Nuttall 
and  Tom  Grubisich,  Connection  News¬ 
paper  Group,  12040  South  Lakes  Dr., 
Reston,  VA  22091. 


ADVERTISING 


ADVERTISING  DIRECTOR-Challenge, 
excellent  compensation,  and  a  reward¬ 
ing  future  in  a  progressive  industrial/ 
recreational  area  are  yours  if  you  can 
help  our  independent  Northeastern  mid 
sized  7-day  daily  achieve  our  goals  of 
people  development,  market  develop¬ 
ment,  and  customer  service,  by  moti¬ 
vating  our  experienced  staff  to  grow  to 
their  full  potential  while  effectively 
competing  with  broadcast,  mail,  and 
shoppers  to  increase  our  market  share. 
If  you  possess  solid  management  exper¬ 
ience,  sound  judgment  and  media 
knowledge,  coupled  with  energetic 
enthusiasm,  leadership  ability,  and 
excellent  human  relation  skills,  send 
resume  and  salary  history  in  confidence 
to  Box  2184,  Editor  &  Publisher. 


ADVERTISING  MANAGER-  Weekly 
shopper  chain  seeks  aggressive  self 
motivated  sales  leader.  Manage  staff  of 
8.  Salary  commensurate  with  experi¬ 
ence  and  track  record.  Send  resume, 
including  salary  history  to  Publisher, 
Dollar  Saver,  37365  Central  Mont 
Place,  Freemont,  CA  94536. 


ADVERTISING  MANAGER 
Southern  California  community  daily 
newspaper  is  seeking  an  aggressive 
advertising  manager  to  lead  a  growing 
sales  staff  in  a  highly  competitive  mark¬ 
et.  Challenging  opportunity  requires 
that  you  have  proven  sales  abilities  and 
strong  people  skills  needed  to  train  and 
improve  the  advertising  sales  force.  If 
you’re  a  self-starter  and  ready  to  work 
hard  send  your  resume  with  a  letter  sell¬ 
ing  yourself  to;  Publisher,  Corona-Norco 
Independent,  823  S.  Main  St.,  Corona, 
CA  91720. 


ASSISTANT  AD  MANAGER;  Michigan 
publishing  group  (newspapers,  maga¬ 
zines)  seeking  assistant  ad  manager  for 
retail  department  of  weekly  newspapers 
(50,000  circulation).  This  is  shirt¬ 
sleeved  position  for  strong  rep  wanting 
to  break  into  management  ranks.  Major 
account,  agency  knowledge  a  plus. 
Excellent  growth  opportunity.  Dominant 
newspapers  in  prime  suburban  area 
marked  by  prime  recreation  opportuni¬ 
ties.  Resume  to  David  Hofendorf,  Asso¬ 
ciate  Publisher,  Oakland  Community 
Newspapers,  Box  14,  Union  Lake,  Ml 
48085. 


CINCINNATI  AREA 

Growing  group  of  suburban  weekly 
newspapers  need  self-starting  sales 
representatives  who  seek  an  opportunity 
for  personal  growth.  Our  expanding 
market  provides  interesting  growth  situ¬ 
ations  and  income  advancement. 
Commission  and  bonus  system,  car 
allowance,  pension  plan,  hospitaliza¬ 
tion  plan.  Part  of  larger  group  of  news¬ 
papers  in  this  area.  Call  Dan  Lunne- 
mann,  (606)  586-6123  or  send  resume 
to  Recorder  Newspapers,  PO  Box  258, 
Burlington,  KY  41005. 

8,  1987 


HELP  WANTED 


ADVERTISING 


AGGRESSIVE  space  salesman  needed 
in  New  York  City  area  for  rapidly  growing 
graphic  arts  newspaper.  Good  salary 
and  benefits.  Graphic  arts  experience 
an  asset.  Write  to  Tom  Mahoney,  Lee 
Publication,  PO  Box  121,  Palantine 
Bridge,  NY  13428. 


NEW  ENGLAND  NEWSPAPERS  often 
seek  qualified  personnel  in  advertising, 
both  management  and  sales.  The  New 
England  Newspaper  Association  main¬ 
tains  a  personnel  referral  service  to 
assist  our  newspapers.  Send  us  your 
resume  and  we  will  use  it  to  fulfill 
inquiries  from  newspapers  in  the  mark¬ 
et.  New  England  Newspapers  Associa¬ 
tion,  Personnel  Referral  Service,  70 
Washington  Street,  Salem,  MA  01970. 


REAL  ESTATE  ADVERTISING 
Top  notch  salesperson  needed  to  deve¬ 
lop  classified  real  estate  section  of 
weekly  legal  publication.  Excellent 
opportunity  for  senior  sales  as  well  as 
aggressive  newcomer.  Salary  plus 
commission  plus  benefits.  Send  resume 
and  salary  requirements  today  to  New 
Jersey  Law  Journal,  Attention  Linda 
Mannahan,  238  Mulberry  St.,  Newark, 
NJ  07101. 


E&P  (212)  675-4380 

CLASSIFIED 


HELP  WANTED 


ADVERTISING 


ADVERTISING  director/representative 
for  twice  weekly,  shopper  combination 
in  midwest  suburban  market.  Job 
requires  a  promotion  minded  individual 
who  is  exceptionally  strong  in  special 
sections  and  new  marketing  ideas. 
Salary  plus  commission.  Reply  with 
resume,  salary  requirements,  to  Box 


ADVERTISING  DIRECTOR 
Chain  of  established  TMC  weekly  news¬ 
papers  requires  aggressive  sales  direc¬ 
tor  with  strong  marketing  and  personnel 
skills.  Mail  delivered  product  with 
exceptionally  modern  printing  plant 
located  in  exploding  area  of  Zone  2. 
Very  adequate  compensation  tor  indivi¬ 
dual  with  proven  track  record.  Box 
2252,  Editor  &  Publisher. 


RETAIL  ADVERTISING  MANAGER-  7 
day  daily/150,000  Sunday  in  Zone  5  is 
seeking  a  proven  manger,  trainer  and 
sales  pro  to  head  a  15  person  depart¬ 
ment.  If  you  are  a  self-starter,  have 
strong  people  skills  and  enjoy  working 
in  a  competitive  situation  then  we  want 
to  talk  to  you.  We  offer  a  stable  working 
environment  as  well  as  an  excellent 
package  of  benefits.  Send  resume  and 
salary  requirements  to  Box  2215, 
Editor  &  Publisher. 


Retail  Advertising 
&  Sales  Tt’ainer 


A  great  opportunity 
for  a  real  sales  pro. 

The  Newspaper  Advertising  Bureau  (NAB)  is  the 
sales,  marketing  and  research  arm  of  the  daily 
newspaper  business.  We  are  searching  for  that 
person  with  solid  knowledge  of  retailing,  strong 
advertising  sales  experience,  good  copy  and 
layout  skills,  ability  to  train  others  in  these  areas, 
and  the  presence  to  make  strong  presentations  to 
large  and  small  groups  of  sales  people  and 
advertisers. 

In  this  New  York-based  position,  you’ll  travel 
and  work  with  a  team  of  professionals  who  share 
responsibility  for: 

•  Developing  and  conducting  sales  training 
workshops  for  U.S.  and  Canadian 
newspapers; 

•  Updating  and  preparing  new  training 
materials  and  presentations: 

•  Working  with  advertisers — local,  regional 
and  national— on  improving  their  ad  con¬ 
tent,  budgeting  and  scheduling. 

For  creative,  motivated  people  with  something 
to  prove.  NAB  offers  an  environment  that  favors 
achievement.  We’re  prepared  to  make  the  right 
person  a  generous  offer,  including  full  benefits 
and  the  support  of  our  professional  staff. 

For  consideration,  send  your  resume  with 
salary  requirements,  in  strictest  confidence,  or 
call:  Steve  Van  Osten,  (212)  704-4527,  Newspaper 
Advertising  Bureau.  Inc..  1180  Avenue  of  the 
Americas.  New  York.  NY  10036.  NAB  is  an  equal 
opportunity  employer. 

(OD 

Newspaper  Advertising  Bureau,  Inc. 


HELP  WANTED 


ADMINISTRATIVE 


SALES  DIRECTOR-  Develop  our  sales 
program  from  the  ground  floor.  Growing 
newspaper  and  Yellow  page  company 
requires  individual  capable  of  running  a 
2  zoned  weekly  now,  and  future  5  zoned 
daily.  Excellent  compensation  package- 
Position  available  now.  Send  resume, 
salary  history  and  requirements  to; 
President,  Direct  Language  Newspaper, 
Inc.,  346  9th  St.,  San  Francisco,  CA 
94103.(ln  Zone  9). 


SALES  REPRESENTATIVE  WANTED  IN 
SUNNY  FT.  LAUDERDALE  Broward 
County's  largest  weekly  newspapers  is 
seeking  an  aggressive  experienced 
outside  sales  rep.  for  our  Display  Adver¬ 
tising  Dept.  Excellent  opportunity  w/ 
high  income  potential.  Excellent  bene¬ 
fits.  Send  resume  to  Jane  Biumi, 
Sunshine  Publications,  PO  Box 
23909,  Ft.  Lauderdale,  FL  33334  or 
Call  1-305-563-3311. 


TELEMARKETING 
CLASSIFIED  ADVERTISING 
Seeking  a  well  organized,  high  energy 
leader  with  a  strong  background  in  tele¬ 
phone  sales.  Organize  and  run  your  own 
department  for  a  group  of  large  weeklies 
in  beautiful  SOUTH  FLORIDA. 
SALARY,  COMMISION  and  BONUS. 
Call  Jane  (305)  563-3311  or  send 
resume  to  Sunshine  Publications,  Inc., 
PO  Box  23909,  Ft.  Lauderdale,  FL 
33307. 


TRAINING  MANAGER 
The  New  York  Times  regional  newspap¬ 
er  group  is  in  search  of  a  group  trainer 
who  will  be  responsible  for  training 
sales  staff  to  effectively  conduct  ad 
value  sales  calls.  Other  responsibilities 
will  include  designing,  coordinating  and 
implementing  orientation  programs  for 
new  hires;  train  sales  staff  on  how  to 
evaluate  demographics  and  competitive 
statistical  economic  trends;  and  to 
conduct  one-on-one  training  with  clas¬ 
sified  and  retail  sales  staff  at  over  30 
locations  in  the  southeast.  The  quali¬ 
fied  applicant  we  seek  should  have  a 
degree  and  a  minumum  of  5  years 
experience  in  advertising  and/or  train¬ 
ing  excellent  sales  and  presentation 
skills  required  along  with  outstanding 
interpersonal  skills.  Salary  will  be 
commensurate  with  experience  and  we 
offer  an  excellent  benefit  package. 
Approximately  80%  travel  will  be  re¬ 
quired.  Send  cover  letter,  resume  and 
salary  history  to  Otis  Mccullom,  Employ¬ 
ment  Manager,  NYT  regional  newspaper 
group,  3414  Peachtree  Rd.  NE,  Suite 
1560,  Atlanta,  GA  30326. 


THE  INDUSTRY‘S 
MEETING  PLACE 


USA  TODAY 
Quality  Manager 

The  Advertising  Services  Department  of 
USA  TODAY,  the  nation's  most  widely- 
readnewspaper,  is  seeking  a  quality 
manager. 

Responsibilities  for  this  position 
include;analysis  fof  incoming  material, 
ensuring  quality  reproduction  of  4-color 
and  balcack  and  white  ad  material  and 
cmmunication  with  agencies  ana 
engravers. 

Sucessful  candaate  must  have; 

'College  degree 

'Minumum  5  years  experience  in  nthe 
newspaper  industry 

'Experience  with  cold  web  offset  color 
reproduction 

'Excellent  oral  presentation  skills 
'Ability  to  travel  occasionallly 
If  youu  are  interested  in  working  with 
the  USA  TODAY  team  in  a  visible  and 
dynamic  position  please  send  your 
resume  with  aLRY  REQUIREMENTS 
TO: 

UAS  TODAY 
PO  Box  500-QM 
Vi/ashington,  D.C.  20044. 
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HELP  WANTED 


_ ADVERTISING _ 

RETAIL  ADVERTISING  MANAGER 
A  7-day  newspaper  with  TMC  product  is 
seeking  a  talented,  proven  manager  to 
lead  a  dedicated  staff  of  11.  An  ambi¬ 
tious  achiever  will  have  the  opportunity 
to  excell  with  the  Gannett  Company 
and  live  in  the  most  desirable  communi¬ 
ty  of  the  Rocky  foothills.  Send  resume 
and  letter  detailing  qualifications  and 
salary  history  to  Denise  Holman,  Adver¬ 
tising  Director,  Coloradoan,  PO  Box 
1577,  Fort  Collins,  CO  80522.  An 
equal  opportunity  employer. 

RETAIL  MANAGER  to  supervise  and 
lead  a  sales  staff  of  7.  Ability  to  recog¬ 
nize  sales  opportunities  and  expand 
advertising  budget  rather  than  sit  in  the 
office  and  handle  problems  is  a  must. 
3-5  years  sales  management  is  desir¬ 
able.  Please  send  resume  cover  letter 
and  salary  requirements  to  Wayne 
Hollingshead,  Advertising  Director, 
Lewistown  Morning  Tribune,  PO  Box 
957.  Lewiston  ID  83501  _ 


ARTIGRAPHICS 


ART  DIRECTOR 


ORGANIC  GARDENING- 

seeks  A.D.  with  at  least  three 
years  experience  in  magazine 
design  to  create  exciting,  infor¬ 
mative  layouts  and  supervise 
production  of  monthly  issues. 
Familiarity  and  interest  in  black 
and  white  format  a  plus. 

Please  send  resume,  salary 
requirements  and  include 
samples  of  recent  magazine 
design  work  to: 

Personnel  Dept.  (OG-EP) 
RODALE  PRESS,  INC. 

33  East  Minor  St. 
Emmaus,  PA  18098 

E.O.E. 


_ CIRCULATION _ 

CIRCULATION  DIRECTOR 
Zone  4,  25-50,000  growth  market. 
Morning  daily  looking  for  aggressive 
individual  now  in  second  position  with 
similar  metro  or  smaller  newspaper 
background.  Must  have  some  manage¬ 
ment  skills  and  able  to  conduct  formal¬ 
ized  training  program.  Excellent 
compensation  package.  Salary  based  on 
background  and  qualifications.  Send 
resume  with  salary  expected  and  date 
available  to  Box  2189,  Editor  & 
Publisher. 


CIRCULATION  MANAGER 
Trader  Publications  publisher  of  The 
Patent  Trader  and  the  Putnam  Trader 
newspapers,  seeks  circulation  manager 
to  build  sales  for  fast  growing  40,000 
circulation  weekly  group.  Energy,  ambi- 
ton,  organization  and  people  skills 
required.  Circulation  and  computer 
experience  desirable  but  not  a  must. 
Base  salary  plus  bonus  based  on  perfor¬ 
mance.  Send  resume  to  Jean  LePere, 
Trader  Publications,  272  N.  Bedford 
Rd.,  Mt.  Kisco,  NY  10549. _ 

CIRCULATION  MANAGER  leaving 
9/30/87.  30,000  daily  and  Sunday 
newspaper.  Must  be  enthusiastic  and 
innovative,  have  strong  communication 
skills  and  leadership  abilities.  Applic¬ 
ant  should  be  proficient  in  promotions. 
Good  marketing  skills  are  a  require¬ 
ment,  as  well  as  TMC  and  computer 
experience.  Minimum  5  years  in  circu¬ 
lation.  Good  salary  and  benefits.  Send 
resume  and  references  to;  Personnel 
Officer,  The  Daily  Journal,  8  Dearborn 
Square,  Kankakee,  IL  60901. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Company 

Adrirns.c 

City 

55fatfi 

7ip 

Phono 

Classification 

Aiithorizort  Rignatiiro 

Copy 

CLASSIFIED  ADVERTISING  RATES 


Effective  January  1 ,  1 987 

POSITIONS  WANTED 


LINE  ADS 

1  week  —  $5.50  per  line 

2  weeks  —  $4.90  per  line,  per  issue. 

3  weeks  —  $4.10  per  line,  per  issue. 

4  weeks  —  $3.25  per  line,  per  issue. 

Add  $6.00  per  insertion  for  tx>x  service. 
Count  as  an  additional  line  in  copy. 


1  week  —  $3.50  per  line 

2  weeks  —  $2.90  per  line,  per  issue. 

3  weeks  —  $2.50  per  line,  per  issue. 

4  weeks  —  $2.30  per  line,  per  issue. 

Add  $3.50  per  insertion  for  box  service. 
Count  as  an  additional  line  in  copy. 


Count  approximately  37  characters  and/or  spaces  per  line. 
3  lines  minimum. 

NO  ABBREVIATIONS. 


DEADLINE:  Every  Tuesday,  2  pm  (ET) 

For  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$80  per 
column  inch;  2  or  more  times-$75  per  column  inch,  per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publisher 

11  West  19th  Street,  NY,  NY  10011.  (212)  675-4380. 
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HELP  WANTED 

HELP  WANTED  1 

CIRCULATION 


CIRCULATION  MANAGER 
Award-winning  AM  daily  in  15,000 
range  seeks  aggressive  person  to  help 
newspaper  grow.  Knowledge  needed  of 
postal  and  ABC  regulations,  plus  experi¬ 
ence  in  collections,  carrier  recruitment, 
PIA,  promotions  and  contests,  and 
training  of  district  supervisors.  Plenty  of 
opportunities  and  challenges.  Competi¬ 
tive  salary  and  fringes.  Ideal  for  no.  2 
person  desiring  to  run  own  department. 
Applicants  from  Zones  5,  6,  7  and  8 
preferred.  Send  resume  with  references 
and  salary  needs  to  Box  2247,  Editor  & 
Publisher. 


CITY  ZONE  MANAGER 
Highly  motivated,  positive  minded  indi¬ 
vidual  needed  for  25,800  combined 
circulation  newspaper  located  in 
Danville,  Virginia.  This  individual  must 
have  proven  track  record  with  good 
leadership  skills.  Will  be  responsible  for 
city  District  Managers  and  several  part- 
time  individuals.  This  position  offers 
competitive  salary,  bonus  and  periodi¬ 
cal  merit  raises.  Send  resume,  includ¬ 
ing  salary  history  to  Morris  Burnett, 
Circulation  Director,  700  Monument 
St.,  Danville,  VA  24541. 


CIRCULATION  DIRECTOR 
Combination  of  paid  and  free  Manhat¬ 
tan  newspapers.  Must  be  skilled  in 
running  a  telemarketing  operation. 
Experienced  in  building  newsstand 
sales.  Preparation  of  promotional 
materials  and  circulation  strategy  key 
elements.  Salary  plus  interesting 
bonuses.  Mr.  Trent  Lyon, (212) 
989-4096. 


E&P  CLASSIFIED 


MARKETING 


_ CIRCULATION _ 

EXCELLENT  OPPORTUNITY  for  person 
with  extensive  paid  and  free  circulation 
experience  to  become  a  circulation 
auditor.  Must  have  knowledge  of  postal 
regulations  and  circulation  audits.  50% 
travel  weekdays  only.  All  expenses  paid. 
Medical  and  life  insurance  benefits. 
Send  resume,  salary  requirements 
along  with  salary  history  to  Box  2217, 
Editor  &  Publisher. 


OPERATIONS  MANAGER 
The  New  Haven  Register,  a  100,000 
daily,  is  seeking  an  operations  manager. 
Primary  responsibilities  include  data 
entry  and  customer  service  related 
management  involvement.  Must  have 
sound  knowledge  of  Collier-Jackson 
software  and  work  closely  with  Data 
Processing.  We  are  seeking  a  well- 
rounded  circulation  executive  in  field 
operation  as  well  as  computer  opera¬ 
tion.  Send  salary  history  and  resume  to 
Kirk  A.  Davis,  Circulation  Director,  New 
Haven  Register,  40  Sargent  Drive,  New 
Haven,  CT  06511. 

Run  your  ad  for 
12,  26  or  52  issues 
to  increase  awareness 
while  benefitting  from 
our  low 
contract  rates 


_ MARKETING _ 

MARKETING  MANAGER 
Weekly  newspaper  33,000,  12  years 
old,  successful,  leading  Colorado  paper 
with  human  sexuality  theme.  If  you  are 
good  at  sales  call  Elaine  at  (303) 
298-7766. 


MARKETING 


SALES/MARKETING  MANAGER 
Continued  growth  has  produced  an 
opening  in  sales  at  Creative  Data 
Systems— the  newspaper  software 
professionals  with  the  largest  customer 
base  of  installed  business  systems  in 
the  newspaper  industry. 

As  an  IBM  VAR,  CDS  markets  its  soft¬ 
ware  applications  on  System/36  and 
System/38  hardware  to  newspapers 
internationally.  The  opening  is  based  in 
the  company’s  Kansas  City  headquar¬ 
ters  with  40%  travel  anticipated. 
Providing  excellent  products  and 
services  starts  with  an  unyielding  orien¬ 
tation  toward  truly  understanding 
customer  needs.  Candidates  with  prior 
newspaper  and/or  computer  sales 
consultant  experience  have  the  highest 
likelihood  of  success. 

We  offer  salary,  incentives,  and  a  career 
path  commensurate  with  your  experi¬ 
ence  and  performance.  Please  send 
your  resume  with  qualifications  and 
requirements  to: 

VP  of  Marketing 

Creative  Data  Systems 

9300  W.  noth  Street,  Suite  150 

Overland  Park,  KS  66210 


_ EDITORIAL _ 

A  COPY  EDITOR  is  needed  by  the  Las 
Vegas  Review  Journal.  The  Review  Jour¬ 
nal,  a  newspaper  with  circulation  of 
112,500  is  looking  for  someone  with  at 
least  2  years  of  copy  editing  experience 
on  a  daily  newspaper.  Send  resume  to 
Joe  Kirby,  News  Editor,  PO  Box  70,  Las 
Vegas,  NV  89125-0070. 


AGGRESSIVE  REPORTER  tor  small 
Virginia  daily.  College  town.  Writing, 
some  layout.  Do  it  right  and  move  up 
within  group.  Call  Rip  (703) 
639-2436. 


Art  Director 
City  Editor 
Assistant  City  Editor 
Managing  Editor 

Award-winning  Knight-Ridder  paper  in 
the  Midwest  is  looking  for  an  art  director 
and  staff  artist.  Several  small  East 
Coast  dailies  needs  assistant  city 
editors,  and  city  editors,  and  The  New 
England  Daily  wants  an  experienced 
managing  editor.  JOB  BANK  has  open¬ 
ings  for  the  above  positions.  If  you're 
qualified,  send  your  resume  to  JOB 
BANK,  2615  River  Rd.,  Suite  7,  Cinna- 
minson,  NJ  08077.  Or  call  Director 
Jennifer  Woestendiek  at  (609) 
786-1910.  There  are  no  referral  fees  if 
you  qualify  for  these  positions. 


ASSISTANT  BUSINESS  EDITOR 
who  can  get  the  most  out  of  a  solid 
business  staff  of  13  reporters;  a  crea¬ 
tive  self-starter  to  help  plan  and  direct 
daily  and  Sunday  coverage  in  competi¬ 
tive  market.  Business  experience  a 
must  and  management  experience 
preferred.  Send  resume  to  Elizabeth 
Spayd,  Business  Editor,  The  Detroit 
News,  615  Lafayette  Blvd.,  Detroit,  Ml 
48231. 


ASSISTANT  BUSINESS  EDITOR 
The  Nashville  Banner  seeks  a  dynamic 
journalist  with  business  writing,  editing 
and  supervisory  experience  to  assist  in 
leading  its  business  news  department. 
Send  resume,  clips  and  references  to 
Joe  Worley,  Executive  Editor,  Nashville 
Banner,  1100  Broadway,  Nashville,  TN 
37202. 


ASSISTANT  METRO  EDITOR 
Midsize  Knight-Ridder  sunbelt  news¬ 
paper  is  looking  for  editing  talent.  The 
person  we  are  interested  in  has  some 
experience  working  with  reporters  and 
superb  language  skills.  Send  resume  tO: 

Managing  Editor/News 
Macon  Telegraph  &  News 
PO  Box  4167 
Macon,  GA  31213 


_ EDITORIAL 

HIGHER  EDUCATiIdn  reporter  for 
Lexington  Herald-Leader,  115,000 
Knight-Ridder  Daily.  High  profile  beat 
of  statewide  significance  in  hometown 
of  flagship  state  university.  Seeking 
aggressive  reporter  with  background  in 
education  and  strengths  in  bright  writ¬ 
ing,  trends,  in-depth  articles.  3  years 
daily  newspaper  experience  required. 
Resume  to  State  Editor,  Tom  Caudill, 
Main  and  Midland,  Lexington,  KY 
40507.  EOE  M/F. 


MAGAZINE  WRITER 
The  Magazine,  the  Dayton  Daily  News 
and  Journal  Herald's  Sunday  magazine, 
is  looking  for  an  experienced  writer. 
Candidates  should  have  a  strong  writing 
style  and  a  wide  range  of  interests.  The 
writer  will  need  to  tackle  stories  boldly 
and  offer  perceptions  and  ideas  not 
found  in  newspaper  features.  He  or  she 
should  have  a  sophisticated  irreverence 
toward  life.  Dayton  Newspapers  Inc.  is 
an  equal  opportunity  employer.  Contact 
Scott  Herron,  editor.  The  Magazine, 
Dayton  Daily  News  &  Journal  Herald, 
Fourth  &  Ludlow  Sts.,  Dayton,  OH 
45402. 


MANAGING  EDITOR 
Award-winning  AM  in  Southside  Virgi¬ 
nia  needs  an  experienced  journalist 
to  lead  its  16-member  staff.  29,000 
circulation.  139  years  of  publication. 
Independent.  Experience  in  news  edit¬ 
ing  and  layout  required;  reporting 
experience  preferred.  Salary  negotia¬ 
ble.  Excellent  benefits.  Send  resume, 
work  samples  and  references  to  Bonnie 
Ross  Cooper,  The  Register  Publishing 
Company,  PO  Box  331,  Danville  VA 
24543,  or  call  (804)  793-2311. 

MANAGING  EDITOR 
The  Hemet  News,  Californias’  finest 
independently  owned  community  daily 
newspaper  is  offering  an  excellent 
career  opportunity  for  an  innovative 
M.E.  tor  a  staff  of  16.  5  years  of  daily 
newspaper  management  experience  is 
required  including  strategic  planning, 
front  end  system  training  and  newspap¬ 
er  design  with  a  focus  on  journalistic 
quality.  Contact  James  Gill  III, 
Publisher,  at  (714)  925-0555. 


MIDWESTERN  metro  has  an  opening  on 
its  business  desk.  Candidate  must  be 
able  to  move  quickly  in  covering  the 
city’s  rapidly  changing  business  scene. 
Candidate  should  have  several  years  to 
reporting  experience  and  be  capable  of 
producing  bright,  readable  business 
copy  for  daily  and  weekly  supplement. 
Send  resume  and  clips  to  Box  2250, 
Editor  &  Publisher. 


SPORTS  REPORTER  WANTED  Good 
writer,  hard  worker  sought.  Wide  rang¬ 
ing  coverage  with  high  schools  at  the 
heart  of  it.  Some  limited  college  and 
pro.  35,000  AM  daily.  Send  resume 
and  clips  (No  calls  please)  to:  Nate 
Dow,  Lewiston  Daily  Sun,  104  Park  St., 
Lewiston,  ME  04240. 


Newspaper  People 
Trust 


Classified 

Advertising. 


45 


Documentation  Specialists 


Crosfield  Data  Systems  is  the  industry’s  most  com¬ 
prehensive  supplier  of  newspaper  systems  worl¬ 
dwide.  If  you  enjoy  writing  about  technology  and  are 
good  at  explaining  technical  concepts  to  journalists, 
your  next  career  move  could  be  into  our  Marketing 
department,  documenting  our  newspaper  products. 

Show  us  samples  of  your  writing.  Demonstrate 
your  knowledge  of  page  and  ad  composition.  Tell  us 
about  your  experience  with  databases,  graphics, 
networks,  or  PCs.  Familiarity  with  Hastech  or  PCs. 
Familiarity  with  Hastech  or  CSI  Systems  a  plus. 

Positions  available  in  Manchester,  NH  and  West 
Nyack,  NY 

Crosfield  Data  Systems 

An  Equal  Opportunity  Employer 

Send  resume  and  writing  samples  to: 

Ms.  Barbara  McGuire 
Human  Resources  Manager 
670  North  Commercial  Street,  Manchester,  NH  03101 
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HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


NEWS  REPORTER  -  Community  news¬ 
paper,  winner  of  66  national  awards, 
seeks  aggressive,  energetic  reporter  to 
cover  city  hall,  general  news  assign¬ 
ments  and  write  features.  Well  organ¬ 
ized,  self-initiator,  creative,  accurate 
and  hungry  for  bylines.  Great  opportuni¬ 
ty  to  build  well-rounded  experience  and 
make  a  difference  in  our  news  depart¬ 
ment.  Experience  helpful,  but  will 
consider  recent  J  grad  with  good  skills. 
Progressive  environment,  competitive 
pay  and  good  benefits.  Send  clips, 
feature  samples  and  resume  to;  Ellen 
Messenger,  NEWSLIFE,  Box  10,000, 
Marion,  OH  43302.  Or  call  (614) 
387-9343  for  more  information. 


RACING  ACTION,  The  nations  fastest 
growing  thoroughbred  weekly,  is  seek¬ 
ing  applications  for  staff  expansion  at 
all  levels.  Racing,  general  sports  know¬ 
ledge,  and  newspaper  experience 
preferred.  Competitive  salaries.  Send 
letter,  resume,  clips  to  Chuck  Stogel, 
Racing  Action,  18  Industrial  Park  Dr., 
Port  Washington,  NY  11050. 


REPORTER-Aggressive  twice  weekly 
tabloid  in  competitive  college  market 
needs  a  crime  reporter.  Experience 
preferred  but  will  consider  sharp  Engl¬ 
ish  or  J-School  grad  with  clips.  Low  pay, 
but  fine  environment  to  learn  nuts  and 
bolts.  Rural  but  progressive  area.  Send 
resume  and  clips  to  Terry  Smith,  The 
Athens  News,  PO  Box  543,  Athens,  OH 
45701. 


REPORTER 

We’re  looking  tor  an  aggressive  sophisti¬ 
cated  reporter  to  cover  one  of  the 
nation’s  largest  and  most  progressive 
school  systems.  The  Montgomery  Jour¬ 
nal  is  a  40,000  circulation,  general 
interest  newspaper  outside  Washington, 
D.C.  that  puts  premium  on  education 
coverage.  We  want  a  good  writer  who  is 
not  intimidated  by  educators  and  can 
translate  education  issues  into  good 
copy.  Send  resume  and  clips  to  Karen 
Henson,  City  Editor,  2  Research  Court, 
Rockville,  MD  20850. 


NEWSPAPER  PEOPLE 
TRUST 

E&P  CLASSIFIED 
ADVERTISING. 

Call  212  675-4380 

Editor  &  Publisher 
11  West  19  Street 
New  YbtK,  N.Y.  10011 


NEWSLETTER  seeks  editor  to  work  at 
home.  Part-time.  San  Francisco  Bay 
Area  resident  only.  Publisher,  Box 
4044,  Mountain  View,  CA  94040. 


NATIONAL  CONSUMER  general  inter¬ 
est  magazine  seeks  editor.  Magazine 
publishing  and  management  experience 
required.  Please  send  resume  and 
salary  requirements  to  Box  2232, 
Editor  &  Publisher, 


REPORTER/EDITOR 
Strong  general  assignment  reporter  with 
editing/writing  skills  needed  to  fill 
managing  editor  position  at  new  region¬ 
al  monthly.  We  need  a  locomotive 
because  this  train  is  rolling.  Send 
resume  and  clips  to  Mike  Warshaw, 
Editor,  Worcester  Monthly,  PO  Box 
300,  Worcester,  MA  01614, 


REPORTER-  Experienced  full  time  for 
special  project  work  in  national  media 
office  in  Washington.  Send  reply  to  K. 
Harrison,  1701  Pennsylvania  Ave.  NW, 
Washington,  DC  20006. 


REPORTER/Editor  for  rural  weekly. 
Northeastern  North  Carolina.  Immedi¬ 
ate  need.  Personnel  Manager,  North¬ 
ampton  News,  PO  Box  1325,  Ashoskie, 
NC  27910. 

REPORTER 

Top  notch,  fast  growing  city  business 
paper  in  southwest  has  immediate 
opening.  Business  reporting  or  daily 
newspaper  experience  required.  Reply 
to  Box  2246,  Editor  &  Publisher. 

REPORTING  AND  COPYDESK  person¬ 
nel  needed  by  34,000  7-day  daily  in 
Zone  3.  One  or  two  years  experience 
preferred  but  graduates  with  no  experi¬ 
ence  considered.  Send  resume,  clips  or 
tearsheet  to  Box  2240,  Editor  & 
Publisher. 

Religious  News  Service  daily  wire 
service  in  New  York  City,  seeks  Protes¬ 
tant  editor  starting  October  1.  Contact 
Judy  Weidman  (212)  315-0870. 

SEEKING  REPORTERS  The  Washing¬ 
ton  Times  is  looking  for  enterprising 
reporters  with  a  talent  for  breaking 
exclusives.  Send  resumes  and  5 
representative  clips  to  National  Editor, 
Washington  Times,  3600  N.  Y.  Ave.,& 
NE,  Washington,  DC  20002. 


PHOTO/GRAPHICS  EDITOR;  Award 
winning  40,000  circulation  newspaper 
near  Washington,  DC  needs  a  talented 
and  an  aggressive  editor  to  head  5 
member  photo  and  graphics  staff. 
Because  we  take  photos,  graphics  and 
design  seriously,  this  position  requires  a 
person  with  solid  management  and 
news  background,  extensive  design  and 
layout  experience  and  expertise  with 
color  photography.  Send  resumes  and 
examples  to  Ed  Miller,  editor,  Mont¬ 
gomery  Journal,  2  Research  Court, 
Rockville,  MD  20850 


TULANE 

DIRECTOR  OF  MEDIA  RELATIONS 

Tulane  University  offers  an  exciting  opportunity  for  an  experienced 
professional  with  a  background  in  working  with  or  for  national 
media  organizations.  Management  and  writing  skills,  news  judge¬ 
ment  and  appreciation  for  the  university’s  mission  will  be  important 
qualifications,  as  will  interpersonal  skills  and  an  aptitude  for  dealing 
creatively  with  change  and  variety.  Tulane  University  is  an  Equal 
Opportuniy/Affirmative  Action  employer.  Respond  by  September 
1 5  with  resume  to:  Sheila  Favalora,  Assisstant  to  the  Vice  Presi¬ 
dent  for  External  Affairs,  300A  Hebert  Hall,  Tulane  University,  New 
Orleans,  LA  70118. 


SHOEBOX  GREETINGS  (a  tiny  little 
division  of  hallmark)  is  looking  for 
humor  writers.  If  you  can  channel  your 
sense  of  humor  into  innovative  greeting 
cards  that  represent  a  fresh  alternative 
to  traditional  humor  cards,  then  we 
have  a  place  for  you.  Shoebox  offers  a 
competitive  salary,  a  stimulating  crea¬ 
tive  environment  and  one  of  the  finest 
benefit  programs  available.  Just  write 
10  (ten)  humor  greeting  card  ideas  on 
a  single  sheet  of  paper  and  send  them 
along  with  your  resume  and  S.A.S.E.  to: 
Editorial  Manager,  Shoebox  Greetings, 
Mailbox  Drop  200,  Hallmark  Cards 
Inc.,  PO  Box  419580,  Kansas  City,  MO 
64141-6580. 


SMALL  WEST  Texas  daily  seeks  sports 
reporter  and  photo  journalist.  Show  us 
your  talent,  prove  you’re  a  quality 
producer  and  we  will  help  you  advance. 
Bright  recent  graduate  will  be 
considersed.  Preference  given  to  some¬ 
one  familiar  with  west  Texas,  Call 
Berky,  Managing  Editor,  Big  Spring 
Herald,  (915)  263-7331. 


SPORTS  COLUMNIST,  5  per  week, 
covering  major  league  city  for  suburban 
pages,  150,000  daily  circulation.  Can 
you  out  write  the  metros?  Box  2225, 
Editor  &  Publisher. 


SPORTS  COPY  SLOT 
Aggressive,  fast-growing  Washington 
D.C.  daily  seeks  a  strong  copy  editor/ 
design  editor.  Must  be  proficient  in  all 
desk  duties  from  agate  to  graphics  to 
color  layout.  Send  resume  to:  Michael 
Keating,  Sports  Editor,  The  Washington 
Times,  3600  New  York  Avenue,  N.E., 
Washington,  D.C.  20002. 

SPORTS  EDITOR 

For  a  two-person  staff  on  a  15,500  Ohio 
daily.  Will  handle  wire,  layout  and  plan¬ 
ning  in  addition  to  writing.  Must  be  a 
good  organizer.  In  a  limited  newshole 
we’re  looking  for  innovation,  yet 
completeness.  As  a  member  of  the 
Gannett  group,  a  good  chance  for  quick 
advancement.  Send  resume,  clips  and 
tearsheets  to  Marvin  Jones,  Chillicothe 
Gazette,  50  W.  Main  St.,  Chillicothe, 
OH  45601. 


SPORTS  EDITOR 

We  are  looking  for  an  aggressive  sports 
editor  capable  of  covering  a  major 
university,  4  high  schools  and  commun¬ 
ity  sports,  and  producing  sharp,  crisp 
pages  5  days  a  week  at  a  a  small  but 
aggressive  southwest  Virginia  daily. 
Send  cover  letter,  resume,  salary 
requirements,  and  tear  sheets  to  Bill 
Blocher,  Executive  Editor,  The  News 
Messenger,  PO  Box  419,  Christians 
burg,  PA  24073. 


SPORTS  WRITER,  5  day  morning  paper 
in  north-central  Wyoming.  Contact  bill 
Frederick,  Northern  Wyoming  Daily 
News,  Box  508,  Worland,  WY  82401, 
(307)  347-3241, 


STAFF  WRITER 

Publisher  of  monthly  business  maga¬ 
zine  for  human  resource  executive 
seeks  writer  with  newspaper  or  maga¬ 
zine  experience.  Must  possess  excellent 
writing  and  interviewing  skills.  Some 
travel.  Suburban  Philadelphia  location. 
Competitive  salary  and  benefits.  Send 
cover  letter  and  resume  to  Axon  Group, 
1035  Camphill  Rd,  Fort  Washington, 
PA  19034. 

SWING  EDITOR.  The  Corvallis,  Oregon, 
Gazette-Times,  a  13,000  daily  is  look¬ 
ing  for  an  experienced,  talented  desk 
person  versatile  enough  to  edit  sports,  a 
Sunday  business  section,  fill  in  the 
news  editor’s  slot  and  back  up  the  city 
editor.  You  must  think  in  colors, 
graphics  and  bold  design  and  ave  a 
minimum  of  2  years’  desk  experience. 
Minimum  salary,  $20,000.  Please  send 
letter  and  page  tearsheets  to  Libet 
Hatch,  Personnel  Manager,  PO  Box 
368,  Corvallis,  OR.  97339. 

EDITOR 


WANTED  REPORTER 
PHOTOGRAPHER 

To  work  in  small  daily  paper.  Page 
design  skills  helpful.  Career  advance¬ 
ment  possibilities  exist.  Excellent  fring¬ 
es.  Mail  resume  and  clips  to  )im  Morris, 
Greensburg  Daily  News,  Box  106, 
Greensburg,  IN  47240. 


WE  CAN  HELP  YOU  SECURE  the  jour¬ 
nalism  position  you  want.  Free  Market¬ 
ing  Report.  Write:  Northwest  Marketing, 
Box  3658-J,  Lacey,  WA  98503. 


WESTERN  COLORADO’S  largest  daily 
needs  an  aggressive  reporter  to  cover 
cops  and  courts  and  some  natural 
resources.  Three  to  five  years  hard  news 
experience  an  absolute  must.  Resume, 
cover  letter,  clips  and  references  to 
Suzanne  Williams,  City  Editor,  The 
Daily  Sentinel,  PO  Box  668,  Grand 
Junction,  CO  81502.  No  phone  calls 
please. 


WRITERS-National  magazine  seeks 
submission  of  articles  on  small  busi¬ 
ness  related  topics.  Guidelines  avail¬ 
able.  Editor,  source  publishing,  419  N. 
Larchmont  Blvd,,  248,  Los  Angeles,  CA 
90004. 


MAILROOM  SUPERINTENDENT,  Zone 
6,  large  metropolitan  daily.  Proven 
management  skills  and  thorough  know¬ 
ledge  of  mailroom  and  inserting  proce¬ 
dures.  Opportunity  for  expanded 
responsibility.  Knowledge  of  press  and 
pre-press  operations  desirable.  Good 
salary  and  benefits.  Send  resume  and 
salary  history  to  Box  2186,  Editor  & 
Publisher. 


MAILROOM  SUPERINTENDENT- 
Opening  for  experienced  supervisor  with 
excellent  people  skills.  Excellent  salary 
and  fringe  benefits.  Opportunity  tor 
career  growth.  Reply  to  James  W. 
Collins,  General  Manager,  The  New 
Jersey  Herald,  PO  Box  10,  Newton,  NJ 
07860. 


MAILROOM  MECHANIC 
A  7-day  operation,  2  daily  newspapers 
(mornings)  and  3  shoppers  need  an 
experienced  mechanic  to  operate  and 
maintain  Harris  1472  and  on-line 
equipment.  Proper  candidate  should 
have  experience  on  similar  equipment, 
be  willing  to  relocate  and  available  to 
work  days,  nights  or  weekends  as 
needed.  If  you  are  currently  a  mechanic 
looking  for  possible  advancement  into 
management  this  position  may  just  be 
what  you’re  looking  for. 

Send  resume  to  Joseph  Kuczma,  South¬ 
ern  CT  Newspapers  Inc.,  PO  Box  9307, 
Stamford,  CT  06904.  Or  call  (203) 
964-2494  for  more  information. 


PRESSROOM 


PRESS  OPERATORS 
Also  assistants  and  helpers  wanted  in 
San  Francisco  Bay  area.  Experience  on 
Goss  or  similar  press  equipment  neces¬ 
sary.  Full  time,  full  benefit  package, 
good  opportunity  for  growth.  Send 
resume  to  PO  Box  54982,  Santa  Clara, 
CA  95054-0982, 


PRODUCTION 


EXCELLENT  OPPORTUNITY  for  a 
Production  Manager  who  knows  all 
phases  of  production  from  computer 
room  to  offset  pressroom.  Must  be  able 
to  work  well  with  people  to  keep  excel¬ 
lent  quality,  on  time  press  starts  and 
expenses  within  budget.  This  top 
production  job  reports  directly  to 
publisher  of  our  25,000  circulation 
daily  newspaper  located  in  a  beautiful 
area  of  Zone  2.  Please  reply  in  confi¬ 
dence  to:  James  W.  Collins,  The  New 
Jersey  Herald,  PO  Box  10,  Newton,  NJ 
07860. 
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HELP  WANTED  _ HELP  WANTED  POSITIONS  WANTED  POSITIONS  WANTED 

PRODUCTION _  _ PROMOTION _ _ ARTIGRAPHICS  EDITORIAL 


NEWSPAPER  MANAGERS:  Our  rapidly 
growing  company  is  seeking  talented 
managers  in  all  areas  of  weekly  and 
daily  newspaper  management.  An 
opportunity  for  those  committed  to 
excellence  to  play  a  significant  role  in 
building  a  media  company.  Write 
Sutherland  Media,  Inc.,  PO  Box 
171150,  San  Antonio,  TX  78217. 

PRESS  MANAGER 

The  Michigan  City  (IN)  News-Dispatch 
is  seeking  a  press  manager  for  its 
17,000  circulation  daily,  two  weeklies 
and  a  growing  volume  of  commercial 
printing.  We’re  looking  for  an  exper¬ 
ienced  working  manager  with  the  skills 
to  plan  and  organize  for  greater  produc¬ 
tivity  and  service.  Department  may  de¬ 
velop  into  two  shifts.  Send  resume  with 
cover  letter  to  Productive  Manager,  The 
News-Dispatch,  121  W.  Michigan 
Blvd.,  Michigan  City,  IN  46360. 


PRESSROOM  MANAGER 
Major  daily  (200,000  daily,  380,000 
Sunday)  in  Zone  4  seeks  an  experienced 
pressroom  manager.  Qualified  candi¬ 
date  will  have  excellent  organizational 
and  communication  skills  with  the  abili¬ 
ty  to  plan,  organize  and  manage  the 
operating  activities  of  this  five  9  unit 
offset  pressroom.  Previous  managerial 
experience  in  offset  pressroom 
required.  We  offer  a  competitive  salary,  a 
comprehensive  benefit  package  and 
excellent  career  opportunities.  Send 
confidential  resume  and  salary  require¬ 
ments  to  Box  2227,  Editor  &  Publisher. 


PRODUCTION  MANAGER 
For  a  major  graphics  company  in  Seattle 
area.  Desire  customer  driven,  people 
oriented  and  deadline  conscience  indi¬ 
viduals  to  manage  35  employees,  all 
shifts.  Total  operating  knowledge  of 
state-of-art  typesetting,  paste-up, 
camera  equipment,  4  color,  stripping 
required.  Tremendous  growth  opportun¬ 
ity  for  right  individual.  Send  complete 
resume  to:  Box  2188,  Editor  & 
Publisher. 


_ SALES _ 

SALES  AND  MARKETING 
Immediate,  national  sales  position  for 
new  business  weekly.  A  chance  to  enter 
at  the  round  floor  of  a  bound  for  success 
product.  Looking  for  creative 
newspaper-person  who  has  good  mark¬ 
eting  and  analytical  skills  as  well  as  the 
ability  to  get  down  and  SELL.  Excellent 
salary  offered  for  the  right  person.  Call 
Discovery  International  at  (213) 
820-2900.  9. 


SALES  REPRESENTATIVE 
Experienced  in  newspaper  production 
for  sexually  oriented  free  weekly  paper 
in  Denver.  Fantastic  opportunity.(303) 
978-0300. 


PHOTOGRAPHER 

PHOTO  ORIENTED  30,000  circulation 
west  Texas  daily  seeks  photojournalist 
with  1-2  years  experience  for  4-person 
photo  staff.  Responsibilities  include 
daily  color  and  black  and  white  cover¬ 
age  of  news,  sports  and  features.  Photo 
page  layout  experience  helpful.  Send 
slide  or  print  portfolio  and  resume  tO: 
Curtis  Wilcott,  The  Midland  Reporter 
Telegram,  201  East  Illinois,  Midland, 
TX  79702. 


_ PROMOTION _ 

PROMOTION  MANAGER  (Zone  5) 
Midwest  publisher  seeks  creative  prom¬ 
otions  specialist  sales,  retail  or  advertis¬ 
ing  background  necessary.  Must  deve¬ 
lop  and  implement  monthly  sales 
projects  for  11  publications.  Limited 
travel.  Respond  to  Nancy  Kortuem,  Box 


PROMOTION  MANAGER~We  are  look¬ 
ing  for  a  creative  professional  with  copy- 
writing  skills  and  experience  in  produc¬ 
ing  magazine  ads,  direct  mail  pieces 
and  presentations  that  sell  advertising 
space  and  subscriptions  for  a  leading 
New  York  weekly  trade  magazine.  Send 
complete  resume  to:  Box  2088,  Editor 

POSITIONS 

WANTED 


ADMINISTRATIVE 

PUBLISHER/GENERAL  MANAGER 
Successful  publisher  seeking  career 
opportunity  with  individual  or  group. 
Proven  record  in  management.  Experi¬ 
ence  in  advertising,  circulation,  produc¬ 
tion  and  TMC  and  free  shoppers.  Now 
publisher  of  daily  and  free  shopper. 
Consider  any  Zone.  Box  2229,  Editor  & 
Publisher. 


EDITOR/PUBLISHER,  48,  with  30 
years  experience  in  all  aspects  of  news¬ 
papers  seeks  new  challenge.  Moody 
Hamrick,  (912)  756-2668  office, 
(912)  756-2888  home.  Zones  3  &  4 
only. 

PUBLISHER/AD  DIRECTOR 
Marketing  director  for  a  30,000 
midwest  daily  is  looking  for  a  new  chal¬ 
lenge.  He  has  18  years  experience  with 
the  same  organization.  He  has  held 
multiple  positions  including  general 
manager  of  a  9,000  daily,  business 
manager  and  ad  director.  He  is  45  years 
old,  college  degreed  and  married-  very 
community  minded.  His  strength  are 
his  creative  ability/presentations  and 
his  excellent  motivational  skills. 

GOOD  NEWS 
(319)  359-4877 

A  unique  search  firm  serving  the  news¬ 
paper  and  communication  industry. 
1327  Crow  Creek  Road 
Bettendorf,  lA  52722 


RECENT  IVY  LEAGUE  MBA 
Seeks  challenging  administrative  posi¬ 
tion.  Experienced  with  Lotus  and 
dBase.  Former  reports  and  editor.  Box 
2231,  Editor  &  Publisher. 


WEEKLY  PUBLISHER/AD  DIRECTOR, 
with  proven  record  of  high  achievement, 
seeks  new  challenge.  Building  ad  sales 
and  getting  the  best  out  of  others  are  my 
forte.  Excellent  trainer,  innovative, 
tenacious,  hard  worker.  Zones  2,  1.  Box 
2214,  Editor  &  Publisher. 


_ ADVERTISING _ 

ADVERTISING  MANAGER 
The  New  York  Post  has  a  position  avail¬ 
able  for  an  experienced  advertising 
sales  manager.  We  seek  a  strong, 
creative  manager  with  leadership  and 
aggressive  sales  skills  plus  a  minimum 
012  years  experience  in  travel/resort. 
Very  good  base  plus  bonus.  Excellent 
fringe  benefits.  Send  resume  including 
salary  history  to  Lionel  Saturn,  New 
York  Post,  210  South  St.,  New  York,  NY 
10002. 

Equal  Opportunity  Employer 

ADVERTISING  MANAGEMENT 
Goal  oriented,  hands-on  management 
philosophy.  Believe  success  comes  with 
long  term  growth  instead  of  short  term 
bottom  line  thinking.  6  years  major 
metro  sales  experience.  Call  Robert 
(713)  621-6333. 


AMBITIOUS  publishing  executive,  with 
proven  track  record  in  competitive 
markets  on  dailies,  weeklies,  shoppers, 
penneysavers,  directories  and  commer¬ 
cial  printing.. .seeks  challenging  oppor¬ 
tunity  as  publisher/general  manager, 
excellent  references. ..willing  to  relo¬ 
cate...  call  (818)  359-2449,  today... 


QUALITY  ORIENTED  20  year  offset 
printer/supervisor  seeks  position  with 
Seattle/Tacoma  graphics  company. 
State-of-the-art  typesetting  knowledge 
and  strong,  enthusiastic  instructional 
skills.  PO  Box  63,  Yakima,  WA  98907. 


DATA  PROCESSING 

PHOTOGRAPHER  with  excellent  shoot¬ 
ing  skills,  commitment  to  quality  and 
willingness  to  hustle  sought  by 
62,000-AM  daily  dedicated  to  superior 
photography  and  willing  to  display  good 
art  well.  Send  samples,  resume,  refer¬ 
ences  to  M.  E.  Jim  Willis,  Birmingham 
Post-Herald,  PO  Box  2553,  Birming¬ 
ham,  AL  35202. 


CIRCULATION 


CIRCULATION  CONSULTANT 
OR  DIRECTOR 

25  plus  years  as  circulation  director  of 
dailies  from  13,000  to  130,000  circu¬ 
lation.  Suburban,  Metro,  competitive, 
isolated  market  and  corporate  circula¬ 
tion  director  experience.  Additional 
experience  in  single  copy  sales,  mail- 
room  management,  and  as  circulation 
promotion  manager  for  competitive 
metro.  TMC,  ABC.  CIS  experience 
includes  design,  conversion,  implemen¬ 
tations  and  programming. 

Results  oriented  marketing  and  finan¬ 
cial  strategist  with  effective  communi¬ 
cation  skills.  A  proven  leader  displaying 
well  developed  people  skills.  Capable  of 
rolling  up  sleeves  and  showing  how  to 
do  it,  as  well  as  providing  comprehen¬ 
sive  operational  and  marketing  plans  for 
management. 

Interested  in  discussing  short  or  long 
term  consulting  arrangement  with  any 
size  daily,  weekly  or  newspaper  group. 
Would  also  consider  challenging  circu¬ 
lation  director’s  position  on  50,000 
plus  circulation  daily.  Box  2248,  Editor 
&  Publisher. 


MANAGEMENT  position  wanted. 
Aggressive  self-starter  with  14  years 
hands  on  experience  with  daily.  Famil¬ 
iar  with  all  aspects  of  circulation  field. 
A  results  oriented  supervisor  looking  for 
career  growth  with  daily.  Reply  Box 
2127,  Editor  &  Publisher. 


PROFESSIONAL  CIRCULATOR  with 
college  degrees  plus  extensive  back- 
gound  in  Sales  and  Human  Relations 
seeks  position  as  marketing  manager 
with  a  dynamic  publication  in  New  York 
CiW  or  suburbs.  Reply  Box  2201 ,  Editor 
&  Publisher. 


CIRCULATION  DIRECTOR  offers  stabil¬ 
ity,  integrity,  and  22  year  record  of 
success  with  shoppers,  weeklies,  8,000 
&  50,000  dailies.  Box  2249,  Editor  & 
Publisher. 


AWARD-WINNING  sportswriter/ 
columnist,  6  years  experience,  seeks 
same  position  with  mid-to-major  metro 
daily,  A.M.  or  P.M.,  any  zone.  Enter¬ 
taining  copy,  spiced  with  flavor  and 
flair.  First-rate  coverage  from  preps  to 
pros.  A  fine  addition  to  any  sports  staff. 
Box  2241,  Editor  &  Publisher. 


EXPERIENCED,  award-winning  South¬ 
ern  reporter/columnist  with  New  York 
roots  wants  to  return  to  the  Northeast. 
Resume  and  clips  readily  available. 
Contact  David  J.  Glenn,  920  School 
St.,  Clarksdale,  MS  38614.  (601) 
627-4184,  624-2986. 


Husband-and-wife  journalists  seek 
challenging  general  assignment  news, 
feature  and-or  sports  positions  in  Zone 
1 .  He:  minority  sportswriter  with  6  years 
current  wire  service  experience  plus 
features  work.  She:  current  general 
assignment  and  feature  writer  for 
40,000-circulation  daily.  Box  2234, 
Editor  &  Publisher. 


I’LL  BE  YOUR  SF  BUREAU.  Freelance 
journalist,  ex-WSJ,  will  cover  Bay  Area 
business.  Hard  news,  gifted  feature 
writer,  good  local  contacts.  David  Grau- 
lich,  1346  11th  Ave.,  #1,  San  Francis¬ 
co,  CA  94122.  (415)  665-4179. 


MINORITY  JOURNEYMAN,  wordsmith 
seeks  copy  editing  job  on  metro  daily. 
MA  from  Missouri.  10  years  in  reporting 
and  editing.  Crisp  Heads,  tight  editing. 
(718)  853-9057. 


NATIONAL  and  state  award  winning 
reporter  specializing  in  court  and  pxilice 
coverage  seeks  courthouse,  general 
assignment  or  county  government  beat 
with  metropolitan  daily  in  zones  9,8,5 
or  3.  Box  2237,  Editor  &  Publisher. 


_ PRESSROOM _ 

PRESSROOM  FOREMAN 
11  years  experience,  printing  daily.  All 
responsibilities  and  skills  included. 
Over  thirty  years  background  in  numer¬ 
ous  dimension  of  newspaper  printing. 
Call  Paul  (305)  961-6983. 


PHOTOGRAPHERIWRITER 

THIS  PHOTOGRAPHER-WRITER  who 
comes  complete  with  layout  skills, 
cooperativeness,  mature  judgement 
and  more  seeks  a  new  challenge  with 
any  publication  within  150  miles  of 
New  York  City.  Contact  Box  2223, 
Editor  &  Publisher. 

Editor  &  Publisher 
Classified 
Advertising 


280,  Blue  Earth,  MN  56013. 
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SHOP  TALK  AT  THIRTY 

Covering  a  riot  in  Seoui:  a  photographer’s  viewpoint 


By  Pat  Benic 

“You  can’t  stay  here,  this  area’s 
for  the  press,”  says  a  gas-masked 
plainclothes  policeman  ejecting  a 
Seoul,  Korea,  resident  from  a  grand¬ 
stand  view  of  riots  about  to  erupt 
across  the  street. 

The  railway  embankment  over¬ 
looking  the  front  gate  of  Yonsei  Uni¬ 
versity  is  the  ideal  “press  box”  for 
the  advertised  mayhem:  high  enough 
to  view  the  whole  scene,  but  out  of 
range  of  the  athletic  student  activists 
who  will  soon  be  hurling  rocks  and 
petrol  bombs  at  ranks  of  riot  police. 

It  brings  back  memories  of  the 
Yankee  Baseball  Stadium  in  New 
York,  Section  1 1 ,  where  the  wire  ser¬ 
vice  photographers  have  a  slightly 
elevated  view  of  the  whole  field.  Only 
the  teams  have  changed.  The  Bronx 
Bombers  —  the  New  York 
Yankees  —  are  replaced  by  the 
Yonsei  Bombers,  and  the  visiting 
team,  riot  police  fitted  out  in  battle 
green,  are  now'  resting  in  the  shade  of 
trees  lining  the  sidewalk. 

The  grounds  crew  waters  down  the 
field  to  reduce  the  impact  of  tear  gas, 
still  lingering  from  last  night’s  match. 
The  only  thing  missing  is  the  hot  dog 
stand. 


(Benic  is  Reuters’  chief  photographer 
in  Asia.) 


With  gas  masks  donned,  photogra¬ 
phers  and  writers  in  the  "press  box" 
await  a  battle  between  Yonsei  Univer¬ 
sity  students  (foreground)  and  riot 
police  on  the  street  in  front  of  the 
campus  gates  on  June  22. 

Photo  by  Jason  Boland 

Today’s  match  will  owe  a  lot  to  the 
theater  of  the  absurd.  For  two  hours 
the  students  have  been  marching  up 
and  down  the  long  boulevard  of  the 
campus  shouting,  “Down  with  the 


dictator,”  “We  want  democracy,” 
and  the  occasional  “Yankee  go 
home.” 

Most  positions  in  the  press  box  are 
filled.  Down  below,  another  group  of 
photographers  get  into  position  at 
ground  level  in  front  of  the  campus 
gates  —  the  first-base  dugout  posi¬ 
tion  of  riot  coverage.  Final  checks  are 
made  on  cameras  and  lights,  but  the 
most  important  check  you  do  is  on 
your  gas  mask  to  be  sure  the  filter  is 
working. 

Information  that  the  students  are 
beginning  the  final  march  reaches  the 
riot  police  who  begin  to  stir.  They  halt 
traffic  and  soon  form  a  formidable 
phalanx  in  the  middle  of  the  road  fac¬ 
ing  the  open  gateway.  They  don  gas 
masks,  ready  for  action.  Observing 
the  first  rule  of  riot  coverage  in  Seoul, 
all  photographers  follow  suit.  One 
round  of  tear  gas  can  blind  you  for  10 
minutes  and  you  can’t  take  many  pic¬ 
tures  that  way. 

The  home  team  approach  the  gates, 
followed  by  pop,  pop,  pop,  the  sound 
of  multiple  rounds  of  tear  gas  gre¬ 
nades  from  the  green-uniformed  visi¬ 
tors  fired  off  at  the  students.  Most 
retreat  to  the  center  of  the  campus  to 
allow  the  surrealistic  play  to  begin. 
Wave  after  wave  of  students  wearing 
makeshift  helmets  and  gas  masks 
attack  the  police  —  human  battering 
rams  protected  with  shields  and  fire¬ 
proof  gear. 

It  is  not  easy  focusing  a  600  mm  lens 
from  Section  1 1  at  Yankee  Stadium.  It 
is  even  more  difficult  in  the  Yonsei 
press  box  wearing  a  gas  mask.  You 
learn.  The  pursuit  of  better  vision 
may  lead  you  to  take  the  mask  off 
once,  never  twice. 

There  are  rules  for  this  riot  theater. 
The  idea  is  not  so  much  to  hurt  any¬ 
one  in  particular  but,  rather,  to  hurt 
the  ideas  of  the  participants. 

The  riot  police  represent  the  gov¬ 
ernment.  and  the  petrol  bombs  are  to 
show  the  students’  contempt  for  offi¬ 
cial  policy.  In  turn,  the  riot  police  are 
there  to  show  the  students  that  the 
government  is  in  charge,  and  their 
idea  of  marching  to  the  city  center  to 
express  their  views  will  not  be  toler¬ 
ated. 

So  the  battle  ebbs  and  flows.  Wave 
after  wave  of  students  charge  toward 
the  riot  police  to  throw  their  rocks  and 
petrol  bombs.  Pinch  throwers  come  in 
to  relieve  those  who  have  been  over¬ 
powered  by  tear  gas.  Some  students 
(Continued  on  page  38) 


„^NDING“ 

Protection 


^ he  New  York  Times,  The  Wall 
Street  Journal,  USA  TODAY,  and 
Donrey  Media  Group  all  realize  the 
importance  of  independent  contractor 
bonding. 


That’s  why  they  use  the  Weinberg 
Plan.  Call  for  details  about  Carrier 
and  Dealer  Bonding.  Ask  about 
carrier  insurance,  too. 


(213)  474-5594  DEANE 


1754  WESTWOOD  BOULEVARD 
LOS  ANGELES.  CALIFORNIA  9(X)24 

Originator:  Newspaper  Independent 
Contraetor  Bond.  Carrier  Aeeident  Insuranee 


WEINBERG 

INSURANCE  AGENCY.  INC. 
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A  color  conference  in  print , . 


CX)IjOR’87 

EDITOR  &  PUBLISHER  COLOR  ISSUE 
published  September  26, 1987 

E&lP  continues  its  editorial  emphasis  on  newspaper  color  with  a 
fall  color  progress  edition  devoted  to  the  effectiveness  of  color  in 
advertising,  the  latest  on  color  pagination,  new  techniques  for  color 
printing,  standards  for  quality  control  of  color  and  the  use  of  color 
by  smaller  newspapers. 

If  you  have  a  color  promotion  story  to  tell,  here  is  the  time  and 
place  to  do  it.  Newspapers,  advertisers  and  agencies  look  to  E&P 
color  coverage  as  a  leading  source  of  information  and  data  on  news¬ 
paper  color.  Reserve  your  space  today. 

Reservation  closing:  September  15 
Copy  closing:  September  18 


LIGHTING  THE  TOT 


TO  BATTLE  niilTERflCy 


‘  ‘Give  light  and  the  people  will  find 
their  own  way’  ’  is  Scripps  Howard’s 
motto.  It  has  taken  on  a  new  meaning 
in  the  war  against  illiteracy. 

Scripps  Howard  last  year  estab¬ 
lished  a  corporatewide  program  to 
help  finance  local  literacy  campaigns. 

It  is  also  educating  Scripps  Howard 
employees  about  the  scope  of  illiteracy 
and  ways  to  combat  it.The  Scripps 
Howard  Foundation  thus  far  has  pro¬ 
vided  grants  of  more  than  $115,000 
to  existing  community  literacy  proj¬ 
ects  endorsed  and  actively  supported 
by  Scripps  Howard  newspapers, 
broadcast  stations,  or  other  units. 

In  addition,  Scripps  Howard  as 
a  company  has  provided  $61,000 
more  for  various  literacy  programs 
sponsored  by  its  newspapers  and 
broadcast  stations. 

Scripps  Howard  counts  on  its 
employees  to  help  identify  the  best 
way  to  make  a  difference  locally.  By 
continuing  its  support  of  these  efforts, 
Scripps  Howard  will  enhance  the 
quality  of  life  in  the  communities  in 
which  it  does  business — and  give 
new  meaning  to  its  commitment  to 
light  the  way. 
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